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First choice with Transit because it’s 





@ Non-slip wet or dry 
@ Dri-Foot grooves drain faster 
@® Unique 2-zone construction 


@ Integral live rubber edge won't break 


loose 
be high visibility 


white edge 
® Tough synthetic tread resists abrasion 
a improved edge @ Permalock metal backing completely 
resists abrasion coated with neoprene prevents 


corrosion 
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When brakes squea 
the public squawks! 


a, 





INSIST ON 


Credit for thousands of miles of efficient 
bus service can be drowned out in the 
squeal of one set of faulty brakes. 

[hat’s where your American Brakeblok 
service engineer can help you prevent 
both the squeals amd squawks. He’s a 
specialist in the brake problems of 
both transit and intercity bus fleets. 
His maintenance advice can help you 


eliminate noise and get longer, safer 
brake service. 

And if the lining itself causes the trou- 
ble, he can give you the facts on why 
American Brakeblok thick blocks are 
first choice of leading bus fleet operators 
all over the country. For prompt service, 
call your nearest N. A. P. A. Jobber, or 
write us direct. 


Heavy-duty 
lining made in 
all sizes and types 


for every heavy-duty application 


WYatra\ ef, | 
Brake Shoe AMERICAN BRAKEBLOK DIVISION EXECUTIVE OFFICES, Detroit 9, Mich. 
COMPANY 


Plants in Winchester, Va. - Cleveland, Ohio + Hillburn, N.Y. + Lindsay, Ont. + Gif, France 


Barakeh 
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Next Month... 


There have been some changes made in Twin City Rapid Transit Co. 

. changes in equipment . . . in personnel relations .. . in main- 
tenance .. . in general management policy. In our May issue you'll 
get the comprehensive story of just what those changes were . . . and 
why they were made. 








FEAVER TWIN POST LIFTS 


hoost shop output for Bus Lines 


Fleet servicing is conducted with production 
line efficiency by many Bus Lines through 
the use of Weaver Twin Post Lifts. They 
speed up every type of job from minor main- 
tenance to major overhaul. 


These Weaver Lifts give mechanics un- 
obstructed access to every under-chassis point 
—THERE ARE NO RAILS IN THE WAY! 
They make it easier to handle transmission, 
clutch, motor and other heavy units . . . sim- 
plify lowering of rear axle assembly, or re- 
moval or installation of engines. They enable 
mechanics to stand up to their work and roll 
tool stand within easy reach. 


Such working efficiency explains how 
Weaver Twin Post Lifts are able to increase 
production from 25% to 100% according to 
actual time study reports. This means less 
revenue-wasting “down time’’ 
maintenance costs. 


. lower 


The Weaver Twin Post is the only auto- 
motive type lift that can handle all wheel 
base lengths without loss of lifting capacity. 
Available in air-oil operated Model EC-105 
with 24,000 Ibs. capacity, or electric-oil op- 
erated Model EC-106 with 36,000 Ibs. capa- 


city. 





See your Weaver Jobber today or write for Bulletin BT-457 


WEAVER MANUFACTURING CO., SPRINGFIELD, ILL., U.S.A. 


SERVICE SHOP EQUIPMENT 


Complete Weaver line includes: Twin Post Lifts . . 
— Lifts... Bumper Lift ...Cor Washers. . 
mont xs 2 Headlight Testers... Brake Testers ... 
. . « Jacks . . . Wheel Dollys . . 


. Single Post Frame Type Lifts 

. Wheel Alignment Equip- 
Wheel Balancing Equipment 
. and Air Compressors. 
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“PNEUMATIC 
DOOR ENGINE 


‘Lhe difference between a profit and a loss in the field of 
transportation is very often a simple matter of efficiency . . . 
effective operation in relation to cost. 


The low ultimate cost and long, effective life of Consolidated 


door operating equipment assure high efficiency and greater 
economy . . . partners in profit! 


Door engines @ Automatic treadles @ Sensitive edges @ Brake, accelerator and control interlock @ All-electric 
push-door operators @ All-electric or pneumatic door operators @ Safety switch panels @ Heating equipment 


NEW YORK CHICAGO 


information address: 413 No. Pearl St#., Albany, 


For complete ee 


Is 5 
TRANSPORTATION * pril, 1996 





SS MORE THAN 625 MILLION 


~ 


== POUNDS OF TEXACO MARFAK <2 


_ HAVE BEEN SOLD 


“15 years of maintenance 
savings with Marfak” 


— reports Tennessee Coach Company, Knoxville, Tennessee 


ENNESSEE COACH COMPANY has been using For example, wheel bearings on al! Tennessee 
Texaco Marfake and Texaco Marfak Heavy Coach Company’s buses are lubricated with Texaco 
Duty for 15 years. “We have found Marfak out- Marfak Heavy Duty. There has never been a bear- 
standing in performance,” they report, “and it has ing replacement due to lubrication failure! Texaco 
certainly saved us plenty in maintenance costs Marfak Heavy Duty has the faculty of sealing out 
and parts replacements.” dirt and moisture, sealing itself in — assuring safer 


TUNE IN: 


TEXACO STAR THEATER 
starring 
JIMMY DURANTE 
on TV Saturday nights. 
METROPOLITAN OPERA - 
radio broadcasts 


Saturday afternoons. 
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NEW! TEXACO MARFAK HEAVY DUTY SPECIAL 2 


This is the new, lithium-base, multi-purpose member of the 
Marfak family — especially designed for those who want 
just one lubricant to handle all chassis, wheel bearing, water 
pump and other grease lubrication. Texaco Marfak Heavy 
Duty Special 2 pumps easily even at winter temperatures and 
lubricates effectively regardless of the thermometer. It resists 
water washing and stands up in the severest service. 





J. €. Burke, President, and H. L. 
Mitchell, Superintendent of Trans- 
portation, Tennessee Coach Com- 
pany, Knoxville — shown with two 
of their 92-bus fleet. These are 41- 
passenger GM diesel-powered 
buses—all 100% Texaco-lubricated. 











braking and longer lasting protection. No seasonal 
change is required. 
For chassis lubrication, Tennessee Coach finds 
Marfak gives longer lasting protec- 
won't pound or squeeze out of the 
otects against wear and rust for 
of miles. 
For engine lubrication, Texaco D 303 Motor 
Oil HD is used. Regular overhauls (at between 


150,000 and 300,000 miles, depending on type of 


that Texaco 
tion because i 
bearings. It 
extra hundre: 


service) invariably show exceptional cleanliness 
inside the engines, with rings free and wear at a 
minimum. 

A Texaco Lubrication Engineer will gladly help 
you gain similar better performance and lower 
costs. Just call the nearest of the more than 2,000 
Texaco Distributing Plants in the 48 States, or 
write: 

The Texas Company, 135 East 42nd Street, 
New York 17, N. Y. 


Lubricants and Fuels 


FOR THE BUS INDUSTRY 





for more mileage...and safer stops! 


® 
WAGNER 


BRAKE LINING 
excels in heavy-duty service 


Safe brakes save lives! Choose the lining that’s 
proving-ground tested to withstand toughest usage in 
mountainous country or frequent sudden stops in 
city traffic ... Wagner Brake Lining. 


Wagner knows the qualities required in good brake 
lining. Wagner Brake Lining is uniform in density, 
composition, and frictional qualities throughout its 
entire service thickness. It wears slowly and evenly... 
is easy on drums... requires fewer adjustments. 


Wagner Brake Lining is available in blocks, sets, rolls, 
slabs, cut segments, and shoe exchange sets from your 
Wagner Jobber. He can also supply Wagner Lockheed 
Brake Parts and Fluid. See him today! 


Wasner Electric @rporation 


6461 PLYMOUTH AVENUE, ST. LOUIS 14, MO., U.S.A. 
(Branches in principal cities in U. S. and in Canada) 


You can depend upon Wagner 
Quality because Wagner 
Products are used as original 
equipment by automobile, 
truck, bus, and trailer manu- 
facturers. 





RSL VR9\ 


. Ane \yes\ KAO POM 
| Ay Wrae SECVACE 


LOCKMEED MYDRAWLIC BRAKE PARTS and FLUID © CoMoX BRAKE LINING © MoRoL © AIR HORNS + AIR BRAKES + TACHOGRAPHS © ELECTRIC MOTORS » TRANSFORMERS © INDUSTRIAL CRANE BRIDGE BRAKES 
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picer 


UNIVERSAL JOINTS AND 
PROPELLER SHAFTS 


For over 50 years, 

Spicer has been the 
recognized leader in the 
development and production 
of universal joints 


DANA CORPORATION 


TOLEDO 1, OHIO 


SPICER PRODUCTS: TRANSMISSIONS © UNIVERSAL JOINTS © PROPELLER SHAFTS © AXLES TORQUE 
CONVERTERS ¢ GEAR BOXES © POWER TAKE-OFFS * POWER TAKE-OFF JOINTS ¢ RAIL CAR DRIVES 
e RAILWAY GENERATOR DRIVES ¢ STAMPINGS © SPICER and AUBURN CLUTCHES © PARISH FRAMES 





MIDLAND Automatic Leveling Valve 


ls Key To New Air Ride Sprirging! 





FOR AUTOMOBILES 


2 See Midland for the solution to 
your air suspension problems 


MIDLAND ae 


Power Brakes 
CHOOSE MIDLAND! 
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Heading westward on Lamar Avenue out of downtown Houston, Texas 


10,000 miles before engine rebuilding! 


TRANSIT CoO... 





J. L. “Jess” Osburn supervises maintenance at Houston Transit. 


of the fleet, the 75 GM Diesels operated in 1955 more than 32% of the total 
. on the heaviest routes . . . carrying the heaviest loads. 


V-DRIVE LIFE... 


214.813 MILES AVERAGE 


Engine life surpassing all previous records for city transit operation 
has been achieved by Houston Transit Company in its initial experi- 
ence with GM Diesel powered coaches. 

Serving a bustling metropolis of 600,000 population in the nation’s 
fastest growing area, this operating company placed in service its first 
GM Diesels, 25 model TDH-4507’s, in September, 1948. 

With original engines still working, the 4507's, one by one, are pass- 
ing the 400,000 mile mark. The average for 21 units is 391,081 (Dec. 

@ Present “V” Drive life averages 214,813 miles, but this excellent figure is 


still increasing as only 23 have been rebuilt to date, the remaining 27 con- 
tinue in service without requiring tear-down. 


Oil consumption on the 21 TDH-4507’s averages 115 miles per quart, indi- 
cating considerable more mileage can be operated before rebuilding. 
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YORK 1030 Th DRIVE 
THY DRY T Re 
DRIVE TO WORK 


: 


merchants expand 
downtown... 


Confidence of Houston merchants and businessmen in the future of the downtown 
area can be seen in the large amount of construction currently going on. 


In the picture above, the city’s leading department store is adding four new floors 
modern skyscrapers built downtown in the past 10 years exceed in floor space 

all previous construction. 
A new expressway system rings the downtown district, facilitating the movement of 
all vehicular traffic. Operating a flexible, self-propelled bus system, Houston Transit 


is able to tie in its routes for better service, at the same time increasing its average 
scheduled speed. 


COAC 
vib GMC TRUCK & COACH DIVISION e GENERAL MOTORS CORPORATION 
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3,500,000 
miles a year 
of clean engine 
operation on 
Gulflube H.D.! 


Robert Wallace (left) Gulf Sales Engineer and Harold Eick, Maintenance 
Superintendent, discuss operating problems as they make a spot check in the 
terminal garage of the Somerset Bus Co. at Mountainside, New Jersey. 








A few of the 53 Somerset buses which operate in the state of New Jersey. 


This company, organized in 1925, is now one of the largest independent 
operators in the state. 





BUS 
TRANSPORTATION 


Harold Eick of the Somerset Bus Company in 
Mountainside, New Jersey, is an enthusiastic 
booster of Gulflube H.D. Mr. Eick has a few 
words to say about this fine product: 


“I’ve had a lot of experience with motor oils 
and, believe me, it’s Gulflube H.D. as far as I’m 
concerned! It really keeps our engines running 
clean and I notice there’s a lot less gumming of 
the oil filters. The oil screens don’t clog up, 
either i the relief valves no longer stick.This 
motor oil has sure relieved me of a lot of head- 
aches, and I wouldn’t use anything else.” 


Superior lubrication 


flube H.D. in your fleet. This rugged 
| has been specifically engineered to 


Try Gu 


motor 


Gulf Oil Corporation 


furnish proper protection for automotive in- 
ternal combustion engines—both gasoline and 
Diesel—in heavy-duty service. 


The strong oil film of Gulflube H.D. insures 
superior lubrication under severe operating con- 
ditions. Because it is a high-quality detergent 
oil, rings stay clean and free, insuring better 
compression and proper oil control. And oil 
consumption is held to rock-bottom levels. 


Find out how Gulfiube Motor Oil H.D. can 
help reduce maintenance costs. Your telephone 
directory will tell you where to contact your Gulf 
office, so you can have a Gulf Sales Engineer 
call. He’ll be glad to discuss your operation and 
review your maintenance problems. 


Gulf Refining Company 


The finest petroleum products for all your needs 











Greatly 
magnified photo 
a copper-iead powder 
particle. Copper is 


light, lead is 
dark. 


Take a iook at the structure 


of the Fm Sintered copper-iead bearing 


to know why it means more mileage! 


You’re looking at a grain of Fm powdered 
copper-lead alloy through a Federal-Mogul lab- 
oratory microscope. That’s where it all started! 
This pure powder . . . Federal-Mogul’s patented 
“‘mileage-builder” . . . was developed for heavy- 
duty engine bearing mileage. Sintered on steel 
strip, and formed into bearings, it provides a 
performance “‘plus’’ for fleets. 

Each of those tiny powder particles is an alloy, 


in controlled proportions, of copper and lead. 
This amazing alloy control means uniformity 
in the lining and road-performance of every Fm 
bearing. 


Quality and performance make Fm bearings 
first choice! Nation-wide surveys show they are 
preferred by fleets .. . by 2 to 1. Ask your 
Federal-Mogul jobber! He provides fast Federal- 
Mogul service! 


FEDERAL-MOGUL SERVICE 


Division of Federal-Mogul-Bower Bearings, Inc. 











HERE’S HOW TO KEEP 
YOUR VEHICLES RUNNING LONGER 
BETWEEN OVERHAULS! 


Use Sealed Power Sleeve Assemblies yw 


available for these and other popular engines 





CONTINENTAL 


L HARVESTER CUMMINS 


jonal : 
; bly for Internation Engineered for Cummins 
This assem” jes contains fac NHRS, NHRBS, 300 HP, this 


INTERNATIC 


450 eng*® 
pr duplicate fanged sleeve, assembly has “fire-wall”’ sleeve 


ory ory PX piston, GI-60 to minimize gasket burning and minum piston, 

’ a coe chrome toP ring reduce chance of breakage. Insert, and chro 
a chrome stee! oil ring: Forged aluminum piston has compression ring 
a special surface treatment. 


Scaled Power KromeX Ring Sets 


For all re-ring and re-bore jobs in heavy duty commercial engines, Sealed 
Power KromeX Ring Sets offer impressive advantages. Top rings in all 
KromeX Sets are chrome-faced for extreme durability under excessive 
heat and pressure conditions—and in many cases they are of Sealed 
Power's Cyclan ring iron. Oil rings have chrome-faced side rails. Fast 
break-in, quick pick-up, and immediate oil control are assured. Ever 
KromeX Set is individually engineered for the make and model in which 
it is to be used. Always install Sealed Power KromeX Ring Sets! 


SEALED POWER CORPORATION * MUSKEGON, MICHIGAN 


ied Power Piston Rings 


BEST FOR RE-RING! BEST FOR RE-BORE! 
Sealed Power Motor Parts « The Heart of the Engine * Rings, Pistons, Pins, Sleeves, Valves, Water Pumps 





| Saas | ey | emececess | Sees Ha 


4 ps Hb} + —H4 


Use these proved 

Socony Mobil aids 

to help keep 

your fleet going! cea boat geentinn scllaidisantinn Sisal 


engines. 


FAMOUS QUALITY PRODUCTS — 


Mobilube GX — multi-purpose gear lubricant for all 
enclosed gears — manually operated transmissions, 
transfer cases, final drives. 


Mobilgrease — types and grades for correct lubrica- 
tion of all chassis parts, engine accessories. 


CORRECT LUBRICATION 


THE FLYING RED HORSE COMPANIES: SOCONY MOBIL OIL CO., INC., 
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FLEET SURVEY Your maintenance costs go up fast when your fleet vehicles 
| WIX surveys your filtration are pinned down—on the road or in the shop—by sticky 
needs FREE, sets upon inven —_ valves, scored cylinders and worn bearings. The common 
tory-Control System which ms : s ‘ 
solves your cartridge-supply Cause Of these troubles is dirty motor oil full of grit, dirt 
problem . . . automatically! and gummy sludge picked up under fleet service condi- 
i= tions. The thrifty cure... prevention .. , is WIX Engi- 
neered Filtration. 
FLEET — 


MANUAL 


Shows the whole 


WIX provides a complete Line of top-quality, HEVI- 
DUTY Oil Filter Cartridges for every filter-equipped 
rao Peat Fo engine . . . trucks, buses, passenger cars and stationary 
load unit at a glance z ze - ¢ 
.. performance, engines—gasoline or Diesel—for fuel and lube oil, full- 
maintenance, repairs. flow and by-pass systems. WIX surveys your filtration 
wer a needs FREE, sets up a time-saving Inventory-Control Sys- 
‘ - tem tailor-made for your fleet, and supplies the Cartridges 
é WIX-PAX SERVIC : you need at money-saving WIX-PAX prices. Ask for your 
Genuine, top-grade WiX HEVI-DUTY Cartridges, shipped FREE Fil ° S$ d 1 d il 
prepeid, direct from factory or nearest WIX Warehouse i iltration urvey and complete details on cost-cut-, 
with billing through your local wholesaler—in shipments ting WIX-PAX Service. 


of 100 Ibs. or more, in full 7 > 
cartons—AT MONEY-SAV- : x 
ING WIX-PAX PRICES! % Call your nearest W1X Jobber, 


or write direct, today! 


® 


OIL FILTERS # CARTRIDGES 
WIX CORPORATION * GASTONIA ® N. C. 


In Canada: Wix Accessories Corp. Ltd., Toronto 
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SEE, FEEL and SAVE the difference 
with Grey-Rock Balanced Blocks 


SEE 


See the difference 


friction materia 
uses. For heavy jc 


Blocks in co! 


molded materia 
trucks— Balance: 


distinctive wover 


combinations, or 


all-molded sets 


for each make a1 


e many 
y-Rock 


Balanced 


yns of 

light 

x sets, in 
nolded 


wovenor 


gineered 


lel. 


FEEL 


Feel the difference in faster, 
smoother brake action—mini- 
mum fade—quicker water re- 
covery—quiet action—and 
good pedal feel that assures 
driver peace of mind. You get 
all the superior braking fea- 
tures you want and need with 
Grey-Rock. 








You save because Grey-Rock 
Balanced Brake Blocks give 
more miles between relines— 
longer drum life—better tire 
wear—less labor and down- 
time—all adding up to lower 
cost per mile. Ask your Grey- 
Rock jobber for the facts and 
figures now. 


BALANCED BRAKSET LININGS 
BALANCED BRAKSETS *¢ TRUCKSETS * BRAKE BLOCKS 
VEE-LOK® CLUTCH FACINGS 


GREY-ROCK DIVISION of Raybestos-Manhattan, Inc., Manheim, Pa. 


RAYBESTOS-MANHATTAN, INC., Brake Linings « Brake Blocks « Clutch 
Ry Facings « Industrial Rubber, Engineered Plastic, and Sintered Metal 
Products « Rubber Covered Equipment « Asbestos Textiles * Laundry 
Pads and Covers  Packings « Abrasive and Diamond Wheels « Bowling Balls 








BEREA BUS LINES COMPANY 
BEREA, OHIO 


1» to 275,000 miles before overhaul 


ith Cities Service C-300 Motor Ou!” 


years in the bus business, we’ve never seen the 
f Cities Service C-300 Motor Oil,” says President 
Weber of Berea Bus Lines. 
ts high detergency, C-300 has enabled our 29 
roll up around 250,000 miles per unit before 
and a couple even hit 275,000 miles! 
eover, we've received equally outstanding results 
other Cities Service Products, too—clean- 
sasolene, Trojan A Grease for wheel bearings, 
jan MP Gear Oil. 
buses steer easily even on the coldest winter 
ind as for loss of bearings, that’s just unheard 
Trojan A Grease. Needless to say, I'd recom- 
ties Service to any fleet operator.” 
s one of an increasing number of bus lines that 


**Patience is Paramount 
when you carry 1400 
kids to school every 
day,” says Rudolph 
Weber. “Also para- 
mount is safe perform- 
ance—and in this, Cities 
Service lubricants play 
a big role.” 


have found Cities Service gasolene and lubricants best 
suited to their operation. Have your local Citses Service 
representative demonstrate how he can help serve your 
fleet; or write: Cities Service Oil Company, Sixty Wall 


Tower, New York 5, N. Y. 


First Berea Bus was this old 
model, used when firm started 
in business 35 years ago. Berea 
now has 29 buses, divides its 
business between school, com- 
mercial, and charter. 


80,000 Riders Each Month— on 
Berea Buses to Cleveland. 
“Cities Service and good serv- 
ice go hand in hand,” says a 
man with 35 years in the bus 
business— Rudolph Weber. 


CITIES (& SERVICE 


QUALITY PETROLEUM PRODUCTS 
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Top Topics 





BUS ns cortation Maryland’s hastily-passed utility seizure law will be tested in court on 
May 1. The Baltimore Transit Co. has filed for an injunction to block the 
compulsory arbitration section of the law...at the same time hopes to have the 
entire law invalidated as unconstitutional. 

BTC argues that state operation deprives the company of property with- 

BUSINESS INDICATOR out due process of law. An earlier hearing was postponed to give both sides 

For March 1956 a chance to prepare their cases. 
City Operations Meanwhile, the state continues to operate the system under the old wage 
March 1955 — 100% contract, but with increased fares. (See p. 49, this issue.) 

Operating 

Revenue 

A guaranteed five per cent profit is being sought by the new Rose City 

97.0% Transit Co., which last month requested a two-year operating permit from 

the Portland, Ore., City Council. 

The permit would succeed a 60-day permit that’s been in effect since 
Feb. 10, when Rose City’s parent firm, Portland Traction Co., had its 

Intercity Operations franchise expire. 
March 1955 — 100% The new application asks for an automatic fare increase when profits 
Revenue Operating fall below five per cent of gross operating revenue in any three-month period. 

Passengers Revenue The ‘‘escalator clause’’ would also permit the institution of zone fares or 
schedule changes if the company thought them necessary to keep to the five 

93.6% 97.1% per cent figure. 











A helping hand for Memphis Street Railway Co. has been recommended 
by Mayor Edmund Orgill’s Transit Study Committee so that Memphis can 
maintain an ‘‘excellent transit system.’’ 

Suggested were expenditures for new rolling stock and other equipment, 
but the committee said MSR couldn’t be expected to shoulder the whole load. 
Further suggested: MSR and the city should reach an agreement whereby 
Memphis would lend financial aid. 


lowa transit officials will be polled to decide if they want state regu- 
lation, or if they’re happy with the present local regulation. 

State Commerce Commissioner John Ropes, who heads a transit study 
committee appointed by Governor Hoegh, said that questionnaires asking 
this and other questions on transit financing and operating problems would 
be sent to transit officials, city brass, chambers of commerce and transit 
employee unions. 


**Jet age’’ rapid transit costing $242 million has been proposed by the 
Delaware River Port Authority for the Philadelphia-southern New Jersey 
area. Engineering details were announced soon after a New York engineer- 
ing firm completed its 19-month, $325,000 study. 

The plan as recommended calls for a high-speed transit system, ex- 
tending 10 miles from Camden, N.J., and including Philadelphia, Camden’s 
next door neighbor. A 35-mile system as envisioned by the authority is not 
needed now, the engineering firm reported. 


Continued on next page 
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Added to the almost quarter-billion needed would be another $56 million, 
necessary to finance the five-year period of construction. 

Financial suggestions, but no recommendations, were meanwhile ad- 
vanced by an investment banking firm. It said that revenues alone wouldn’t 
be enough to defray construction and operating costs and interest. 


In another New Jersey development, Public Service Coordinated Trans- 
port, the state’s largest bus operator, closed the second of its two Park-Ride 
lots located on the outskirts of Newark. 

Although Newark is the largest city in New Jersey, the lots owned by 
PS were not favorably situated, said James M. Symington, operating VP. He 
suggested a joint plan with the city, calling for use of city lots in better 
locations as the only way perimeter parking would pay in Newark. 


Carpenter Body Works bounced back strong after a fire that caused an 
estimated million dollars in damage while destroying the firm’s Mitchell, 
Ind., school bus body building plant. 

Construction has already begun on a larger, more modern plant. Twice 
as large as the one destroyed, the building is expected to be completed by 
June. Plans for its erection were discussed by Carpenter officials within 
hours after the fire. 

Seven other buildings were untouched by the blaze...and the firm is 
still producing. About 500 bus bodies stored outdoors were undamaged. 


A proxy fight is shaping up at Philadelphia Transportation Co. where 
PTC director Joseph N. Janney has protested the inclusion of local finan- 
cier A.M. Greenfield on the management slate of board of director nominees. 

Janney’s proxy letter calls Greenfield’s nomination unfortunate...plugs 
for someone with successful experience in public relations. 


Two-way radio, long the friend of intercity bus operators, may get full- 
scale usage in transit buses if project talks now being held between Cleve- 
land Transit System and manufacturers are successful. CTS officials are 
sure that radio units -- restricted to supervisors’ cars until now -- are practi- 
cal...would have immense value in increasing efficiency. 

At the same time, the replacement of corner checkers with television 
is also being studied, if not set as an immediate goal. 


Bus operators under the jurisdiction of the New York Public Service 
Commission have been ordered to increase the minimum public liability 
insurance now carried. 

Effective July 1 will be the regulation that all operators not touching 
New York City must carry a minimum of $25,000 for bodily injury to one 
person. (Previous minimum: $10,000). Those operating in, into or out of 
NYC would still carry a $50,000 minimum. 

The regulation also established a sliding scale from $100,000 to 
$300,000, depending on seating capacity of the vehicle, as minimum cov- 
erage for injury to more than one person. 
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It's Sales and Service Time 
For Intercity Bus Operators 


HERE iT Is APRIL AGAIN, and along with the crocuses and daf- 
fodils the first of the early spring travelers are beginning to pop 
their heads out after a long winter’s sleep. 

For intercity bus carriers, they mark the start of another vaca- 
tion season . . . another peak travel period in which buses should 
play a more and more important part. 

In this Sales and Service issue, devoted especially to revenue 
promotion in the intercity bus industry, we are concentrating on 
what carriers across the land are doing to see that they get their 
fair share of this and all other travel business. From our vantage 
point we can see that every year there is an increase in optimism— 
and of effort—along these lines. Not nearly so much evident 
these days is the feeling that we are all doomed to be victims of 
the private car. We have all weathered the first waves of its at- 
tack . . . now is the time for regrouping and attacking. 


We have the weapons to do the job... 


Our equipment is faster, sleeker and more comfortable than 
anything we've ever had on the road. Our personnel are well 
trained. New and fast superhighways are springing to our aid in 
all sections of the country 

The industry must use all these weapons to sell bus riding— 
sell it by accentuating the good things about it, and improving 
rather than apologizing for the bad. 

We know this selling job can be done, for it has been done in 
some areas of our industry. It has been done in charters . . . in 
tours . . . in package express. All of these have their own tough 
competition. But in all of them revenues are going up and up 
each year. 

We know this selling job will be done, for this year there is 
more sales effort in our industry than there was last year, and 
last year there was more than the year before. 

The industry can increase its revenues and prosper only by 
providing good service . . . and then going out and selling it. 

We hope this Sales and Service issue will give you ideas on 
doing just that. 
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Travel Competition: It's Hard 


RAILROAD ADVANCES are typified by the lightweight GM 
pictured directly above, and by ACF Industries’ Talgo 


Aerotrain 


Trains and airplanes are getting faster and fancier. 
But the story below shows how buses often beat them in 


time and in convenience. 


The private auto is still the big competitor. If buses can 
win only a fraction of its riders it would mean millions of 
dollars. For ideas on this, see page 28. 


train, above right. Buses may never duplicate a club lounge such 
as this, but they can offer many new passenger services. 


“Intercity Buses Have Advantages 


That's what 


UNDER THE HIGHLY COMPETITIVE 
onditions existing among all forms 
of public transportation today, some 
executives in the intercity bus in- 
dustry are concerned with how we 
can gain the patronage of air or 
rail travelers 

if our outlook for new 
business is limited to what we can 


However. 


R. J. O'Connor, Vice-President, Sales, The Greyhound 


Corp., has to say. . 


. and he tells what Greyhound is 


doing to keep and win riders against all competition. 


take from other public carriers, then 
we are confining ourselves to a very 
small section of the national travel 
market. 

All the statistics compiled on travel 
in the United States agree in one 
finding: More than 85 per cent of 
all intercity trips are by passenger 
automobile. The statisticians also con- 


cur in the belief that this percentage 
figure is increasing as millions of new 
cars are produced each year. 

If the three forms of transporta- 
tion confine the battle for business 
among themselves, without making a 
strong bid for the patronage of those 
who might otherwise travel by auto- 
mobile, we will be working on a 
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and Tough... but. 


WE'VE ALREAI 


KISSED GOODBY to the days when the 
intercity bus 


ustry could fill its buses just by run- 
ning them. We have tough competition now. 

King of them all, of course, is the private auto. The 
vast bulk of lost passengers have been lost to the private 
automobile. | that very reason, it offers the most 
fertile field for getting them back. 

It’s not necessary to get them all—or even half of 
them—back on the buses. For since about 85 per cent 
of intercity travel is by private car, the bus industry 
need only win back a small percentage of auto riders 


We Can Meet it 


in order to show a big increase in its own riding 
volume. On page 28 you'll find what bus operators 
throughout the country are doing to get riders out of 
their autos and into buses. 

As for our other competitors, airlines and railroads, 
we have to meet them too—even though in a very real 
sense they are our allies against the automobile. 

We can meet them, because in many cases we offer 
service equal or superior to theirs. In the story below 
you'll find out how one company is going about han- 
dling air and rail competition. . . 


SERVICE NICETIES such as this—EAL stewardess holding baby so mother can enjoy her 


dinner—are helpf 


building the good public relations enjoyed by airlines. 


Over Rail and Air” 


diminishing ket. 
Also, we 
that in pro! 
lines and the 
All forms of 
single, fundar 
sales promotio 


consider the fact 
travel the air- 
oads are our allies. 
sportation have a 
tal purpose in their 
nd that is to induce 
people to travel. The airlines and rail- 
roads, like t ; lines, make travel 
a highly e1 e experience and 
igger and better 
market for on traffic that we 
all can shar 


thus create 


Greyhound ves the way to get 
business is to convince the 
motorist to | his car at home 


when he tra Much of our sales 


more 
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promotion in the last year or two has 
been directed along these lines. 

The advantages bus travel has over 
other forms of public transportation 
are not overlooked in this emphasis 
on the “don’t drive” angle. We still 
stress the low fares, the air suspen- 
sion ride, the fine new equipment, the 
improved air conditioning, the fre- 
quent schedules, the express and 
through services, and the unequalled 
sightseeing of highway travel. The 
time-tested sales points are still there, 
but much of the sales promotion is 
directed to the vast majority of peo- 
ple who ordinarily think of travel in 
terms of a long, tiresome drive. 


It seems that we are too appre- 
hensive of how the airlines will 
affect our business. We don’t appear 
to be afraid of railroad competition 
despite the talk about revolutionary 
types of trains that may go into 
service sometime in the future. We 
have seen air traffic continue to rise 
steadily in the past few years, while 
passenger revenues on most railroads 
have declined during the last decade. 

While air travel will continue to 
increase because of the greater speed 
provided over long distances, we do 
not feel that such gains will be made 
at the expense of buses. 

We must remember that a vast 
percentage of the population of this 
country still lives in areas not directly 
nor conveniently served by the air- 
lines. Even with the growth of smaller 
regional airlines, this situation will 
not change drastically so long as the 
air transport industry concentrates on 
large planes designed for transconti- 
nental travel, cruising at tremendous 
speeds at high altitudes and requiring 
extremely long runwavs at airports. 

Admittedly, the airlines have the 
advantage of speed over any form 
of surface transportation on trips of 
500 miles or more. Yet our own 
business proves that large numbers 
of persons still prefer to travel long 
distances by bus. Time is not an im- 
portant factor in their journeys, and 
they enjoy “sightseeing”—the ability 
to view the scenery from the highway 
and to see the towns and cities 
through which they pass. Frequently, 
“transportation” and “travel” have 
entirely different meanings. Pleasure 
travel, to millions of people, will 
always be more than just getting 
from one place to another. Fortun- 
ately for us, the country isn’t popu- 
lated entirely by busy executives who 
worship the “time is money” adage. 


Continued on next page 





| Competition .. . continued 


Much of the travel in this country 
distances of less than 200 miles. 
limits that buses 
service, in most in- 
either the airlines or the 
ition either to elapsed 

or frequency of serv- 
instance, Greyhound’s 
lules between downtown 
downtown Pittsburgh 
and Pennsylvania turn- 
time is exactly 
ind the fare is only 


thy these 


nning 


ines make that trip in 

1 fare of $8.70 first 

ir coach. But there 

und more money in- 
he airline passenger. At 
und and Pittsburgh the 
ervice to the airports 
nutes for each trip and 
$2.45. Unless the 
rer can make perfect 
with the airport limou- 
»sn’t have to wait for his 
ighly improbable situa- 
id make the Cleveland- 
in less time and at 

f the cost by Greyhound. 
expressways and 
Greyhound has added a 
ther time-saving through 
vetween cities of high pas- 
ntials and has promoted 
in the areas served 
lent results in increased 
\ few examples of these, 
th the running time from 
terminal to downtown ter- 
we can beat the airlines 
re as follows: Cincinnati-Lexington, 
minutes; New York- 
2 15° minutes: 
1 hour, and 
2 hours, 15 


es are 


new 


nsive ly 


ether wv 
wntown 

l. where 

hours, 20 
Philadelphia, hours, 
Baltimore- Washington, 
Tulsa-Oklahoma City, 


minutes 


Schedules 


taster 


where we can give 
than the railroads are 
yen more numerous. To name but a 
ew, let’s consider Cleveland-Toledo, 
minutes; Washing-Rich- 
ours, 30 minutes; San 
cramento, 3 hours, 36 

Angeles-San Diego, 2 
San Francisco- 
15 minutes; 
hours, 40 min- 
Albany, 3 hours, 25 
Pittsburgh-Philadelphia, 6 
minutes; Cincinnati-Louis- 

2 hours, 50 minutes; Houston- 
ew Orleans, 9 hours, 55 minutes, 


service 


hours. 35 


ninutes: 

9 hours, 

—_ 9 

cuse. Oo 
Syracuse 
ites ; 


rs U 


to offer service on many express or 
limited-stop schedules of 100 to 150 
miles actually superior to that offered 
by other forms of transportation. 

When we have that service, (and 
most lines have some such schedules) 
it is up to us to tell the public about it 
in an emphatic, hard-hitting manner. 
Let’s not talk about convenient, fre- 
quent schedules when we have the 
BEST service. Proclaim it is the 
BEST and prove it. The public mis- 
conception that buses offer the 
slowest form of transportation must 
be corrected. That mistaken idea is 
harmful to our business in this day 
when a lot of people think speed is 
the answer to everything. A phrase 
you will soon see in a lot of Grey- 
hound advertising is “Would You 
Rather Go Faster or Get There 
Sooner?” 

Most of us have learned in recent 
years that there’s a lot more to the 
bus business than just running sche- 
dules and waiting for passengers to 
show up at our ticket windows. We 
know that we must constantly im- 
prove our services in new equipment, 
in more convenient schedules and 
with better-trained personnel to meet 


the needs of the traveling public. We 
know that we must aggressively sell 
the advantages of our service in a 
highly competitive market. 

And what has Greyhound done 
along these lines? Everyone in the 
industry and the American public 
as well is aware of our extensive pro- 
motion of new and finer bus equip- 
ment—the Highway Traveler and the 
Scenicruiser. We have sold _ the 
greater comfort of the air suspen- 
sion system, the improved air-condi- 
tioning, and the “picture” windows. 

We now have through schedules 
between all major cities from coast 
to coast to eliminate transfers of 
passengers and baggage in route. 


We have also learned that the 
specialty phases of our business can 
be developed as important sources of 
revenue. Pre-planned and _ escorted 
tours, charter buses and package ex- 
press are steadily increasing from 
year to year because they are services 
that cannot be offered in the same 
manner by either the airlines or the 
railroads. 

Greyhound’s escorted tour pro- 
gram inaugurated for last summer 


In the Battle for Riders These 


e Our modern intercity buses are the super-liners of 


the highway—smooth, fast, comfortable. They are one 
of the strongest selling points the industry has to offer. 

Take the matter of beautiful scenery. In this respect 
our only rival is the private car. And even there we 
have all the advantages. For the driver of the car is 
too busy driving to enjoy the countryside, and pass- 
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ninutes 
[he continued improvement of 
highways and expressways into cities 
nables modern air-conditioned buses 
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vacation seaso! 


cessful that it 
panded in 195¢ 
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rect service t 
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competent tou 
all travel deta 
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tours were so 
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believe we ha 
surface of wh 
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Not only 
tours attractex 
but they also 
class of pati 
glad to pay f 
luxury servi 
program did 
of tours for 


is so highly suc- 
being greatly ex- 
ist year, somewhat 
e offered escorted 
erica’s most popu- 
s from 15 origin- 
se escorted tours 
ries of “private” 
the tour party, di- 


iding hotels where 


d in advance, and 
luctors to handle 
route. 

k most of these 

it and we had to 
because we could 

hotel accommoda- 
tice. As a result, 


ted tours for 1956 


10 and we 
nly seratched the 
can do in years 


than 


these escorted 
litional business. 
brought us a new 
people who are 
extras of special, 


he escorted tour 


iffect our schedule 


idual travel, be- 


cause these also showed an increased 
sales volume in 1955. 


Just to illustrate the potentials of 
the tour business, we can cite the re- 
sults of our 1956 escorted Mardi 
Gras tours. For the past several years, 
Greyhound has offered special Mardi 
Gras tours from Chicago and Cin- 
cinnati. Encouraged by the success of 
the nation-wide escorted tour pro- 
gram last summer, we went “all out” 
on an escorted tour to the Mardi 
Gras in February. That tour was of- 
fered escorted from 14 cities some 
as far away as Portland, Ore., where 
the cost was $287.95, plus tax. The 
result: 638 persons took a Greyhound 
tour to the Mardi Gras. Our goal for 
1957: more than 1,000 Mardi Gras 
tourists. 

How but by bus—on an escorted 
tour or on a charter—can pleasure 
travelers enjoy sightseeing on the 
highways, in the towns and cities 
through which they pass and then be 
taken directly to their hotels or 
points of interest they desire to visit? 
No other form of public transporta- 
tion can give those services. So again 
we return to why Greyhound is di- 


recting its sales efforts to those who 
travel by passenger car. 


Package express is another spe- 
cialty service that is steadily adding 
to Greyhound’s revenues from year 
to year. More and more business 
men are learning that the frequency 
of bus schedules provides the most 
efficient means for fast shipment. 

Everything points to a great future 
in transportation. The population is 
increasing at an unprecedented rate. 
Our economic standards are con- 
stantly going higher. Nearly every 
worker is assured of a paid vacation 
—and has the desire to go places. All 
forms of public transportation should 
show gains in passengers carried if 
they keep pace with demands for 
greater comfort and convenience, and 
pattern their services to the varied 
travel needs of the American public. 

If we successfully sell the advan- 
tages of travel by bus, especially to 
those who now travel by car—and 
if we keep improving our service— 
we won't have to worry about what 
the airlines or the railroads may do. 
And we won't have to worry about 
business, either. 





Are Some of Our Weapons Against the Private Car 


engers can't si 
picture windoy 
The center 


early as much as they can from the 
ind raised seats of a big bus. 


vehicle which many people still associate with the bus 
industry. We have many other weapons besides our 


shows a tape recording unit on a 
of a button the driver can provide 
historical background, ete. 

shows the interior of a Greyhound 

different from the early truck-type 


modern equipment, though . 

bus. At the t 

music, comm«e 
The third 


Turn the page to find out how bus men are 
Scenicruiser 


using them in the fight for the big prize} 
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- continued 


The Private Auto Rider: National 


Survey Shows How he Is Being Wooed 


Here he is—the big prize in the transportation sweep- 
stakes. The object is to get him out of his auto and into a 


bus . . . and our nationwide survey shows that bus op- 


erators are busy trying to do just that. 


In the West: 


Nebraska—American Buslines: We believe the 
mily plan is the best weapon we now have to combat 
etition. Information from our agents, and 
ild know, reveals that many sales are made 
family because of the attractive rates of- 
nily cost by bus is less than the cost by 
sent day advantages of the bus appeal to 
oup. Increased cost and lack of parking 
issist to us. We take advantage of this by 

existing conditions. 
etition has grown so rapidly since the war 
though we have been aware of it, no uniform 
been taken by the industry. Some of us have 
with slogans such as “Safer by far than 
"Save 4% to 4%”—“Cheaper by far 

our car,” etc. 

d to add up our advantages and publicize 
example, today very few autos are air- 


conditioned. Our safety records far surpass those of 
the private car. The men behind the wheel on our buses 
are experts. No parking fees at the destination. We 
should add these together with all other advantages and 
present a logical and reasonable story to the public. 
A. E. Baldus, Vice-President. 


Oregon—Pacific Trailways: We are installing tape 
recording equipment in our buses to give restful, re- 
laxing music. Also recorded on this tape are interest- 
ing commentaries on points of historic interest and 
descriptions of scenic spots in the territory through 
which the bus is passing. On this tape also is infor- 
mation about the various towns through which we 
operate, such as elevation, population, and the economic 
activity of the area. These tapes are professionally 
prepared and are controlled by the driver by the mere 
pressing of a button. We are finding tremendous public 
response and feel that this program will attract many 
passengers from the private automobile. This feature 
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also assists us in securing charter business, in that 
special tapes are prepared for various organizations, 
such as churches, schools, éducational groups, etc. 

In addition to the music program, we are preparing 
attractive folders in four colors, showing pictures of 
scenery for which our area is particularly noted. 

To further attract tourist travel, we have acquired 
the transportation rights to Crater Lake National Park, 
and are developing tours from various areas to and 
through this park. Previously it has been difficult for 
bus travelers to conveniently visit this great attraction. 
This summer, for the first time, transportation to and 
from the park will be coordinated with bus schedules 
from the main centers of population. 

Our advertising budget has been substantial, being 
figured at about four per cent of our revenues, using 
various media but most particularly musical jingles 
on the radio 

A program of training drivers and employees in cour- 
tesy and sales promotion is being carried on continu- 
ously in an effort to mold our entire organization into 
a sales force rather than sales being the responsibility 
of just a few the traffic department. 

These efforts, to some extent, must have been success- 
ful as we showed approximately an eight per cent in- 
crease in revenues last year, and hope to better that 
figure this year. W. A. Niskanen, Vice-President. 


Washington—Northwest Greyhound Lines: We 
recognize the private car competition and try to directly 
correct people’s thinking as to its supposed advantages. 
The usual features of bus frequency, safety, economy, 
no parking problems and modern equipment are stressed 
in advertising and solicitation. Our efforts to reach in- 
creasing suburban population have been extended. 

New interest is stimulated through specialized school 
bus displays as part of school curriculum involving 
student and parent interest. Conducted tours are de- 
veloped to attract vacationers who can’t get the personal 
attention, accommodations and assistance over the same 
routes in private cars. 
ssfully attracting new fields in charter 
service by developing and suggesting bus travel activi- 
ties for organized groups. We also try to take advantage 
of new highways to the extent that if they are attractive 
to private cars they are even more advantageous for 
travel by bus. C. FE. Graves, President. 


We are succ 


. . . and in the North 


Minnesota—Jefferson Transportation Co.; Many. 


many ways an 
private cars have 


many more id 


means of luring passengers out of 
been tried and found wanting. Many, 
ire being tried continuously. At pres- 
is offering a multi-ride ticket good 
points on our lines, whereby frequent 
ike savings up to 2214%, if the equiv- 
iy tickets are used within thirty days. 
which we have in the making is to 
rograms for service clubs, P.T.A. meet- 
us towns we serve. The programs will 
nmercialized, but will give the groups 
neetings current information on bus 
travel. We will know more about the success of this 
plan later on P. Wakefield, President. 


ent, our compa 
between any tv 
travelers may 
alent of ten or 
Another pla: 
offer to put o1 
ings in the va 
not be too cé 
attending sucl 


Wisconsin—Badger Coaches, Inc.: We are working 
on the following basis: Continuing the schooling of our 
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operators to treat each passenger as an individual and 
to take care of the “little things” that help make a 
passenger's trip more enjoyable. 

The “Air-Ride” bus with its improved ride. 

Directing our advertising program towards the park- 
ing problems in the larger cities, and calling’ to the 
attention of the women shoppers the convenience of 
having our depot located in the downtown shopping 
area, where they can get off the bus, do their shopping, 
and then board the bus for the return trip without leav- 
ing the downtown area. 

Leaving the origin point on scheduled time. 

Giving everyone a seat even though it sometimes 
means operating the second section for only a few pas- 
sengers. Our past experience has proven this to “pay 
off” in the future. 

Giving the passengers the benefit of an “express” 
trip whenever possible. 

Impressing upon our operators the ill feeling cre- 
ated amongst the passengers by an operator “killing 
time” in a depot and letting his passengers sit in the 
bus wondering what the delay is. 

Our experience has proven that by following the 
above ideas we are holding our own against autos. 


. . . in the East, too 





Massachusetts—The Interstate Busses Corp.: My 
answer to your sixty-four dollar question is to give the 
riding public the newest and best equipment and cour- 
teous operators, and radio and newspaper ads. 

To promote our charter service, we contact schools 
and organizations, offering our help in planning field 
trips for schools and places of interest for organizations, 
calling to their attention “Go by bus and keep the 
crowd together.” L. Consiglio, President. 


. . « down South 





Texas—Transcontinental Bus System: [n an effort 
to combat this ever-increasing threat our company is 
doing the following: 


1. We have recently inaugurated a new type of service 
between Los Angeles and San Francisco which is 
called our “Five Star Luxury Service.” This service 
offers the traveling public a fast, limited schedule, mak- 
ing only four stops for the purpose of picking up and 
discharging passengers between the two terminals. We 
have an attractive stewardess aboard to serve our 
passengers free food, cold and hot drinks, as well as 
fresh fruit, pillows and blankets. Soft music enter- 
tains the passengers enroute. This new service is being 
very well received by the traveling public. 


2. New Flxible Vista-Liner equipment has been placed 
on many of our through services. 


3. We are exploiting the family plan to the fullest ex- 
tent in an effort to induce families taking vacation to 
use bus transportation rather than their private cars. 


4. An intense campaign is in progress to attract 
group travel by means of charter coach either in the 
way of escorted tours or regular charter trips. 


5. A change in the general solicitation plan whereby 
our traffic personnel are concentrating their efforts in 
the heavily populated areas is producing very good 
results. 


6. In an area where the per capita private car is the 


29 








Travel Competition ... continued 
greatest anywhere in the country, we are doing 
everything possible to sell the traveling public the idea 
bus travel is safer, more economical, and by far the most 
attractive means of travel. Art Nay, General Manager. 


Missouri—Missouri Pacific Transportation Co.: 
Our company in its effort to meet this competition re- 
lies on the standard procedure of stressing the safety 
f bus transportation, the avoidance of prohibitive park- 
ig charges in the larger cities and the absence of 
characteristic of bus passengers. This 
not an effective plan at present. However, when the 
saturation point of private vehicular traffic on our high- 
ways and streets is reached, it will begin to bear fruit. 
Heretofore, some effort has been made to stress the 
onomy of transportation by bus as against private 
iuto. This viewpoint has merit only if those addressed 
do not already own an auto. To use the appeal of eco- 
ymy to one who owns an auto involves rates con- 
siderably lower than those now in effect. A very high 
oad factor would be an absolute necessity for the 
ndustry if extremely low rates were placed in effect. 
\s time goes on I believe more and more people will 
use public transportation when they realize the menace 
that is abroad on our highways today in the form of 
verpowered autos driven by people who drive and act 
as though safety is the responsibility of the other fellow. 
| hope the waiting period will not be too long. R. J. 
VicDermott, Vice-President. 


driver tension 


North Carolina—Carolina Coach Company: This 
ompetition is actually very hard to meet because ac- 
tual costs do not necessarily enter into the reason why 
people go by car rather than by bus. For some time we 
called the public’s attention by newspaper and radio to 
the lower cost of bus as compared to car. We worked 
ut some detailed figures on automobile costs. I do not 
believe that it brought us many passengers. A man who 
travels by his own car looks to the convenience of leav- 
ng his home and going directly to his destination. 

We do feel that constant advertising and folders do 
bring our service to the attention of prospective cus- 
tomers. We also have our tour folders which we dis- 
tribute all over the country. They give prospective 
vacationists and those who just like to travel, a story 
of moderate priced trips. Our tours combine hotel ac- 
ommedations and sightseeing trips, and have been 
quite successful. 

| cannot see any answer to the problem except to 
keep plugging constantly by newspaper and radio to 
make the public conscious of bus travel. I do not be- 
lieve that the saving in money has provided an answer. 
R. C. Hoffman, President. 


... and in Canada 


Acadian Lines: Economy, convenience and comfort are 
the basic principles on which the bus business has been 
built. These principles still apply in meeting auto com- 
petition today. Today’s buses and timetables meet these 
basic requirements, but many restrooms and lunch 
counter setups leave much room for improvement. 

[In recent years Acadian Lines has built large first- 
class restrooms in two modern terminals. The response 
of the traveling public has been very favorable. Un- 
doubtedly, more traffic comes as a result of these large 
restrooms that are well maintained. 

Criticisms of a lack of common courtesy on the part 


of some bus drivers and ticket agents strongly suggests 
that top management should spend more time on im- 
proving personnel performance by insisting on provi- 
sions in collective agreements to permit termination of 
employees’ services for repeated acts of discourtesy. 
Common sense and fairness should be the basis of dis- 
missals, and not rules of evidence or seniority. 

Good performance on the part of all personnel is the 
best method of meeting auto competition. George C. 
Thompson, President. 


Saskatchewan Transportation Co.: In our company 
we took a long, hard look at the downhill trend of our 
“passengers carried” figures and asked ourselves what 
could we best do about them. Our decline in business 
coincided with an increase in the ownership of motor 
vehicles per capita in this province from one of the 
lowest figures in Canada to one of the highest and we 
asked ourselves how could we get these people back. 

One conclusion we came to was that bus travel 
lacked prestige and glamour. 

We know that this thought was not original with us. 
It is apparent from its advertising and from the gen- 
eral trend of its traflic-building efforts that one of our 
elder and larger brethren had been feeling the same 
way for a considerable time and taking very effective 
steps to glamorize bus travel. 

We therefore set about building up prestige. Express 
buses with reserved seats have turned out to be one 
effective way of doing this. These seats can be reserved 
up to a month ahead and this saves the many business 
men who now travel on them from having to fight with 
the women and children to get a seat. In addition, every 
passenger on one of these express buses gets a free 
newspaper with the compliments of the company. 

A further “gimmick” to stimulate use of our services 
has been the institution of a system of credit cards, very 
much similar to those used in the oil companies. In 
using these, the passenger presents them at the ticket 
wicket, signs a slip and has the amount charged to him 
at the month end. A further extension of this is that 
upon validation at the company’s office credit cards can 
also be used for obtaining the use of a U-drive car at 
their destination. Thus a passenger can tell the ticket 
clerk when he buys his ticket that he wants a U-drive 
car when he arrives at his destination and it will be 
waiting for him at the bus depot or at his hotel. 

Another angle we have played is having important 
persons, such as mayors, members of the Government, 
and socially prominent people present on every company 
occasion we can arrange. 

In one of our depots we had a mural decoration 
painted by a prominent local artist and when the time 
came to accept this on behalf of the company, we had 
a big reception with cabinet ministers, mayors, mem- 
bers of the legislature, aldermen and members of the 
regulatory bodies and socially prominent people present. 

To the rural areas we serve we have been sending 
out direct mail on a “householder” basis, pointing out 
how comfortable, safe, convenient and economical is 
our service and how the people who come to the cities 
in our buses do not have trouble finding parking spaces, 
nor with radiators freezing, etc. 

We do not know how much of the recovery in our 
business has been due to the above but our “passengers 
carried” is up consistently, month after month, ten or 
twelve percent over the same period last year. Frank 
Copithorne, General Manager. 
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Rest Stop Survey: Carriers Know 
There Ils Room for Improvement 


This BUS TRANSPORTATION survey on rest stop prac- 
tices and procedures in the intercity industry shows that 
carriers aren't satisfied with the rest stop situation . . . are 
trying hard to improve it. 
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poor in this territory, but we keep whittling at it.” 

As might be expected, carriers find it easier dealing 
with rest stop operators who actually lease space in 
terminals, since it is much simpler to keep a direct 
check on cleanliness, prices, service, etc. 

However, where it is necessary to use highway rest 
stops, six carriers mentioned that they prefer to deal 
with chain operations rather than with individual 
restaurants. Greyhound, of course, uses its own Post 
Houses extensively and is satisfied with their all-around 
performance. 

All carriers agreed that good, clean, reasonable rest 
stops were essential to good service. Without them, the 
finest buses are wasted and the most courteous em- 
ployees are to no avail. For in these days passengers 
are more rest stop conscious than they ever were before. 

Long years ago BUS TRANSPORTATION published a 
picture of a rest stop with a battered sign proclaiming 
“Beer—Whiskey—Cigarettes.” And the caption asked 
sardonically, “What more could the weary traveler ask?” 

We know now that the weary traveler can ask for 
plenty more, and can stop riding our buses if he doesn’t 
get what he asks for. 

Now, for the survey ... 


Here are the questions and how 52 carriers answered them: 


Question 1: Do your restaurants pay anything for 
having buses stop there? If so, is it on a per- 
centage or per-stop basis? 


Answer Analysis: In all cases, concessions in terminals 
owned by the bus company pay a rental, usually 10 
per cent of their gross sales. But that is the only 
case in which carriers receive a fee from rest stop 
operators. Roadside rest stops in no case are charged 
a fee. In general, all carriers feel that if the rest stop 
operator provides a good stopping place for bus 
passengers he is more than fulfilling his duty as 
far as the bus company is concerned. Several car- 
riers said that in the past, when restaurants competed 
for bus business, they did receive compensation. 

Continued on next page 
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Rest Stop Survey. - - continued 


Question 2: Do you permit restaurant operators 
to give drivers free meals, or reductions in meal 
prices? What are your reasons? 


Answer Analysis: Four carriers said that they abso- 
lutely do not permit such practices. The reasons 
given were that it might produce driver discrimina- 
tion against rest stop operators who do not do so 

ind it puts the drivers under obligation to the 
rest stop owner, so that they might tend to loiter 
while he serves expensive and time-consuming meals. 
Of the remaining 48 carriers surveyed not one 
ictually requires the rest stop operator to give free 
or cut-rate meals to drivers. Most said the practice 
exists widely but unofficially, and try to keep re- 
duction to 50 per cent. 





Question 6: What do you require in the way of 
service ... cleanliness . .. prices? Do you in- 
spect to see that requirements are met? 


Answer Analysis: Basic requirements are good food 
at prices comparable to others in the area . . . prompt 
and courteous service and high standards of cleanli- 
ness, which are often helped along by the necessity 
of the rest stop operator meeting state and local 
health requirements. However, there is reason to 
believe that in many cases the standards set are ob- 
served but sketchily, since no less than 22 companies 
reported little supervision or none whatsoever. Most 
common inspection methods are field inspectors, 
company personnel on bus trips, driver reports and 
queries to passengers. 


Question 3: How much time do you allow for meal 
stops? For rest stops? How do you see to it that 
buses get out on time? 


Answer Analysis: Most common rest stop time is ten 
minutes, with several allowing up to fifteen. Meal 
stops average half an hour for lunch and dinner, 
and 45 minutes to an hour for breakfast, in order 
to give passengers time to freshen up for the day. 
There is very little variation from these times, al- 
though several carriers allow up to an hour for 
breakfast, and four keep lunch stops to 20 minutes. 
As for seeing that buses get out on time, methods 
given are field supervision, tight schedules and 
use of tachometers on the buses to record arrival and 
departure time. 


Question 7: What types of special safety arrange- 
ments do you make to get buses off and onto 
crowded highways? Do rest stop owners help? 


Answer Analysis: In the majority of stops for most 
companies this is not a serious problem, as there 
is ample space for pulling off and on, loading and 
unloading. Most, therefore, rely on well-trained 
drivers to do it safely. However, where a traffic 
problem exists it is fairly common practice for the 
restaurant owner to use his influence in local circles 
to get police traffic assistance at very busy times. One 
carrier reported that his rest stop operators act as 
traffic police to get the bus in and out, but most said 
they try to get stops where no such assistance is 
necessary. 
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Question 4: Do drivers tend to loiter at rest stops? 


If they do, what systems have you found suc- 
cessful in overcoming it? 


Answer Analysis: The vast majority of reporting car- 
riers—48 of them—said that they have no problem 
with driver loitering due to adequate supervision- 
either personal or mechanical. Sixteen companies 
said that the - of tachometers stops the practice 
entirely or now has it to the point where action can 
be taken against offenders. While virtually all com- 
panies use field supervisors to check loitering, one 
carrier reported that it uses passengers and private 
detectives. Most unusual system reported though, is 
use of time clocks at rest stops for drivers to punch 
in and out. 


Question 8: On charter operations, how do you 
arrange rest stops out of your territory, espe- 
cially for large groups at off-schedule hours? 


Answer Analysis: Frequently the selection of the rest 


stops on cha groups is left up to the person in 
charge of the party. However, several carriers said 
that the choice is up to the driver. For large groups, 
most carriers find out the names of likely rest stop 
places from carriers which operate in the territory, 
and then write, wire or phone ahead to make arrange- 
ments. In general, carriers don’t find this too much 
of a problem, even for very large groups at unusual 
hours, since restaurant operators usually co-operate 
in order to get the extra business which large charter 
groups bring 
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Question 5: Do you make rest stops at locations 


where alcoholic beverages are sold? If you do, 
have you found that it causes trouble? 


Answer Analysis: Thirty-four carriers reported that 


they do not have any rest stops where alcoholic bev- 
erages are sold, while 18 said that they do. Not one 
of them, however, reported any serious difficulties as 
a result of passengers taking a drop too much. Seven 
carriers which don’t have any regular rest stops at 
such places said they will make them on request for 
charter and special groups. Most interesting com- 
ment came from a Pennsylvania carrier who said: 
“Why not? Usually tavern-type restaurants are in 
the immediate vicinity and would attract passengers 
away from the rest stop anyway.” 








Question 9: What is your general comment on the 


rest stop situation? Do you have any ideas for 
improving it? 


Answer Analysis: All carriers surveyed agree rest 


stops are an important part of the service they offer, 
and most feel that constant supervision and checking 
are necessary in order to keep their rest stops up to 
par. The trick, said one, is to do this without letting 
costs get beyond all reason. Most pointed suggestion 
came from one operator who said: “In my opinion 
the bus industry has done little but talk about the 
poor accommodations in the smaller locations. Some 
method must be devised to finance these points, since 
the commission agency cannot do it. This has been 
a need for 25 years.” 
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PRESIDENT of National Trailways, Gen. L. C. Jaynes, presides 
ver Trailways headquarters in Washington, D. C. He chose to 
snter the bus business because it presented a real challenge. 


VICE-PRESIDENT John Thomas of Carolina Coach Co. in 


Raleigh, N. C. is one of the industry's hardest-working executives 
. . . believes we can never let up in the search for better service. 


An Editor Takes a Bus Ride— 


Presidents, vice-presidents, shop men, drivers—you meet 
them all on a trip like this, especially when the idea of the 
trip is to look at intercity bus riding from a passenger's 


point of view. 


| found out that the intercity bus industry has a whale of 
a lot to offer . . . and that the big thing is just to get the 
public to try it once. 


By Frank Dignam °* Associate Editor 


[EVERYBODY ON THE STAFF OF Bus TRANSPORTATION is a 
veteran bus rider. In fact as nearly as we can figure out 
we hit upwards of 100,000 bus miles a year just as a 
matter olf course. 

But I'll have to admit that it’s seldom any one of us 
heads out on a 2,500-mile bus trip all at one whack, as | 
did in February when I set out for what was supposed 
to be the sunny South, but turned out to be just about as 

old and drizzly as it was in the New York area. 

Now that the trip is over I can report that modern 
long-distance bus travel is really holding its own against 
any other form of travel. At its best, it’s everything the 

ost glowing advertisements say about it. In fact, if bus 

ompanies can succeed in getting people to try it just 
nee, they'll have won half the battle. For when the 
equipment and service is good, the bus is as pleasant a 
way as any to get from one city to another. In many 


ways, it has other methods beaten backwards and for- 
wards. 

However, that’s when the equipment and the service 
is good. On my trip there was some of the other kind, 
too. That’s when you begin asking yourself why you 
didn’t take the train or the plane, or just hop into the 
family car. Fortunately, there were only three or four 
of these experiences, but | can testify firsthand and from 
talking to other passengers that just one sour note can 
do an awful lot to undermine all the good things a com- 
pany is doing. 

The first stop after leaving New York was Philadel- 
phia, reached by a Quaker City bus just two hours after 
leaving the terminal in New York. 

Taking everything into account, you can’t do any bet- 
ter by air, rail or private auto . . . and the cost of the 
trip by bus is negligible. 

In Philadelphia my business was with Traffic Manager 
Phil Egan. 


“Bus travel is really enjoyable . . . it's reasonably 
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BODY SHOP FOREMAN Edgar N. Voyles, of Carolina Coach, 
designed this ¢ 


ways to give 


t counter. Feature is long drawer put in side- 
handy place to hang long strips of tickets. 


DRIVERS connected with Virginia Coach Co. affiliated transit 
firm were honored at a banquet for running up the incredible 


record of 348,612 miles with only one chargeable accident. 


2,500 Miles Through the South 
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On to Washington was the next step .. . and a pleas- 
ant trip it \ n a Safeway Trailways bus. 

In Wash n | had the pleasure of meeting for the 
first time Gen. L. C. Jaynes, president of National Trail- 
ways Bus $ 
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share of bus industry leadership. 

Consolidation of the entire Trailways tour program 
in the Washington headquarters is another, and will be 
bound to result in improved tour service for the public. 
The new tour arrangement is under the general chair- 
manship of Trailways Traffic Manager F. H. McIntosh. 

Incidentally, you'll be hearing from us soon about 
another Trailways innovation—a premium fare, luxury 
trip between San Francisco and Los Angeles. It’s a real 
deluxe run, with rest rooms, snack bars, pillows, etc. 
Continental Western runs it . . . and first reports are 
that it is quite popular. 


Next on the agenda was Jack Garrett Scott, general 
counsel of NAMBO, who as usual was up to his ears in 
legislative work, Congressional committee appearances, 
and the like. 

Hardly pertinent to the bus business, but of interest 
to the countless people in it who know Jack, is the story 
of why his name is Jack Garrett Scott and not John 
Garrett Scott. It seems that back in pioneer days in 
Kansas his father’s best friend was a Frenchman named 
Jacques Garrett, whom, naturally, everybody called Jack. 
When NAMBO’s future legal ace was born, he was 
named Jack Garrett after his father’s friend who, by the 
way, was shot and killed by an escaped madman because 
he had been on a jury which found the killer insane. 


The bed in Washington's Statler Hot=! never felt as 
good as it did at 5 o’clock the next morning when I 
dragged myself clear of it to catch a six o'clock bus for 
Chariottesville, Va. and the headquarters of Virginia 
Trailways. 

There I met Mr. S. A. and Claude Jessup, and spent 
a good part of the day talking about charters with Traf- 
fic Manager Dick Trice. Continued on next page 


fast ... and you can see the country much better.” 
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Bus Ride .. . continued 

Dick does a lot of school charter work, and has it 
lown to a system. He sees to it that all teachers in all 
schools in his area are contacted on possible trips be- 
tween September 15 and October 15, and then once 
again after January 1. 

[he company also does a thriving business in bring- 
ing fans to the Redskin football games in Washington, 
D. C. No less than 270 were brought up to one game 
last season on a special combination game ticket and 
transportation offer made by Virginia Coach Co. 

[he fans who buy the combination offer travel on 
regular schedules, so that they have a choice of de- 
parture and return times. If they want to stay in Wash- 
ington overnight, hotel accommodations are provided 
for them as part of the special offer. 

While | was there I was invited to a safety award 
dinner being given by one of Virginia Coach Co.’s affil- 
iated transit companies, Charlottesville and Albemarle 
Bus Co., which had won a safety competition against 
three other affiliated transit divisions. 

[hese C&A operators, pictured on page 35, had the 
amazing record of driving 348,612 miles with only one 
hargeable accident during 1955. 

The drivers who rang up this remarkable perform- 
ance were highly praised at the dinner by the mayor of 
Charlottesville, by other city officials, by civic groups, 
ind even by their competition, the other companies in 
the contest against them. The drivers’ names—and they 
ertainly deserve to be named for such an outstanding 
safety feat—are: L. H. Martin, J. R. Byrd, W. T. Shef- 
field, J. W. Coleman, H. J. Sandridge, W Wilkerson, 

Sprouse, L. L. Beasley, W. R. Gentry, L. E Hutch- 
nson, S. C. Bibb, A. H. Bogard, R. E. Rhodes, H. F. 
Colley and J. B. Belew. 


Se off to bed at midnight and up at 3:30 am to catch 
the 4:15 am bus to Raleigh, N.C. I can personally testify 
that at 3:30 am on a February morning in Charlottes- 
ville, Va. it is cold, dark, clammy and entirely unsuited 
r human beings. 
However, even at that dark, awful hour there is a 
wonderful spirit of camaraderie in a bus terminal. To 
vast surprise and delight the lunch counter was 
open, and Oscar of the Waldorf never brewed a better 
cup of coffee than I had while waiting for my bus to 
rrive 
lhe ticket agent on duty at the terminal was extremely 
courteous and helpful, as, in fact, was every ticket agent 
| met on the entire trip. At that hour of the morning 
neither I nor another unforunate man who found it nec- 
essary to be up and about were especially receptive to 
knowledge, but to the undying credit of this ticket agent, 
whose name | do not know, he managed to convey to 
both of us, without becoming abusive, that in order to 
get to Raleigh it was necessary to change at Durham. 
\s far as I could see on this trip the greatest asset of 
iny of the bus companies with which I rode are its 
drivers. The one 1 had from Charlottesville to Durham 
was fairly typical. Neatly uniformed, clean shaven, po- 
lite, his driving skill was impressive to watch. 
The night was clear when we started out, but suddenly 
rounded a turn and ran smack into a wall of fog so 
dense that everything ahead simply disappeared from 
view. | was sitting in the front seat, and I can tell you 
that it must have been at least as startling to that driver 
as it was to me. Yet he slowed the bus quickly, but so 


gently, that a slumbering passenger across the aisle 
never even stirred in his sleep. Then, although you 
couldn’t see the road, our driver knew it so well that he 
had no trouble at all in proceeding on toward Durham, 
arriving there right on schedule. 

He attributed much of his driving prowess to the 
training he’d received before he was allowed to take a 
bus out. “I drove a tractor-trailer for nine years,” he 





"Everything around us is progressing . . . and we have 
to progress with it. Those in the intercity bus industry 
who think they can get by with the same old ideas, the 
same old service, are in for a rude awakening. In fact, 
they'll wake up some day to find that they're just plain 
out of business.” Claude Jessup, Virginia Coach Co. 





told me over coffee at a rest stop, “and | thought I knew 
about all there was to know about driving. But I want to 
tell you I only began to learn when I went to school to 
learn how to drive a bus.” 

Somehow, a driver who can make a statement like 
that can give you an awful lot of confidence in his abil- 
ity. It’s true that some bus companies do play up their 
drivers in their advertising, but on this trip I got the 
feeling that it mightn’t be a bad idea to take some out- 
standing drivers and really show the public the caliber 
of the professionals we have behind the wheels of our 
buses. 


In Raleigh, N. C. my point of call was Carolina Coach 
Co., where Vice-President John Thomas squired me 
around company headquarters. 

All over the shops and offices at Carolina Coach are 
bright yellow and red signs reading simply, “Every Em- 
ployee a Salesman.” It’s a good motto for any bus com- 
pany, for there are few businesses in which contact with 
the public is so direct and personal as it is in the bus 
business. 

At Carolina Coach Co. everybody is justifiably proud 
of general shop foreman Martin White, who can turn out 
gadgets and gimmicks to make shop work easier faster 
than most others can complain about it. 

In a future issue we’re going to bring you a picture 
story on some of Martin White’s improvements and in- 
ventions which make life more pleasant for Carolina 
Coach shop men. 

As most bus operators whom I met on this trip, John 
Thomas is constantly concerned with improving the 
quality of service. He feels that while major strides have 
been made in equipment and service, there are still more 
which can and must be made in this highly competitive 
travel business. 


So on to Charlotte, N. C. and the offices of Queen 
City Coach Co., whose giant, radio-equipped Beck deck- 
and-a-halfs are a familiar sight on southern highways. 
There I talked to VP Hal Love about package express, 
since Queen City does an outstanding job in that field. 
So much so, in fact, that in the evening the package ex- 
press shipments are piled high along loading docks. 


“Much can be done to counteract the notion 
TRO PORATION 


April, 1956 





Queen City has run an interesting experiment in Char- 
lotte, where they decided to make it just as easy as pos- 
sible for shippers to use package express. Shippers fill 
out their own express forms, which are simply checked 
in at the terminal when the package arrives for ship- 
ment. And in addition, they are billed monthly, so there 
is not the necessity of a cash transaction every time a 
shipment is made 

Results at Charlotte are encouraging . . . but again, 
we'll have all the details for you in a later story. 

While talking to Hal he was interrupted by a call to 
go down and look at a used bus which somebody wanted 
to sell to Queen City. “We'll probably buy it,” he 
laughed, “and ship it out of the country just to keep 
some fly-by-night from getting it and using it to under- 
cut us on charters.” 

As a matter of fact, Queen City did buy it, because 
it was in good enough shape to be used on one of their 
charter operations. 


My next three stops—and bus trips—were to Nash- 
ville, Atlanta and Birmingham, in each of which I visited 
transit operati The trip from Charlotte to Nashville 
was the longest single leg of the journey, taking upwards 
of nine hours 


As far as the intercity part of the trip went, I was 
finished. But | said before, I learned a great deal 
about modern intercity bus travel from the only point 
of view that really counts—that of the rider. 

Let’s look first of all at the good points. 

The equipment, if it’s modern and in good condition, 
is absolutely utiful. Much can and should be done to 
counteract the often-held public notion that intercity 
buses are uncomfortable vehicles to ride for long dis- 
tances. About the only possible criticism would be a 
slight lack of room. Now that I look back on the en- 
tire trip I rea that only once, for a one-hour period, 
every seat on the bus was filled, and I wonder if in some 


cases it might not be possible to sacrifice a couple of 





“Package express is becoming more important to our 
business every year. In fact, it's gotten to the point now 
where we even fake it into account in buying our buses. 
They've gof to have plenty of baggage space to fake 
care of our growing package express.” Hal Love, 
Queen City Coach Co. 
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However, as I said, the bags made it every time I did. 

Frequency of schedules was extremely good. On two 
occasions, just for comparison | checked train and 
plane connections. But since the trips involved were only 
about 200 miles I found that by the time you waited for 
the next train or plane schedule—and went to all the 
trouble of getting to the depot or airport—it @ys just 
as quick and much easier to take the next bus out. 


Now for the few sour touches . . . and surprisingly 
few there were on a trip of this length. 

The first is rest stops. Beyond a doubt there is room 
for improvement there. In general, the terminal res- 
taurants and rest rooms are satisfactory . . . but oh, 
some of those roadside stops! In one | settled for a bot- 
tle of soda rather than a much-desired cup of coffee just 
because I didn’t much care to risk eating anything that 
came from behind the restaurant counter. 





"We're very proud of our drivers, and realize that for 
most of the traveling public they are the ones who rep- 
sent the bus company. But no matter how good the 
drivers are, it's up to us to keep on improving our equip- 
ment and our service. You can never stand still and 
hope that what did yesterday will do today.” John 
Thomas, Carolina Coach Co. 





Of course, bus operators themselves are well aware of 
the problem, as they state quite clearly in the survey on 
rest stops which appears on pages 31 to 33 of this issue. 

On one occasion I had an old, drafty bus for a three- 
hour trip. It was chilly out . . . and freezing in the bus. 
If I lived in that area and had to make the trip often I'd 
find some other way of going rather than shiver in that 
ancient-vintage bus. Naturally it isn’t always possible 
to have ultra-new buses, but it does seem to me that a 
little work for passenger comfort would have made the 
ride in that old bus much more agreeable. 

Another thing, and it’s minor, is the convenience of 
having a pocket in the seat directly in front of you, 
where you can put cigarettes, magazines, etc. Yet only 
one bus I rode during the entire trip was equipped with 
them. When they’re not there you have to put such items 
on the seat beside you, and pretty soon it starts getting 
to be a minor aggravation. 


All in all, though, back in the office I had to report that 
this long trip by bus had been really enjoyable. 

It was comfortable . . . it was reasonably fast .. . and 
you can see the countryside from a modern bus picture 
window much better than you can even as a passenger 
in a private car. 

Perhaps if we get enough people, including intercity 
bus people, taking trips by bus, and talking about it and 
writing about it, and telling their friends about it, pretty 
soon we'll get it so lots and lots of people want to travel 
by intercity bus. 

That would be a very nice situation, and judging from 
what the intercity bus industry has to offer these days, 
I don’t see at all why it shouldn’t come to pass in this 
age of travel. 


that buses are uncomfortable on long distances.” 
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Three Quaker City Shippers 


Quaker City Bus Co. in Philadelphia does 
an outstanding package express job, with 
more than 750 firms in the city shopping 
and receiving by bus. 


Here three of those shippers tell, in their 
own words, why they choose the bus over 
other shipping methods. 


HE LAST THREE YEARS Quaker City Bus Co., in Phil- 
lphia, Pa. has added $102,802.19 to its revenue by 
ing packages between Philadelphia and New York 
1 vice-versa 

1 company with less than 40 buses, that’s a pretty 

sized chunk of extra revenue. And the most encour- 
ng thing about it is that it keeps going up and up. 

it the figures . . 


} package express accounted for $21,143.80. 
it brought in $35,772.66. 
it had grown to $45,885.73. 


Just about anything and everything than can be 
hipped is shipped on Quaker City buses between the 
big cities on the east coast. 

\ partial list reveals the following items among a 

il week’s shipments . . . 
indow displays, textiles, leather goods, buttons, 
p shades, bridal gowns, advertising matter, watches, 
nograph records, watches and jewelry, umbrellas, 
forms, flowers, machine parts, catalogs, luggage, 
thers, screening, pharmaceuticals. The list could keep 
soing almost forever. 

One of the most unusual, however, is a contract 
Quaker City has with the U. S. Naval Supply Depot at 
Bayonne, N.J. The Navy is likely to ship anything from 

parts to sailor hats, and frequently does ship vaccine 

ucked in dry ice. When it does ship it’s always in a 

that’s why it turned to buses. 


it's amazing but true that more than 750 firms in 
Philadelphia alone ship and receive goods via Quaker 

ty buses, which make the run between the two cities 

1 short two hours. 

We thought it might be a good idea to find out from 

me of these firms just exactly why they choose to ship 

| receive by bus rather than any other form of trans- 

rtation 

Accordingly, we traveled around the city with Traffic 
Manager Phil Egan, who does most of the package ex- 
wress promotion work for QC, and asked various ship- 
pers their reasons for using package express. 

Here, in their own words, are the reasons they gave. 
Viaybe you can use them in your own express promotion. 


ae 


FRANK SWINAND is chief shipper for Westcott and Thomson, 
producer of printing plates, proofs, etc. He ships 10 times a day. 


“We Have to Have Speed...” 


e “We use Quaker City buses because the buses leave 
every hour and give us the fastest service we can get 
between here and New York City. 

“You see, in our business, producing printing plates, 
proofs, etc. for use by publications, advertising agencies 
and printing plants in New York City, speed is abso- 
lutely essential, since everything we ship is in some way 
concerned with publication and therefore is on a very 
tight schedule. 

“When one of our packages goes on a bus we not only 
know the exact time it will leave Philadelphia, but we 
know as well the exact time it will get to its destination 
in New York. 

“On some non-rush items we still use parcel post, but 
the speed by bus is far better than any other way. 


“The cost by bus is reasonable, too, especially since 
we can put many small packages, such as we usually 
ship, in one carton and ship it as one unit. 

“When it arrives in New York, the messenger from 
our office there can pick up the one package and dis- 
tribute its contents around to the proper places. 

“To help expedite service we have had a stamp made 
up so we can simply stamp each carton “Place on 
Bus. Messenger Will Pick up.” We’ve found it a handy, 
time-saving device. 

“Before we started using buses to ship and receive 
material we used to have a messenger who made the trip 
back and forth. That was a good system, of course, as 
far as reliability went, but it was also an expensive one. 
We had to pay his salary and his expenses. 

“Now that we use Quaker City buses we have prac- 
tically the same reliability, but at a far more reasonable 
cost to us. 

“We're very satisfied with shipping by bus.” 
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Tell Why They Ship by Bus 


LEON HALBER, 


makers of belt: 


eft, is production manager of Atlas Novelties, 
h him, above, is Quaker Cities’ Phil Egan. 


“Good Service...” 


e “That’s wl 
shipping. Tak« 
24 hours. . 

“With the 
from New Y« 
can get same 
need it. 


choose buses over other forms of 
icks. The best delivery we can get is 
go easily up to 48 hours. 
we know we're going to get our stuff 
Che worst is next-day service, and we 
in fact a couple of hours—if we 


“The same 
on the bus it 


for what we ship. If it’s a rush order, 


“The service by Quaker City bus is so good I got 
others using it shippers from New York, I mean. 
“From the get buttons, buckles, belt backings, 
velvets and naterials. And I ship finished belts 
back to New 
“It’s gotten 
that the goods s! 
I started doi: 
out how good 


hat now I just specify when I order 
ild be shipped by Quaker City. Once 

lot of others in my business found 
vas, and they decided to get on the 
bandwagon, t 

“You see, i 
the clock. We 


material we 1 


s business we're often working against 

1 rush order, and we haven't got the 
fill it. We know all we have to do 
York, have it put on the bus, and 

exact, specified time. 

the terminal and pick it up when it 


is locate it iz 
we ll have it a 

“We just 2 
arrives on sche é 

“The same when we ship the belts back. We make sure 
they get on the bus, then can call or wire and tell our 
customer wher pick them up at the terminal, which 
in New York is handy to most of our customers. 

“I'd say we the bus pretty heavily. I don’t know 
how much other firms use it, but I know that we have 
roughly 75 packages coming in on Quaker City buses 
every week.” 
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SAM HOLLANDER, manager of Uneeda Hat Co., is shown with 
Mrs. Tessie Friedman, owner. Below he tells why he ships by bus. 


“Reasonable Cost .. .” 


e “Let me put it this way. If I’m shipping something to 
our New York office, say, by mail, I pray that it will get 
there. If I put it on the bus I know it will be there. 

“We make hats. That’s a seasonal industry. In a sea- 
sonal industry, time is vital. Somebody wants an order 
made up in a hurry. They have to have it that way. So 
we can call New York and have the fabrics and trim- 
mings put on the bus. We can pick it up at the terminal 
a few hours later. 


“Where else can you get such dependability and 
speed? With any other medium it’s at least a day— 
maybe two or three. 

“T’'ll tell you what we think of the service we get from 
Quaker City. Whenever we get a special order—a real 
important one—it’s standard practice here to ship it no 
other way but by bus. 

“We want to be sure that there are no slipups with our 
special orders!” 


“As far as cost goes, we find that it’s economical for 
us to ship by Quaker City. Our stuff is light, so trucking 
it can be a pretty expensive proposition for us. They 
have a minimum weight requirement, and you have to 
pay it even if you don’t have that many pounds to ship 
at any given time. 

“Besides that, a lot of our shipments are fragile, like 
finished hats, for instance. It always gets good treatment 
when it goes by bus. That’s another thing we have to 
consider in this business. You work making up an order 
of hats, you don’t want them battered in by the time they 
get there. 

“Let me tell you how I'd sum up shipping by bus- 
I'd say without hesitation it’s the greatest boon there is 
for the small manufacturer.” 
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proper approach, the bus industry could sell educators on the idea 
of making such trips a regular part of the school curriculum. 


$34 Million in Charter Revenue 
At the Time We Need it Most 


By Richard Trice + Traffic Manager 


inia Trailways 


(HERE IS A WAY for the intercity bus industry to increase 
revenue tre mendously, and at the same time provide 
important service to the schools of this country. 
| am referring to special school trips, which already 

up a good part of our charter work, but should ac- 

int for much more of it than they now do. 
since just about every type of bus company engages 
harter business, I could find no central source which 
ild provide a picture of what the charter business 
ounts to in the United States. In fact, I couldn’t find 
would even hazard a guess as to the total 
nount. Therefore, in order to arrive at some sort of 
oss, the only figures that I had were those of the 


one whe ) 


Interstate Commerce Commission which showed that in 
the year 1954 the Class 1 intercity carriers in the United 
States did enough charter business to keep 438 buses 
and 730 drivers in full operation for a 12-month period. 
That would be a company approximately the size of 
Atlantic Greyhound. However, of the total business done 
by all intercity carriers, the total amount of charter 
business represented less than 7% of the entire gross. 
What percentage of that is school charter business? In 
the southeast territory, from which I come, a large per- 
centage of our charter business is with schools and 
colleges. From talking to carriers from other sections 
of the country, I have learned that this is generally true. 
Since their figures run about the same as our own, then, 
let us assume that 50% of all charter business, or ap- 
proximately $11 million, is school business. 
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This represents less than 25¢ per student per year 
in the schools and universities in these United States. 
This ridiculously low figure gives us a picture of the 
potential that we have in the education field. We can 
realize that potential by selling our educators on the 
idea of using buses for field trips. 

It is an idea which shouldn’t take too much sell- 
ing to put across to educators, since as a group they 
probably realize better than most of us how little some 
of our people actually travel. You hear all about how 
much the people travel, but a lot in these United States 
don’t ever get very far from home. 

We had a gentleman in Washington, D.C., who was 
associated with the government and wanted to take his 
boys’ class to visit his farm in Virignia. We took the 
class down. Later the man told us he was perfectly 
amazed at the number of children who took that trip 
who had actually never seen a pig or a cow. 

We made a survey of the graduating class of a high 
school. We learned that out of 110 graduates, 45 of 
them had not visited the Thomas Jefferson home, Monti- 
cello, which is located about two miles from the city 
limits of Charlottesville. Yet approximately 50,000 
people a month come from all over the United States 
to visit that hi shrine. 


It would seem to me that any educator would be 
interested in the children learning about and seeing first 
hand the source of our food, how our products are 
manufactured how the government runs. We have 
done some of tl all of us have done some. But it is 
k of the small percentage we have done. 
of view of equipment, this type of 
ideal since it would not come at a 
led all our equipment for regular ser- 
southeast territory. We have about 
business that we can handle in April 
ilarly week ends. When we get into the 
ain on week ends, we are quite fre- 
with charters. 
at faces us in our territory is this. 
harter business in April, and then 
business in the summer, we do very 
through Labor Day, and the fourth 
ally too bad. 
h, though, we soon find out, if we 
fleet and personnel to take care of 
x the summer months, because then 
people and too many idle buses after 
ime problem, I know, exists through- 
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ig picture, we should try to stimulate 
For the first quarter of 1954, 30 of 
the major op« rs in the eastern part of the United 
States had a combined operating loss of $372,000 in 
round figures. Of the 30 carriers checked, 18 lost 
money, so that it seems that our problem is to try to de- 
the first and fourth quarters. 
Generally speaking, our public schools operate from 
September to J or a total of nine months. Of these 
nine months six months represent the time that we need 
very student in our schools and uni- 
field trip per year, at a cost of $1 per 
| mean $45,524,000, or twice the total 
rter business done by all the Class 1 
year 1954. Since the enrollment in 
sities of the United States is growing 


our overall op: 
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velop business 


more business 
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amount of the 
carriers during 
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at approximately the rate of one million a year, it is 
easy to see how this potential income can grow witl it. 


Assuming that half of that charter business in 
1954 was from schools, or as I said before, a total of 
$11 million, and assuming that we could sell every stu- 
student a field trip at a cost of $1 per student, we could 
handle this business between October 1 and March 31, 
and add $34 million to our gross revenue at the time of 
the year when it would mean the most. 

The problem is this— how do we go about getting 
the job done? 

Here is what one national attraction has done in 
that respect. 

The company which operates the restored city of 
Williamsburg in Virginia had this problem. They were 
overrun with school children during April and May of 
each year. Now, in order to encourage children to come 
during the offpeak seasons, the conducted tours of 
Williamsburg, including admissions to buildings, cost 
25e per student—and catch these dates—from June 16 
to March 15. 

The cost for that same tour from March 15 to June 15 
is $1— four times the cost during the other nine 
months of the year. 

Also, because of the heavy tourist traffic during the 
summer months, they have more rooms in the winter 
or off months than they can normally sell, so for the 
past year or so they have put in this plan: for $3 a stu- 
dent they will furnish dinner, a room at the lodge or inn, 
breakfast, and a tour of Williamsburg. Since that rate 
has gone into effect, it has been impossible, with less 
than six months notice, to get a room at that inn. 

I asked the people who run the inn and the restored 
city how they could possibly make such an offer when 
the same tour would cost $10, $12, or $14 in season. 
They said that actually they lose money, but if they 
look at it from their total operating cost, they have 
the people, and they have the facilities, and actually it 
helps to spread the overhead. 


Since our own problem is utilization of equipment 
and men during off-peak times, particularly between 
Tuesdays and Thursdays, wouldn’t it be a good idea for 
us to consider giving special reductions to students tak- 
ing educational trips say from October 15 to March 
15 on Tuesday, Wednesday and Thursday, and then try 
to see if the points of interest, such as manufacturing, 
historical and so forth, would go along and help us 
promote that business at that time. 

I am not talking now about the usual graduation 
trips of seniors, which are the trips that overload us in 
April and May. They are not essentially educational 
trips such as I have in mind. 

I would like to see our industry, perhaps through 
its association, develop some program so that we could 
present to the educators a method of giving a better 
rounded education to our children by including at 
least one field trip per year per student. In other words, 
one school day each year should be devoted to a field 
trip for each elass. 

This, of course, would be in connection with some 
subject they are studying. Perhaps our theme should 
be: “What students see they remember.” 

We can approach the educators from the position of 
showing what we can do to help them do a better job. 

If they help us by using our equipment at off-peak 
times, we in the bus industry could afford to give them 
a really reduced rate. 
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Miss McKelvey’'s Fourth Grade 


TEACHER'S 


HOE call Mae 


BO or 


SCENIC MAP OF THE UNITED STATES, in full color and measuring two by three feet, TEACHER'S MANUAL is another part of 
is an important part of the school kit. Each state is represented by one of its outstanding the kit. It contains suggestions and back- 
. and each attraction will be visited by the children in the story. ground information for the teacher. 





MISS McKELVEY'S FOURTH GRADE is shown in action as they ways school kit. At the end of this story you'll find the reaction 
study transportation and geography with the help of the Trail- of the class to the imaginary trip they took on Trailways buses. 
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Is Just Wild About Trailways 


That’s because Miss Edith McKelvey, of Florence, Ala. 
is one of 50,000 teachers throughout the country who 


have introduced their classes to bus travel via the special 


Trailways school kit. 
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ence, Ala. 
teachers tl 
whom Natio 
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map identifies the attractions shown 
on the map. 

e Thirty eight-page booklets, measur- 
ing 84 by 11 inches.. These are dis- 
tributed to the children in the class 
and are actually the text books for the 
transportation lesson. They tell the 
story of a cross-country trip taken by 
a family of four on Trailway buses. 
In the course of the trip many of the 
scenic wonders shown on the map 
are visited by the family. 

e A teacher's manual—a 12-page 
booklet giving general suggestions 
for presenting the material, specific 
information on the places visited by 
the family and shown on the map, 
and even a brief quiz to give the chil- 
dren at the completion of the les- 
sons. 

e Five seven-by-ten-inch photographs 
showing the evolution of buses from 
the early 1920's right up to the mod- 
ern Vista-Liner. These are usually 
tacked on the bulletin board by the 
teacher whenever she starts a “trans- 
portation” lesson. 

e Thirty two-color promotional fold- 


Note how education 
are blended... 


“Sammy asked, ‘How are we going, 
Daddy?’ 

“*On a Trailways bus,’ his father 
answered. Sammy was glad, for he 
had enjoyed the trip to New York on 
one of the big red and silver buses 
of Trailways. 

“Won't that cost a great deal?’ 
Mrs. Blair asked. 

“*No, a long trip like this will cost 
less than two cents a mile by Trail- 
ways. By train it would cost about 
four cents a mile, by plane about six 
cents, and in our own car nearly ten 
cents a mile. The bus saves us money 
and is a safe and pleasant way for 
all of us.’ ” 

Finally the Blair family arrives in 
the New York bus terminal to start 
the trip. Notice in the following 
quotes how glamorous the bus itself 


ers on the Vista-Liner, showing its 
comfort features, picture windows, 
etc. This is the only strictly promo- 
tional material in the kit, and their 
use is in no way tied into presentation 
of the story to the children. Teachers, 
therefore, may use them or not as 
they see fit. Actually, most teachers 
do use them, Trailways says. 


The entire project was prepared 
for the Trailways Education Depart- 
ment by Valine Hobbs of Sam Hous- 
ton State Teachers College, so that 
all proper and approved educational 
approaches are used. 

Actually, there are two separate 
types of kits—one for grades three, 
four and five and another for grades 
six, seven and eight. The story for 
the older group, of course, is written 
in a style suitable for that age group, 
and gives much more detail about 
places and events than does the story 
for younger children. 

The quotes given below are from 
the story for the younger group. As 
you read them... 


and bus promotion 


appears, especially in the eyes of the 
youngsters reading the story . . . 
“Susan looked out to the big drive- 
way and saw a bus that was bigger 
and brighter than any she had ever 
seen. It had two rows of windows, 
one higher than the other. All the 
other buses looked small as this big 
bus took its place on the drive. The 
silver sides gleamed in the bright 
lights. Red letters on each side read 
TRAILWAYS. All the Blairs were 
thrilled when they learned that the 
first part of the trip would be made 
on one of the new Vista-Liners.” 
Children’s natural questions are 
answered smoothly in the flow of the 
story. For instance, on baggage . 
“Two small bags and Mr. Blair’s 
camera were taken inside the bus. 
Continued on next page 
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School Tour Kits . . . continued 
Their big bags were put into safe 
plas es beneath the bus where neither 
dust nor water could reach them. 
Mother took charge of the baggage 
hex ks.” 

Naturally, youngsters are always 
worried about food. So. . 

“Soon Susan moaned, ‘I’m hungry. 
When do we eat?’ 

“*We'll soon come to a rest stop 
where we can eat.’ Mother explained. 


Just think! I shall not have to plan + 


1 meal, shop for it, cook it or wash 
the dishes.’ 

“Soon the bus stopped, and the 
passengers went into the station to eat 
after washing up in the rest rooms. 
How good the food tasted to the hun- 
ery travelers! 

Changes in time are taken care of, 


“By this time, Sammy could read 
the timetables quite well and found 
it fun to follow their route from town 

town and to keep up with the time 
on his watch. Susan was learning to 
read the timetables, but she liked 
maps better. Sammy felt quite grown- 
lp as he set his watch back an hour 
in El Paso as they went from Central 
lime into Mountain Time. Susan was 
puzzled, for she had been asleep when 
watches were changed from Eastern 
to Central Time.” 

All through the story, openings 
such as this are given the teacher in 
order to give her the opportunity of 
explaining and amplifying material 
presented in the story. 

\ very clever method was used to 
bring out the friendly spirit that pre- 
vails on intercity buses... 


“The Blair family was going 


through Kansas when Sammy’s birth- 
day came. Somehow word got around 
that this was a big day and several 
small packages found their way to 
Sammy’s seat—an all-day sucker, a 
package of gum, a set of picture post 
cards, a notebook and pencil, and a 
shiny new fifty-cent piece.” 

While the quotes given above are 
directly connected with travel by bus, 
there are many parts in the story 
where the emphasis is strictly on gen- 
eral information for the children .. . 

“Sammy thought that New Mexico 
and Arizona were mostly desert 
lands. He was surprised to see farms, 
gardens, orchards and pastures in 
many parts. Daddy explained that 
much of the soil was very rich be- 
cause it had not been used for a long 
time. Only water was needed for 
growing crops, and water had been 
brought to the dry land through irri- 
gation. This was another new word 
for Susan.” 


The story for the older children, 
in the sixth, seventh and eighth grade 
group, embodies many of the same 
ideas given above, but uses more ad- 
vanced language and goes into great- 
er detail. 

However, it changes radically to 
straight, but very effective bus pro- 
motion when the two children in the 
story meet a friendly driver and are 
taken on a tour through the Trail- 
ways shops in Washington. 

In this part of the story they learn 
about preventive maintenance, wash- 
ing, fueling, painting, parts testing, 
and the thousand and one other 
operations which go on in a bus shop. 


Here is how teachers are helped to use 
the kit... 


For teachers who use the Trailways 
kit, a world of suggestions is pre- 
sented to help them get the most out 
of it for their class. This is done in 
the Teacher’s Manual. 

Here are some examples... 

1. As the students read the story 
and do the activities suggested, em- 
phasis should be placed on the fact 
that the United States is a wonderful 
place in which to live as well as to 
sightsee. Since many of the places in- 
cluded in the trip taken by the char- 
acters in the story are national 
shrines, discussions should 
bring out how much Americans of 
today owe to those who have gone 
before. 

2. Students should be led to realize 
that our rich American heritage also 


lass 


44 


carries with it a responsibility that 
each citizen should accept and fulfill. 

3. Many boys and girls of this age 
level may have traveled widely by 
family car, yet not know some of the 
essentials of travel by public con- 
veyance. Travel procedures, good 
manners and safety should be 
brought into the story. Dramatiza- 
tion, impromptu or rehearsed, may 
well be utilized for impressing these 

ints. 

Some of the points to be brought 
out are correct dress for travel; how 
to carry money when traveling; how 
to buy a ticket; how and where to 
secure correct information; proper 
conduct in restaurants and hotels, on 
a public conveyance and in a station 
or terminal; how to make a long-dis- 


tance telephone call; how to send a 
telegraph message; the importance 
of remaining courteously aloof from 
strangers; the significance of good 
manners at all times and in all places. 

There are also games suggested 
which might be played in connection 
with the story, such as spelling out 
words from the letters in TRAIL- 
WAYS, and various games which can 
be played with the use of a map. 

Then there are suggestions for cre- 
ative writing assignments—for in- 
stance, children may pretend to be the 
children in the story and write a let- 
ter home from some place on the 
trip. There are also suggestions for 
oral reports about places visited, and 
projects which children might per- 
form in connection with the story, 
such as a scrapbook on the United 
States with a sheet for each state. 

It’s easy to see from all this why 
teachers find the Trailways kit an in- 
valuable aid in bringing out informa- 
tion in a lively, interesting manner. 
In fact, it is so valuable that in some 
school systems, such as Denver, Colo. 
and Dallas, Tex. it has been made a 
standard part of the regular school 
program. 

That’s a pretty impressive fact, es- 
pecially since this is the first full 
school year during which the kits 
have been in existence. 

An incidental benefit to Trailways 
is that its salesmen interested in get- 
ting school charter and special busi- 
ness have found the kits a wonderful 
method of getting talking to school 
officials. 

In this promotion, Trailways is 
helping not only itself, but the entire 
intercity bus industry, for by plant- 
ing in the very young the idea that 
travel by bus is luxurious, glamorous 
and exciting it is fostering in the 
younger generation the desire to 
travel by bus—any intercity bus. 


How does that younger genera- 
tion respond? Let’s go back to Miss 
McKelvey’s Fourth Grade in Appleby 
School. They took the trouble to 
write to Trailways and tell them what 
they thought. Here’s the letter . . . 

“We want to thank you for the 
books, folders, pictures and the map 
you sent us. When Sammy and Susan 
went on the trip, I felt as if I were 
going with them... 

“We learned some new words, and 
some of the words were hard for us 
to pronounce but we got them... 
We enjoyed the trip we had with the 
Blair family, although it was imagi- 
nary.” 

Sincerely, 

Miss McKelvey’s Fourth Grade. 
TRANSPORTATION 


April, 1956 





FROM TRANSIT BUS TO SCHOOL BUS goes this Worcester 


Bus Co. veh 


1s Dan Higgins, Supt. of Equipment, opens o 


shop-made sign to convert the bus. Common carriers, the survey 


below shows, are active and influential in school bus work. 


Common Carrier Influence 
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\ BY THE BUS TRANSPORTATION research 
revealed that common carrier operators 
t influence in the school bus field. 

for this survey was gathered in connec- 


hool bus story and census which ap- 


‘th Annual Review of Industry Progress 


8 common carriers, all subscribers to 
rioN, to find out just what influence 
purchase, operation, maintenance and 


buses. 


owed that 183 of the common carriers 


s system in their localities. In 100 cases 
ited by private owners, in 70 by the local 


18 by the county and in nine cases by 
The difference in the total, of course, 
many cases two or more of these agen- 
1001 buses in the same locality. 


ey fact brought out, though, was this . . . 


per cent of the common carriers sur- 


asked their opinion on the purchase or 


school buses. 

i8 of the carriers reported that this was 
rime reasons, of course; is that common 
s are generally recognized as the experts 


communities .. . they are usually active 
. and their opinions would naturally 


When we asked the carriers to tell in what way they 


were connet 


munities, tl 
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with school bus operation in their com- 
s the breakdown we got... 
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Operator __. 
Owner —.___ 
Contractor 
Chatter ____ 
Maintenance 
School Board _— 
School Bus Rental 
Supt. of Schools - 


There were 38 carriers who lease their own buses for 
school work, representing 20.2 per cent of the carriers 
surveyed. 

Total buses used for this sort of work amounted to 
215, or an average of 5.7 for each carrier. 

To get an idea of how important a part these leased 
buses play in each community, we also asked how many 
buses serve schools daily. 

Here are the answers .. . 

Less than 10 buses 45 
10 to 25 buses ; 62 
Over 25 buses 61 
Unknown —__. 20 

It’s easy to see, therefore, that in many cases leased 
common carrier vehicles bear a good part of the school 
bus work in their communities, since they lease an aver- 
age of 5.7 vehicles and 107 communities have a total 
school bus force of 25 buses or less. 


Are common carriers going to extend or contract 
their influence and participation in school bus work? 
The general feeling is that they will expand, for as they 
look around for new sources of revenue one of the first 
things they see is the big, growing school bus field. 
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Torque Converter Lock-out 


By H. G. Young « Supt. of Egqpt. 
Southern Coach Lines, Tenn. 


e AT SOUTHERN COACH LINES we operate a number of 
buses with automatic transmissions or torque converters. 
When torque converters froze up or when the engine 
failed, it was necessary to remove the rear axle and kill 
the engine to tow the bus in. 

In doing this, the air compressor would quite natu- 
rally be out of service, making it a dangerous practice 
to tow the bus without air brakes. 

Two mechanics, H. A. Lerch and L. Lovelady, who 
had previously been involved in an accident while tow- 
ing a bus without air, conceived the idea of what we 
call a lock-out bracket. This device is mounted on the 
converter and requires little installation time. 

It puts the converter out of service, while permitting 
us to run the engine and the air compressor for air 
brakes when towing the bus any distance. 

The lock-out device is made from a 3/16-in by 
114-in by 14%4-in by 414-in angle iron with a 14-in turn- 
buckle and bolts as shown. 


“Time” Clutch Troubles with Strobe 


By J. B. Dreher * Mech. Dept. 
lverlake Transit Service, Wash. 


e HERE’s A HINT on checking clutches that I discovered 
inadvertently while using a stroboscopic timing light for 
setting the engine timing on a bus. 

After checking the timing with the strobe light, I 
pointed the light inside the bell housing to examine the 


14 


clutch which was reported to be “grabbing.” 

The stroboscopic action of the timing light appeared 
to “stop” the clutch on one finger that was hanging up 
although there appeared to be nothing wrong with it in 
previous inspections. 

I also found that by changing the timing light to other 
spark plugs I could “stop” the other clutch fingers, thus 
examining the clutch under operating conditions. 
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Handy Bumper Platform 


By H. G. Young «+ Supt. of Eqpt. 
Southern Coach Lines, Tenn. 


e Here’s A SAFE and handy step bracket devised by one 
of the men in our maintenance department, W. M. 
Totton. It is simply hooked over the front bumper when 
working on windshield wipers or destination signs. 

The top of the platform measures 14 in by 16 in, and 
is braced as shown by triangular support. The top straps 
of the support are carried over the bumper and are 
hooked around it. 


Straightens Warped Covers 


By A. Paisolli * Supt. of Maint. 
Bee Line, Rockville Centre, New York 


e WE HAVE FOUND that cylinder head covers on 471 and 
671 diesels have a tendency to warp after long service, 
particularly when they have been removed and rein- 
stalled a number of times. This resulted in oil leaks in 
a number of cases. 

To correct this condition we modified the cylinder 
head covers by welding on boiler plate reinforcement 
along the lines shown in the accompanying sketch. This 
has stopped any leakage. 

Any shop equipped with welding equipment can do 
this job. 


Front Axle Rack 


By Daniel Higgins * Supt. of Maint. 
Worcester Bus Co. 


e WITH SEVERAL LENGTHS of 3-in. pipe and a number 
of pieces of angle iron, shop men at Worcester Bus Co. 
developed this useful rack for storing bus front axles. 

While the piping is welded to a substantial base fabri- 
cated of heavy angle iron, the cross arms are bolted to 
the uprights. Chain is used to secure the axles, particu- 
larly those away from the wall, against falling. 





What's New 


Pneumatic device... 


known as the Air Assist Control 
is been placed on the market. 

It has been designed to simplify 

shift procedures when 

synchronized Spicer 

speed bus transmission. Its appli- 

juires no changes in the 

proper, or the shifter 

angements. 

is installed in place of 

gear shift lever cover 

, including valve, cyl- 


Mi ease ceal 


with 


erator goes through the 
ions as with the convention- 
transmission, but compressed air 
vides the power for the work in- 


ed. Dana ¢ orp., Toledo 7 Ohio. 


Automatic spray nozzle... 


. .. is contained in a single cartridge. 
This precision-made nozzle enables 
the operator to get the stream of wa- 
ter necessary for the job by simply 
pressing the lever. 

A soft spray results from slight 
pressure on the lever, and a strong 
straight stream may be had by push- 
ing the lever all the way down. 

Control of the wash water, accord- 
ing to the manufacturer, assures bet- 
ter cleaning with little effort. The noz- 
zle automatically shuts off the mo- 
ment the lever is released, thereby 
eliminating all waste of water. For 
additional information write Strah- 
man Valves Inc., 16 Hudson Street, 
New York City, N.Y. 


TV-type engine analyzer... 


... is said to pinpoint engine troubles 
in a few seconds. 

The instrument, resembling a port- 
able television receiver, points out on 
its picture tube the engine faults of 
vehicles being tested. 

It is connected to the ignition sys- 
tem by two clip-on leads, which are 
never moved during the tests. Engine 
troubles show up on the instrument’s 
picture tube in the form of patterns 
of light. It may be used to check igni- 
tion timing and operation of intake 
and exhaust valves as well as pre-igni- 
tion faults and troubles caused by 
noise, vibration or combustion knock. 
For information write DuMont Labo- 


ratories, Inc., Clifton, N. J. 


New Multi-luber centralized system... 


. consists of a positive displacement injector pump 
and a lubricant reservoir of suitable capacity. 

This supplies an equal measured quantity of lubricant 
progressively through outlets of the pump to each bear- 
ing each time the system is cycled. This is done through 
flexible nylon tubular steel feed lines attached to bearing 
parts. Injector pumps are available in models utilizing 
air or vacuum as motive power, also in a combination 
air-manual unit. System may be actuated automatically 
at various pre-determined intervals through the use of 
an adjustable cycle timing device, or manually at the 
operator's discretion. 

Pumps incorporate 12 independent outlet parts and 
are designed to serve from a minimum of two bearings 
up to a maximum of 12 bearings without affecting the 
quantity of pressure of the lubricant dispensed from any 
outlet. Lincoln Engineering Co., St. Louis, Mo. 

More What’s New on page 84 
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Industry In Review 


Transit Wins Some Boggs Exemptions... 
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nies eligible for re- 
uel taxes will receive 


funds in the same ratio as their rev- 
enue is figured. That is to say, opera- 
tors who just met the 60 per cent 
test will receive just that much back 
in refunds. 


Meanwhile, the intercity bus in- 
dustry is making a fight of it. All 
provisions of the bill directly affect 
intercity carriers, and the proposed 
weight tax particularly could prove 
to be the “straw that broke the cam- 
el’s back.” 

Originally, intercity carriers took 
some hope in the thought that the 
26,000 lbs provision would be un- 
laden gross weight. In that event only 
operators of the largest buses—Sceni- 
cruisers and C. D. Beck Deck-and- 
Halfs—would be forced to pay. How- 
ever, now that the bill spells out the 
provision, almost all intercity oper- 
ators will be affected. 

The National Association of Motor 
Bus Operators is meanwhile trying 
desperately to impress legislators with 
the far-reaching effects the weight tax 
will have—particularly on smaller op- 
erators who are already in an “im- 
poverished condition.” 

Although it may be too late to do 
anything about the bill in the House 
of Representatives, NAMBO » still 
hopes that Senators will understand 
their position . . . will consider small- 
er operators who, although already 
in a desperate plight, face still more 
trouble. 


... New York Operators Get Added Help 
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The bill calls for exemption from 
the state’s two per cent tax on gross 
receipts, but on the recommendation 
of the governor only the first $500,- 
000 of gross receipts ($125,000 each 
quarter) will be exempted. 

Despite this, 187 of the state’s 214 
certificated carriers will be relieved 
completely of the gross receipts tax, 
since they earn less than $500,000. 
The other 27 companies will receive 
an exemption on their first $500,000 
of gross receipts, or a tax credit of 
$10,000. 

The law becomes effective Sept. 1 
of this year. 


Baltimore Transit May Take 
Arbitration Case to Court 


e In a move to restore Baltimore 
transit service which has been tied up 
by a protracted strike, the Maryland 
legislature enacted a public utility 
anti-strike law, providing for state 
seizure of utilities to halt or prevent 
disruption of service because of la- 
bor-management disputes and provid- 
ing for compulsory arbitration of 
such disputes where other settlement 
efforts fail. 

As matters stand at the time of 
this writing, the long controversy 
seems to be headed for arbitration. 
No agreement was expected during 
the 15-day mediation period provided 
in the law. And it was expected that 
the governor would invoke the pro- 
vision calling for a board to work out 
a binding solution. 

While there was talk of either one 
or both parties testing the legality of 
the law and blocking the arbitration 
provision in the courts, the state con- 
tinued to operate the system. 


With the return of service under 
state seizure, the Baltimore Transit 
Co. was authorized to increase tem- 
porarily its fares by two cents. 

Joseph Allen, emergency adminis- 
trator of BTC, granted the increase 
on the basis of an “advisory opinion” 
of the State Public Service Commis- 
sion, which recommended such ac- 
tion: 


1—“For the purpose of protecting 
the legality of (state) operation of 
the transit system by the use of a 
fare structure that will produce a rea- 
sonable return to the company for 
the use of its facilities.” 


2——“For the purpose of accumulating 
a proper fund in anticipation of the 
probable retroactive effect of settle- 
ment or arbitration of this labor dis- 
pute.” 

The increase brought adult fares 
to 20 cents, while students with iden- 
tification and children aged four to 12 
years pay the normal ten-cent fare. 


Ed. Note: In a later report it was an- 
nounced that the transit firm would 
argue for invalidation of the seizure 
law. BTC was scheduled to present its 
case to a special three-judge District 
Court on Apr. 4. 
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INDUSTRY IN REVIEW... continued 


REGISTRATION RAN HIGH despite poor traveling weather. 
e R. H. Pinkley, former Milwaukee board chairman, signs in. 


MAINTENANCE PARS were discussed thoroughly by panel, |. to 
E. Marcinski, W. W. Kunz and L. J. Pauly. 


©. Sparhowk 


FRIENDLY CHAT is held between meetings by L. J. Nowicki, 
Detroit Street Railways, and O. W. Rexford, St. Louis PS Co. 


SMALL OPERATIONS sessions drew usual large crowds. Here dis- 


cussion is waxing hot on maintenance problem of air line freezing. 


ATA Milwaukee Meeting Draws over 200 


of transit operation 


as] ts 
untouched by the more than 
1) ATA members who attended the 
\merican Transit Association at the 
Hotel Pfister, Milwaukee, Wisc., on 
March 6-8 
ually is, one of the high- 
the meeting was a panel 
traffic congestion. In 
Milwaukee, the experts discussed 
Traffic Jams Everyone’s 
ncern 


liscussion 
Ully 


Featured on the panel were Mil- 
aukee business and civic leaders, 
while ATA President Roswell F. 
[Thoma represented the transit point 
The panelists pointed out the 
fact that central business district 
rosperity and the well-being of citi- 
ens of the community are depen- 
lent upon each other. And they 
ointed out that public mass transit 

in essential partner of all business 


il terests 


I view 


Meanwhile, seven ATA divisions 
held of their own, with 
several of them getting together for 


int sessions. 


Maintenance men held three well- 


meetings 


attended meetings, departing inter- 
estingly from past routines. Questions 
raised in the minds of members as 
panel members read their papers were 
put down on paper and collected. 
Then, on the following day the meet- 
ing was devoted to answering the 
questions. 

Wielding the gavel during main- 
tenance meeting was W. W. Kunz of 
the Niagara Frontier Transit Sys- 
tem. Panel members were Edward 
Marcinski, South Surburban Safe- 
Way; C. O. Sparhawk, United Transit 
and L. J. Pauly, Twin City Rapid 
Transit. 

The topic, “How we meet the sup- 
porting yardsticks (Transit Pars) in 
the mechanical department,” was 
covered from a number of angles, 
but discussions of a purely mechani- 
cal nature were also heard. 

Operations Division meetings, with 
R. H. Dalgleish; Jr., and Green Lines’ 
J. S. Osborne at the helm, were also 
well attended. Subjects covered 
ranged from the keynote talk, “Tran- 
sit MUST Be Operated at a Profit,” 
delivered by the Green Line System’s 
President David L. Ringo, to dis- 


cussions of the most fertile areas for 
decreasing operating costs. 

Two Small Operations Division 
sessions were held on Wednesday, 
March 7, the first chairmanned by 
President R. F. Mears, Inter City 
Coach Line Co., Lansing, Mich. At 
this meeting maintenance topics oc- 
cupied the agenda. 

In the afternoon, with President 
R. L. Weber of the Berea Bus Line 
Co. presiding, small operators dis- 
cussed ride promotion, schedules, 
traffic and fares, among other things. 

Several meetings each were held by 
the Plant and Engineering Division, 
the Electrical Division and schedule 
men, the first two meeting jointly on 
the morning of the second day. P & 
E men also toured the Milwaukee 
transportation system. 

The Management conference was 
held on the last day of the convention. 
Roswell F. Thoma of the Niagara 
Frontier Transit outlined his ap- 
proach to the management theme 
“Shaping Transit’s Future—a Fight 
to Flourish or Struggle to Survive.” 
The ensuing discussion saw transit 
brass give their opinions. 
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Bay Area System Tax Needs 
$31 Million Yearly, Says SRI 


* Taxes totalling $31 million a year 
for the next 30 years will be needed 
to finance the $875 million first 
stage of the proposed San Francisco 
Bay Area Rapid Transit System, a 
report of Stanford Research Insti- 
tute declared 
But even wit! 
financing such 


this huge price tag, 
1 project is well with- 
in economic feasibility for the area, 
according to the report. 

The SRI findings came in the wake 
of another report, released in Janu- 
ary by the N York City firm of 
Parson, Brinckerhoff, Hall and Mac- 
donald, which concluded that the 35- 
year, three-stage project to provide 
nine counties with fast mass transpor- 
tation is pract from an engineer- 
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California To Revise School Bus Rules 


e Numerous changes in school pupil 
transportation regulations in Cali- 
fornia were recommended by tech- 
nical and advisory committees at a 
meeting held last month. 

The proposed changes were sub- 
mitted to Roy E. Simpson, state su- 
perintendent of public instruction, 
who in turn will ask the state board 
of education to approve them. 

Operational changes will take ef- 
fect within 30 days after the new 
regulations are filed with the secre- 
tary of state, usually within a week 
after adoption. Manufacturing 
changes will be effective Jan. 1, 1957. 

The last major revision of regula- 
tions was Nov., 1953. Dr. Ronald W. 
Cox, of the state department of edu- 
cation, said it is the usual practice 
to revise regulations about every two 
years to keep them abreast of engi- 
neering and manufacturing progress. 

Manufacturing regulations were 
originally to take effect on July 1, 
1956, but manufacturers attending 
the meeting pointed out that dies 
had been cut for the season . . . thus 
they succeeded in getting the ex- 
tension. 

Manufacturers were also success- 
ful in getting the committees to 
eliminate several impractical regula- 
tions. 

However, regulations were adopted 
to: 


e Prohibit retreated tires on front 
wheels and prevent use of damaged 
casings for retreads. 

e Require listing of chassis models 
on which automatic transmissions are 
regular or optional equipment. 


e Prohibit lengthening or shortening 
of chassis. 


e Require protective guards for seg- 
mented drive shafts so, if broken, 
the shaft would not drop to the 
ground. 


e Bring service brake requirements 
in compliance with vehicle code. 


@ Restrict loaded gross weight of fu- 
ture school buses to 150 lbs. per 
certified net published horsepower. 


e Require a light and buzzer device 
to warn of unlatched emergency 
doors. 


e Strengthen provisions to prevent 
crushing of bus sides and roof in 
cases of overturn. 


e Require locking devices on seat 
cushions to keep cushions intact in 
case of jolts. 


e Eliminate confusion between flash- 
ing red lights and directional signals 
by calling for separate amber direc- 
tional signals above the level of the 
rear lamps. 


Other manufacturing regulations 
were also adopted as were several op- 
erational changes. In the latter cate- 
gory: drivers will be required to 
close doors before putting the bus 
in motion and to keep them closed 
while traveling. 

Eliminated from the regulations 
will be requirements for school buses 
to stop at street railway tracks and 
spur or industrial tracks of railroads 
in business or residential districts 
unless a train is approaching. 


PTC To Purchase 350 New Transit Buses 


e Nothing but the most modern 
buses and streamlined streetcars will 
be operated by the Philadelphia 
Transportation Co., whose board of 
directors last month authorized the 
purchase of 350 50-passenger air- 
suspension buses. A similar order 
was placed last summer. 

According to Douglas M. Pratt, 
PTC president, the purchase of 350 
new buses will enable the company to 
complete the modernization of its 
surface transportation system. Re- 
maining old-style trolleys will be 
scrapped. 

The buses will be taken as de- 
livered (the first of the new fleet is 
expected in June) and placed on 


lines now served by streetcars. They 
will also be used to replace older 
equipment on a number of bus lines. 

The purchase price of the 350 
buses is approximately $7,750,000, 
20 per cent of which will probably 
be paid in cash and the remainder 
financed through an issue of equip- 
ment trust certificates. 

Last summer PTC placed a 350- 
bus order with General Motors. That 
order and the latest one will bring 
to 1,000 the number of buses pur- 
chased in the last 19 months. 

Previous expenditures were $14,- 
250,000 for 650 buses, $1 million for 
trolley buses and $980,000 for 90 
trolleys. 
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INDUSTRY IN REVIEW... continued 


Transit Peace Record Intact 


e With less than 24 hours to go, City Transit Co. and 
union officials reached a settlement to avert what would 
have been the Dayton, O. firm’s first strike in 35 years. 
lhe new wages and hours called for in the settlement 
will take effect over a seven-month period . . . will lead 
» a total increase of 15 cents hourly for employees. 
[he settlement also means that a fare increase—to 
ents cash and a 1214-cent token rate—will be put 
nto effect. The increase was held up pending the out- 
me of labor negotiations. 


City-Run Line Gives Up 


e Vallejo, Calif., population 40,000, was slated to lose 
ts municipally-operated transit system April 1, the 
deadline set by the City Council. 

The bus line has been losing $10,000 a month, and 
the council called a halt to subsidies in March. It has 
been-operated by the city since 1944 . . . has been in the 
red since 1949, 

[he bus system was put up for sale to a private 

perator twice, but the city turned down all offers. 

The line operates 17 36-passenger diesels six days a 
week, a total of 1,200 miles per day. Fare was 15 cents. 


Swap Fee and Fares, Mayor Suggests 


e A suggestion that the city of Indianapolis drop the 
$30,000 annual fee which it charges Indianapolis 
lransit System for use of streets has been made by 
Mayor Phillip L. Bayt. 

Bayt said by eliminating the charge, he hoped to re- 
duce the company’s expenses, thus paving the way for 
1 reduction in fares. 

Other proposals calling for reserved bus lanes during 
rush hours and elimination of zone checks are favored 
by transit company officials, although they want to 
study further a proposal to decrease fares with the 
sale of tokens at eight for $1. This would mean a 
reduction from the present 15-cent fare to 124% cents. 





Bound for Island Life 


This Flxible VistaLiner will soon be plying the roads along the north 
and west shores of the island of Puerto Rico, where it's being 
shipped to the Puerto Rico Motor Coach Co. of San Juan. The 
company also operates six other Fixibles from San Juan to Maya- 
guez. Visitors to the tropical isle should feel right at home. 

















Industry Briefs 


Bus have replaced trolley buses from seven pm 
to four am on two lines of the Detroit Street Rail- 
way, eliminating the need for a midnight shift 
of trolley bus maintenance men. 

At the same time, the evening schedule will 
be in effect all day on the weekends. The move 
also permits DSR to close three trolley coach 
garages on weekends 


Work has been started on a new office build- 
ing for Public Service Coordinated Transport Co. 
When finished some 400 employees will move to 
the new building. 

Present offices located at the Newark, N.J., 
Terminal Building will be taken over by ex- 
panding departments of the parent company. 


A court order has been sought by Buckeye 
Stages Bus Line to halt union interference with 
company operations. Buckeye Stages has been 
the target of an organizing drive. 

The firm charged in court that the union was 
preventing operation, intimidating employees 
and, on one occasion, stoned a bus. 


Under protest, St. Louis Public Service Co. has 
paid a city franchise tax of five per cent. This 
makes the second such protest PS has made to 
the city comptroller. A similar notice was served 
last year when PS paid the tax. 

Tax attorneys for the company have ques- 
tioned the legality of the tax, which has been 
levied since 1920. 

In the event that the levy is not valid, PS would 
stand to recover the tax, amounting this year to 
$731,433. 


Monorail, Inc., the builder of the 970-ft test 
line at Houston, Tex., has hung out its shingle 
and will be ready to produce monorail cars and 
lines in 60 to 90 days. 

An assembly line plant is being built at 
Houston, where the recent monorail tests drew 
transit men from all over the nation. 


Nashville has won at least one legislator’s sup- 
port for traffic-harried New York City bus opera- 
tors. City Councilman R. E. Barnes in a letter to 
the mayor suggested that express bus lanes be 
tried out there, naming several throughfares in 
the borough of Queens for the tryout. 


British bus companies are currently exploring 
the possibilities of wider use of one-man buses. 
Except on rural routes, most buses are two- 
manned. 

Stumbling blocks are fare collection methods 
and bookkeeping and union demands that one- 
man bus drivers get higher pay. 
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The Fare Box 


® Here is a s 
fare picture tl 
The following 
which have 
or approved 


heck of the current 
ighout the country. 
e those fare increases 
ently been requested 


Increases Asked 


Louisville Transit, Ky. e¢ Has asked 
an increase token fare from two 
for 35 cents ur for 75 cents. 


Great Falls City Lines, Mont. e 
Wants to rai fares from 15.to 20 
cents, with t s tokens from 7 for 
$1 to 6 for 


Inglewood 
Seeks to be ) 


to 15 cents 


City Lines, Calif. « 
ts cash fare from 12 
tokens from five for 

55 cents to tv r 25 cents. 

Tulsa City Lines, Okla. 

quested city institute a zone fare sys- 

tem or rais« sent 15-cent-per-trip 
rate to 20 « ; or two tokens for 

35 cents. 


e Re- 


East St. Louis City Lines, Ill. e 
Has asked rease in adult fare 
from 13 t ents and children’s 
and _ stude ires from 5 to 10 
cents. 


Duke Power Co., N. C. e Wants to 


increase far« m 10 to 15 cents. 


Eau Claire Transportation, Wisc. 
® Seeks to ase fares from four 
tokens fo1 nts to a straight 15- 
cent cash fa 


Sacramento 
Calif. e Ask 


12 to 15 cent 


Transit Authority, 
to increase fares from 
tokens from four for 
45 cents t for 55 cents and 
tokens fo1 | children from five 
to two for ] ts. 


Hudson Bus 
submitted a 

in the Sout 
cents unit 

to 15 cents 


Lines, Mass. e Has 
tion to increase fares 
Shore area from 10 
15 cents and five 
nger lines. 


Caseyville Bus Lines, Ill. e¢ Has 
asked per on to increase all 
Illinois far 1 three to five cents 
each. Far Ss range from 7 to 20 
cents. 


Bibb Transit Co. Ga. e Asked the 

PS commiss to reconsider a re- 

quest to hike tokens fares from four 

Continued on page 75 
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TCRT Stockholders Meet 


® The annual meeting of the share- 
holders of Twin City Rapid Transit 
Co. was held last month, featuring the 
election of three directors for terms 
of three years. Fred A. Ossanna, 
president of the company; James B. 
Aune and John A. Guzy, present di- 
rectors, were all re-elected unan- 
imously. 

The stockholders were also in- 
formed of the completion of the con- 
version program of the company. 

Following the stockholders’ meet- 
ing, the board of directors met and 
re-elected Ossanna president and gen- 
eral counsel. Also re-elected were 
Elmer N. Olson, chairman of the 
board; Benson M. Larrick, assistant 
to the president, vice president and 
general manager; Dr. David E. Elli- 
son, executive president and medical 
director, and James H. Towey, sec- 
retary-treasurer. 


Receiver Action Planned 


® Holders of Scranton Transit Co. 
bonds have been all but joined by 
stockholders. The latter group has 
decided not to contest a move to place 
the transit company, until recently the 
target of a bitter stirke, into receiver- 
ship. 

At the same time, the city has an- 
nounced that it will protect its inter- 
est in the company and the public’s 
interest in a transportation system. 
The city solicitor has obtained a court 
order requiring the company to show 





cause why the city should not inter- 
vene in the equity proceedings. 

The announcement marks the sec- 
ond time within 25 years that stock- 
holders have gone along with bond. 
holders on a receivership action. 


Transport Co. Suit Urged 


® The utilities committee of the Mil- 
waukee Common Council has recom- 
mended that the city sue the Milwau- 
kee and Suburban Transport Co. for 
$124,000 in trolley bus fees the city 
feels it is entitled to. 

The city contends that the fees are 
due under franchise contracts nego- 
tiated with the company in 1952. The 
Transport Co., on the other hand, 
says that a 1955 state law frees it 
from paying all local license fees. 


Fire Hits Carpenter 


e Damage estimated at $750,000 
last month destroyed the Mitchell, 
Ind., factory of the Carpenter Body 
Works, manufacturer of school bus 
bodies. About 25 completed vehicles 
were rescued. 


Moore Joins Truck Firm 


e R H. Moore, former superintend- 
ent of equipment for the Conestoga 
Transportation Co., Lancaster, Pa., 
has joined the Dixie-Ohio Express 
Co, an Akron trucking firm, in a 
similar position. 

He had also been superintendent 
at Virginia Transit and Harrisburg. 


Looking Back: An Early Deck and a Half 


As a way of showing “there's nothing new under the sun" here's the prototype of today's 
deck and a half bus. Termed then Newell coaches, after the inventor of the body style, 


George Newell, the buses featured lots of legroom and a fine view of the road. This par- 


ticular bus body was mounted on a Fageol chassis. . 


. was operated, as the sign says, by 


the Pacific Northwest Traction Co. Newell, who worked for Northcoast Transportation Co., 
saw his design grow in popularity on the ‘West Coast. The design got nowhere on a national 


basis until relatively recent years. 





INDUSTRY IN REVIEW... continued 


Greyhound Diversifies with Rent-A-Car 


° the first step in a planned pro- 
ersification, the Grey- 
has announced the es- 
f a new subsidiary com- 
known as Greyhound 
Inc. As the name im- 

mpany will provide cars 
rental to individuals 
ss organizations, accord- 
ind President Arthur 


Fencly has been elected 
Greyhound Rent-A-Car. 
irs and trucks will be 
mediately for leasing 
rms and _ individuals 


NY Firm Drops Fare 


ting experiment will be 

New York where the 

Penfield Bus Co. will re- 

Y fares on one of its 

Mount Morris or Lakeville to 

n effort to build up riding. 

duction in fares will be 

yurchasers of special one- 

od for three days after 

f purchase. The tickets will 

o1 cent of the regular 

but not less than 30 cents. Reg- 
r tickets are good for 60 days. 


i in upstate 


heste! 


iU00 per 


throughout the country. Car rentals 
on an hourly, daily, weekly or month- 
ly basis will start June 1 in New York 
City, Chicago and Detroit. This serv- 
ice will be expanded to other key 
cities soon after that date. 
Greyhound terminals and travel 
bureaus will serve as sales offices. 
Greyhound’s entry in the rental 
field marks the first step toward di- 
versification by the nation-wide com- 
pany. As a passenger carrier in all 
48 states, Greyhound has the sales 
and garage facilities readily adapt- 
able to serving car and truck rentals 
to industrial firms and individuals. 


PS Boasts 121 Safe Drivers 


e As a reward for the completion of 
ten successive years of bus driving 
without a chargeable accident, 121 
Public Service Coordinated Transport 
operators througthout New Jersey 
were presented with wrist watches for 
their outstanding records. 

Since the custom of presenting 
awards for ten years of perfect bus 
operation was first inaugurated by 
Public Service in 1945, 834 drivers 
have been cited for having ten-year 
perfect driving records. 


On-the-Spot Booths Aid the Public 


to expedite transit service throughout the Vancouver system of the B. C. Electric 


stest step 
has been 


+ the dowr 


the establishment of transit information booths at strategic points through- 
town area. The booths supply fast information on all routes right on the spot. 


n addition, 205 bigger and better bus signs have also been placed in the downtown area. 
The two projects add up to a lot less headaches for bus drivers trying to answer passengers’ 


sueries as they 


climb aboard, and faster passenger movement. 


Calendar of Events 


A list of activities of interest to 
the bus industry 


April 


16-18 Amerivan Transit Assn., Re- 
gion 7, Palace Hotel, San Francisco, 
Calif. 


May 


1 New England Transit Club, Hotel 
Statler, Boston, Mass. 


2-4 American Transit Assn., Region 
2. Lord Baltimore Hotel, Baltimore, 
Md. 


8-10 National Highway Users Con- 
ference, 6th Highway Transportation 
Congress, Washington, D. C. 


23-24 Indiana Bus Assn., Hotel Sher- 
aton-Lincoln, Indianapolis, Ind. 


June 


14-16 Michigan Motor Bus Assn., 
Park Place Hotel, Traverse City, 
Mich. 


17-19 Pennsylvania Bus’ Assoc. 35th 
Annual Meeting, Galen Hall, Werners- 
ville, Pa. 


27-30 New York State Motorbus 
Assn., annual summer meeting (four- 
day cruise). 


September 


12-14 National Association of Motor 
Bus Operators, Drake Hotel, Chicago, 
Ill. 


17-20 American Transit Association, 


Hotel Jefferson, St. Louis, Mo. 


CCC Pays $243 Penalty 


e Citizens Coach Co. of Little Rock 
is rolling . . . complete with new li- 
cense plates which cost nearly $9,000, 
including $243 in penalties. The com- 
pany, which replaced Capitol Transit 
Co., started operations on March 2, 
but didn’t receive plates until March 
6. As a result, CCC was forced to pay 
a penalty of $3 a day on each of its 
81 buses. 


Rosenberg Resigns Post 


e Through an inadvertent slip of the 
typewriter, BT last month reported 
J. H. Rosenberg had retired from 
Northwest Greyhound. Actually, he’s 
a dozen years from Social Security, 
has resigned, not retired. 
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T. J. Manning 


Manning Buys Spokane Auto 


e A one-time s driver has bought 
the entire stock of the Spokane Auto 
Interurban ( or $500,000, T. J. 
(Tim) Manning of Elkhart Lake, 
Wisc., bought the company from 
Spencer H. Hawley; whose father 
founded t*e fi n 1911. 

The operates 26 buses 
serving as ban transport be- 
Spokane and valley 
e east, and between 
es in Idaho, Wash- 
Columbia. 

1.000 shares of 

hare. 

bus transportation 
s when he began his 

He owns city tran- 
Sheboygan, Fond du 

Wisc. In 1930 he 
Transit Lines at 
airline later bought 
inent Air Lines. 
1937 to 1947 
City Lines, 
western transit sys- 
Spokane City Lines. 
owned by Na- 
of Chicago. 
vice president of 
terurban, has been 
sident and general 

Manning’s control. 

er owaer, plans to 

to another interest. 
port Co., a petroleum 


compa 


tween the cit 
communities t 
Spokane and 
ington and B: 
Manning bought 
=tock at $12 ) 
His interest 
dates to the 192 
career as a dl 
sit systems al 
Lac and Appl 
formed Inters 
Omaha, Neb 
out by Mid-( 
Manning 
the president 
parent firm ¢ 
tems, includir 
These firms 
tional City Li 
C. A. Me 
Spokane Aut 
named 


irom 
Pacific 


now 


vice 
manager ul 
Hawley, the 
devote more | 
Fleetway Tra 
transportatio 


February Bad for DSR 


e Factory la 
a short mont! 


bad weather and 
were blamed by the 
Detroit Street Railways for a $67,000 
loss reported February. Although 
the loss puts DSR $25,000 in the red 
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for the first eight months of the fiscal 
year, General Manager Leo J. No- 
wicki forecasts a profit of $300,000 
by the end of the year, June 30. 
Nowicki said the upsurge in rev- 
enue would result from increased 
employment in automobile plants. 


PTC Net Almost $1 Million 


e On a gross operating revenue of 
$70,452,906, the Philadelphia Trans- 
portation Co. reported an operating 
income for the year 1955 of $9,175,- 
453 and a net income after taxes of 
$1,328,806. 

For the same period a year before, 
PTC earned only $451,430 on a gross 
revenue of $72,665,934. 

On April 2, payment amounting to 
30 cents a common share was made 
to PTC stockholders out of the com- 
pany’s earned surplus. At the same 
time it approved the dividend, the 
board of directors announced that it 
hoped to declare similar dividends in 
the remaining quarters. 


Bill May Give CTC New Life 


e Instead of its swan song, Wash- 
ington’s Capital Transit Co. may be 
crooning a new tune next summer, 
when it was scheduled to lose its 
right to operate in the capital city. 

Congress has been presented with 
a bill which would not only rescind 
last year’s order taking away CTC’s 
franchise, but which would relieve 
CTC of snow removal and gross re- 
ceipts taxes. 

At the same time, CTC would be 
freed of a certain amount of PUC 
authority. That is to say, where fare 
increases were needed to bring net 
income equal to seven per cent of its 
rate base, CTC would be allowed to 
make the fare adjustment without 
PUC approval. 

The transit firm would also be al- 
lowed to abandon any trolley routes 
that did not bring in 50 cents a mile 

. . would be free to convert or not 
to buses. 


Harris to Head Civic Group 


e W. W. “Jack” Harris, vice presi- 
dent and general manager of the In- 
dianapolis Transit System since 1950, 
has announced that he will accept the 
post of full-time executive director of 
the Indianapolis Civic Progress Ass’n. 

The association was formed last 
September to keep the “Mile Square” 
section of the city as the financial 
pulse of the city. In his new job, Har- 


ris will work closely with the transit 
system, public officials and others in- 
terested in keeping the downtown area 
of the city strong. 

Harris is a graduate of the Univer- 
sity of Wisconsin and was with tran- 
sit companies in Chicago, St. Louis, 
New York City and Wilmington be- 
fore coming to Indianapolis. 

It was exepcted that Harris would 
take over the full-time duties on the 
first of April. 


Tri-State Holds Meeting 


e The Tri-State Maintenance Associ- 
ation held its spring meeting on Feb. 
29 at the Hotel Penn Harris in Har- 
risburg, Pa. The meeting was attended 
by maintenance executives from 35 
properties in Pennsylvania, Delaware 
and Maryland. 

The following slate of officers was 
elected: President, James Jeffery, 
Frank Martz Coach Co.; vice presi- 
dent, V. E. Zimmerman, Harrisburg 
Railways Co.; secretary, G. Cornelius, 
Philadelphia Suburban Transporta- 
tion Co. 

Directors elected were: A. J. Holt, 
Southern Penna. Bus Co.; Allen 
Coolbaugh, Wilkes Barre Transit 
Corp.; Harry Thomas, Edwards Mo- 
tor Transit Co., and Fred Hulick, Le- 
high Valley Transit Co. 


This Is Public Convenience 


e Buses are pretty handy to have 
around, even if you don’t ride them. 
Take as an example, the Seattle 
janitor who was mopping the marble 
front steps of a downtown depart- 
ment store. As a bus approached, the 
janitor suddenly dashed to the curb 
and thrust his mop in front of the 
nearest wheel. 

Then, with the mop thoroughly 
rung out, he went back to his job. 


Pilot Study Cities Chosen 


e The National Committee on Urban 
Transportation has announced the 
selection of seven cities for field-test- 
ing of new procedures aimed at help- 
ing solve the ever-growing traffic and 
transportation problem in urban 
areas. 

Chosen as pilot study cities were 
Detroit, San Diego, Phoenix, Syra- 
cuse, Oak Park, Ill.; Albuquerque. 
and Crawfordsville, Ind. 

Developed over the last two years 
by the National Committee, the pro- 
cedures are incorporated in a manual 
entitled “Better Transportation for 
Your City.” 
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ABOUT PEOPLE . 


ATUL LULU LU 


rlerbert L Miller has been appointed 
ere j >of the Cincinnati Tran- 
has been associated with 

1927, 


as a bus operator. 


ny since when he 


Rtenare J. Stride has been named 
Biddeford & Saco Bus Lines, 

scceeding his father who died recent- 
formerly was an accountant for Price 


ouse & Company in Boston. 


L. J. Macdonald, superintendent of 
equipment for the Montreal Transportation 

amissio,. h-s been promoted to the post 
superintendent of rolling stock. He has 


n with the Commission since ‘46. 


Joseph A. Noertker, superintendent 
of power for the Cincinnati Transit Com- 
pany has been appointed chief engineer and 
assistant operating manager. He has been 
affiliated with the firm since 1921. 


C. E. Williams, formerly with Motor 
Maintenance, Inc., has been appointed to 
the position of manager for the Hall-Scott 
Motors Company. His office will be in the 
company's new Houston, Texas branch. 


David J. Munro hos been appointed 
general superintendent of vehicle mainte- 
nance for the Montreal Transportation Com- 
issi A professional engineer, he has 
been associated with MTC since 1934. 





William T. Edwards has been ap- 
pointed to the post of director of promo- 
tion for the Cincinnati Transit Company. 
He came to the firm in 1952 as assistant 


to the president, a title he will also retain. 


Bert Vodden has been named manager 
of the Hall-Scott Motors Company's Penn- 
sylvania branch located at Upper Darby. He 
formerly was associated with the ACF-Brill 
Motor Company for over thirty years. 


R. Ryrie Smith hos been promoted to 
manager of the Calgary, Canada, district 
for Federal-Mogul-Bower Bearings Inc. With 
the company since 1950, he formerly was 
on the central staff in Detroit, Mich. 
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TR 


Marvin S. Gilbert has been promoted 
to the position ector of public rela- 
insit Company. With 


since he 


tions for Cincinr 
the firm formerly was as- 


sistant director c relations. 


Robert L. Borden has been elected 
president, genera 
Western Canadia 


merly vice preside 


ager and director of 
eyhound Lines. For- 
nd general manager, 


he has been with the firm for over 21 years. 


Thomas J. Anderson, manager of the 
Calgary district Federal-Mogul-Bower 
Bearings, Ir ., ha n reassigned as man- 
ager of the Minneapolis district. He has 


been associated with the firm 22 years. 
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AAOHTAIQOOOVRUOSNOERTUOAE AHSAN 44 


Clayton S. Steele has been appointed 
vice president and assistant general mon- 
ager for Birmingham Transit Company. He 
formerly was traffic manager and advisor 
on transit matters for the city of Philadelphia. 


Edward A. Pellissier, vice president 
of the Columbus Transit Company has been 
named to the board of directors. He is also 
on the board of directors of the American 
Transit Association. 


Paul W. Clayton has been appointed 
traffic manager for Northwest Greyhound 
Lines. Formerly assistant traffic manager for 
Greyhound since 1947, he has been in the 
transportation industry since 1929. 


T!UGTEYOUOOONERUROOOEORSOESU HASTE TURE TAD 


NUIT YINE SRL 


Leonard G. Simon hos been named 
president of Dallas Trailways Bus Terminal 
Corporation. A veteran of 30 years in the 
transportation 


industry, he is a former 


director of National Bus Traffic Assoc. 


Harold F. Cook hos been appointed 
to the newly created post of director of ad- 
vertising and market research for Tung-Sol 
Electric, Inc. Formerly advertising manager, 
he has been with the firm 2! years. 


Charles M. Thomas, operating super- 
intendent and district sales representative for 
Overland Greyhound Lines has been named 
general sales manager for Northwest Grey- 
hound Lines with offices in Seattle, Wash. 
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John M. Wickman, president of 
Greyhound Terminal Company of 
1942 to 1954, retired 

s of service. He was one 
ers of the Greyhound 


OUIS 


} 


John F. Sloan has been appointed 

itional advertising sales manager 
National Transitads, Inc. 

Charles James has been appointed 


ules pre manager of the firm. 


Francis J. Carter, 
il manager at 


assistant ter- 

singhamton, N.Y. 
the Grey mona Corporation has 

been af Doi sales representative 
Piusbarsh for the company. 


J. Burton Stride, 61. 

Biddeford and Saco 
died recently. 
the New 


1951-52. 


president of 
Railroad 
He served as 
England Tran- 


mpany 
sident ot 
t Club in 


W. M. Steed has been appointed 
sional manager, Southwest region 
r the Cummins Engine Company, 
= 
With the company since 1951, 
will now make his office in 


I seles. 


f 


he 
Los 


G. J. Harland has been appointed 
sales representative in Washington, 
D.C. for Eastern Greyhound Lines. 

[he following men have been ap- 
pointed sales superv isor’s: 
D. A. Crossmire, Cleveland; 
Palm, Columbus, Ohio: G. V. 
Eaglin, Indianapolis; Frank Kore- 
nich, Pittsburgh. C. H. Garner, 
Philadelphia; J. E. Weiler, Boston; 
J. L. Kerrigan, Albany, E. J. 
Mahriey, Baltimore and W. J. Ben- 
ner, Buffalo, N. Y. 


H.W. 


John M. Mellor, 
land district 
Company 

Mr. 
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former New Eng- 
manager for Ohio Brass 
died recently. 

Mellor retired on January 1, 
after 35 years of service. 


George B. Wilkinson has been ap- 
pointed sales manager of all 
the Hein-Werner Corporation divi- 


sions 


ceneral 


Harry J. Scullin has been ap- 
pointed assistant sales manager for 
ill the firm’s divisions. 


Wilbur C. Holt, sales representative 
Mack Trucks, Inc., has been ap- 
pointed district manager at Toronto. 

Other appointments are as follows: 
Roger Bergeron, district manager. 
Montreal; E. C. Parker, manager of 
Pittsburgh branch and Howard 


fo! 


| 
the 





Motor Bus Deliveries 


Atlantic Greyhound Corp. (W.Va.) 
Coast Cities Coaches, Inc. (Fla.) 
Columbus Transportation Co. (Ga.) 
Eastern Greyhound Lines (Ohio). . 
Eastern Greyhound Lines (Ohio) 


Fordham Transit Co., Inc. (N.Y.) 

Great Lakes Greyhound Lines (Mich.) 
Indiana Motor Bus Co. (Ind.). . 
Intertown Suburban Lines Corp. (Mich.) 
Memphis Street Railway Co. (Tenn.) . 


New Mexico Transportation Co., Inc. (N. 

New York-Keansburg-Long Branch Bus Lines, 
Inc. (N.J.) 

Northland Greyhound Lines, Inc. (Minn.) 

Northwest Greyhound Lines (Wash.) . 

Orange & Black Bus Lines, Inc. (N.J.).. 


Overland Greyhound Lines (Neb.).... 
Pacific Greyhound Lines, Inc. (Calif.) 
Philadelphia Transportation Co. wane ) 
Salisbury, Harold A. (Wash.) ‘ 
Texz.. Bus Lines (Tex.) 


Transit Authority City of Sacramento (Calif.) 
Southeastern Greyhound Lines (Ky.). 
Southwestern Greyhound Lines, Inc. (Tex.) 
Virginia Stage Lines, Inc. (Va.). ; 


Miscellaneous Deliveries 
Ohio Civil Defense Corps (Ohio) 


Foreign Deliveries 
Distribuidora de Omnibus Fitzjohn S. 





BUS AND TROLLEY BUS DELIVERIES 


Number 
oO 


Buses 


Mex.) 


S.A. (Mex.) 


Total Deliveries reported in this issue . . ..224 


Note: This list is based on monthly reports from manufacturers. 
report regularly, consequently this list is not to be considered complete. 





Model 
and 
Type 
P D-4501 


Manu- 
facturers 


6 GMC 
Southern 
Southern 
GM¢ 
GMC TDM- 5108 

TDH-4515 

PD-4501 

218GM1-56-291C 

TDH-4512 

TDH-5105 


218GM1-56-291C 


TDM-S5108 
PD-4501 
PD-4501 
TDM-5108 


GM¢ 
GM¢ 
Fixible 
GMC 
GM¢ 


Flxible 


GM¢ 
GMC 
GMC 
GMC 


GMC 
GM¢ 
GM(¢ 
Fixible 
Southern 


PD-4501 
PD-4501 
TDH-S5106 
218F7-56-29SU 
S-41DML 


TDH-4512 
PD-4501 


GM¢ 
GMC 


GMC PD-4501 
228JT1-56-371C 


Flxible 


Flixible 


Duraliner 


Fitzjohn 


Not all manufacturers 








Freeman, manager of the Charleston 
branch. 


William O. Strome, former owner 
of the New Carlisle-Springfield Bus 
Company, died recently. 


Louis A. Leib, 63, operator of the 
Leib Transit Lines in Ohio, died re- 


cently. 


George Brannan, terminal manager 
for Eastern Greyhound Lines, is serv- 
ing as a volunteer chairman of the 
American Red Cross. 

He will solicite support from bus 
companies in Manhattan. 


Alfred E. Martin, director of in- 
dustrial relations for Seattle Transit 
System, died recently. 


Breyton H. Slade has been ap- 
pointed as treasurer of Thermoid 
Company. 

He formerly was treasurer of the 
American Overseas Finance Corpora- 
tion. 


Harley A. Johnson, 71, former gen- 
eral manager of the old Chicago 
Rapid Transit Company before the 
Chicago Transit Authority took over 
in 1947, died recently. 

Mr. Johnson, who served 42 years 
with the Rapid Transit Company, 


continued for a few months with CTA 
before he retired. 


W. H. Carter, chairman of the 
Greater Winnipeg Transit Commis- 
sion has retired at the age of 81. 


Charles W. Rump has been ap- 
pointed secretary of the Board of 
Transport Commissioners of Canada. 

He succeeds E. R. Hopkins who 


was named law clerk to the senate. 
William F. Gavin has been elected 
as treasurer of the New York City 


Omnibus Corporation. He has been 
afhliated with the company for 25 


job 
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SASH FOR EVERY TYpp 


SEARCH FOR PERFECTION ...GM engintering research and development are con- 
tinually r way to produce better coachgs for the transportation systems of America. 
\ll mat ind component parts used aref subjected to extensive, exhaustive. tests to 
1ich will contribute to longey coach life, lower maintenance costs and 

enger comfort. Edwards Sashij— the eyes of transportation — has been 


standard window equipment on GM Coaches for many years. 





EDWARDS SASH 


a— wherever and when- 
of transportation turn — 
est, most modern coaches MAXIMUM VISIBILITY 

equipped. Leading manu- 
lize on it — profit-minded 


MINIMUM MAINTENANCE 


type of bus or service — 
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Sash that meets exactly 
— every operating and 
Write today for com- 


RATTLE-FREE, WEATHER-TIGHT FIT 


FINGER-TIP OPENING AND CLOSING 
THE O.M. EDWARDS CO., INC., SYRACUSE 3,N.Y. 
New York Office—50 Church St., N.Y.7.N.Y. 

In Canada: O. M. EDWARDS CO. “taaves 
Difices and Plant 
Laurentian Boulevard, 
irent, Montreal 9, P.Q. 


STREAMLINED CONSTRUCTION 
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° Biastch your brake design... 


Tamil lls Me UiiiMUlacclamislait lima litt 
to meet your operating requirements... 











... for every type of truck and bus service 


Johns-Manville Brake Blocks 


give you top performance at lowest cost per mile 


To meet the widest possible range of braking 
conditions, Johns-Manville Brake Blocks are 
supplied in individual units, or combination 
sets of high, medium or low frictional charac- 
teristics. This flexibility permits custom engi- 
neering for every type of brake to meet every 
type of condition encountered in the operation 
of bus and truck fleets. 


To bus and truck operators, this means lower 
brake cost per mile, smoother stops, minimum 
shop and out-of-service time. Most of all, it 
means dependability under all driving conditions. 
If you would like more information on Johns- 
Manville Brake Blocks, write Automotive Divi- 
sion, Johns-Manville, Box 60, New York 16, 
N. Y. In Canada, Port Credit, Ontario. 
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Bus | 


They roll so true 


(Another reason why TIMKEN® bearings are 
first choice with bus manufacturers) 
ng tapered roller, on the oscillating 


keeps rolling in a perfect circle 
of its taper. 


The Timken® bear 
table pictured her: 
proving the accura 


Timken tapered roller bearings are designed by geo- 
metrical law to have true rolling motion. And they're 
precision manufactured to almost microscopic limits 
to live up to their design. It’s a big reason why bus 
manufacturers make Timken bearings their number one 
choice for original equipment. 


Only Timken bearings give you all these advantages: 
1) advanced design, 2) precision manufacture, 3) rigidly 
controlled quality, 4) special analysis Timken steels 
(we're America’s only bearing manufacturer that makes 
its own steel). 

Follow the lead of the manufacturers. For the best pos- 
sible tapered roller bearing replacement, make certain 
you get Timken bearings. Look for the trade-mark 
“Timken” on every bearing. And write us for the free 
booklet, “Timken Tapered Roller Bearings — Their Care 
and Maintenance”. Write Dept. TB-4, The Timken 
Roller Bearing Company, Canton 6, Ohio. Canadian 
plant: St. Thomas, Ontario. Cable address: ““TIMROSCO”. 


SINCE THEY'RE BEST WHEN 
THE BUS IS NEW, THEY'RE 
BEST FOR REPLACEMENT, TOO! 


T 


TAPERED ROLLER BEARINGS 


1956 


KE N NOT JUST A BALL NOT JUST A ROLLER “— THE TIMKEN TAPERED ROLLER 


BEARING TAKES RADIAL © 


AND THRUST © LOADS OR ANY COMBINATION 





lf its marked I' 


in half 


Operating cost records of leading transit 
companies show: Gates Coach Belt—the belt 
marked TG—often lasts more than twice as 


long as other belts. 


. . * 4 
Double service life cuts belt costs in half. or 5 HEAT Resistan 


That's why it pays to specify the belt marked b + RU Ce 
rG.” This mark is Gates’ designation for \ R, BUS 


the belt specially engineered for rear engines. 1 \ BELT 


STANT AND OIL PROOF os 
| ' Look for TS 
Stop-and-start operation of buses imposes 


; _ on the belt itself as 
heavy loads on rear engines and often pro- ae 


well as on the label of 
duces intense heat. Gates Coach Belt (TG) every belt you buy for 


, rear engine service. 
contains spec ial rubber compounds to make “TG” means the belt 
it heat resistant and oil proof. has been specifically 
engineered for rear 
engines. 


A Gates Belt Specialist—available through Reg. US. Pot. Off. 


your Gates Jobber—will make cost-cutting 
belt recommendations without obligation. 
And your jobber will supply you promptly 
with the Gates Coach Belts you need. 


T he Gates Rubber Co., Denver, Colorado— 
ygest Maker of V-Belts, 











The mark of specialized research LED 


Specially Engineered for Rear Engines 
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‘‘ Outstanding 
Performance 
in the most 
i ee a Cant ieee Gruelling 


Pendleton, Ore Harris Pine Mills Corp. 
: 33 
Service 


is Pine Mills Chooses Phillips 66 HDS Motor Oil 


In the logging and timber industry, heavy duty as the lubricant in all of our mobile equipment.” 


trucks must meet the most severe operating condi- 
tions. Sea 11 demands vary from sub-zero cold 
and drifted snow to highest temperatures and 
tinder-dry forests. 


Mr. L. A. Stephens, Superintendent of Main- 
tenance, reports that all engines are running excep- 
tionally clean and free of deposits, and he credits 
this to the very high detergent-dispersant charac- 

Harris Pine Mills, world’s largest producers of __ teristics of Phillips 66 HDS Motor Oil. Says Mr, 
unfinished pine furniture, well know the need for Stephens: “‘Ring sticking and valve problems have 
an effective preventive maintenance program to been eliminated; engine wear has been minimized, 
keep thei ks functioning efficiently. Says Mr. allowing much longer periods of useful operation 
Arnold Pflugrad, Assistant Manager: “‘We need an before engines are serviced. After using Phillips 
oil highly stant to oxidation and bearing corro- HDS Motor Oil in our trucks, I would not hesitate 
sion, as well as an oil that will keep our engines free to recommend its use for the most heavy duty type 
of deposits. So Phillips 66HDS MotorOilwaschosen _ of engine operations.” 


Phillips 66 Heavy Duty Motor Oils offer you many advantages, on all 
kinds of jobs, in all kinds of equipment. You can benefit. Call, write or wire 
today: Sales Department, Phillips Petroleum Company, Bartlesville, Oklahoma. 
A Phillips lubrication sales engineer will give you complete details. 


Ak Potformance That Counts 
PHILLIPS 66 HEAVY DUTY MOTOR OILS 
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You can offer neatmess that lasts with lightweight, 
extra-durable uniforms of “DACRON” and wool 


Leok at the neat appearance your driver starts with 


mn mis comiort 


fiber 
wher 
Tron 


etain press 
Your dri‘ 
1eeded 
removed a 
lurabilit; 


ible, lightweight uniform of “‘Dacron’’* poly- 
ool! And he’ll have that same crisp appear- 
run is over—thanks to “Dacron’’. Rugged 
see, builds lasting neatness into uniforms. . . 


llows pants and jackets to shrug off wrinkles, 
and shape. 


ers can economize, too, because iess upkeep is 


ings are fewer—and many spots can easily be 
ome. Another big savings story is the extra 


f these uniforms. Although made in comfortable 


ropical-weights, uniforms of “Dacron’’ and wool stand up 


» hard use, 


even at such wear-out points as elbows and 


uffs. Replacement costs are reduced! 
Your men will appreciate the smart-looking comfort of 
these lightweight uniforms—you’ll profit by their economy. 
Order them today. 


RES. Vv. S. PAT OFF 


BETTER THINGS FOR BETTER LIVING 
-»+» THROUGH CHEMISTRY 


86. u. 5. pat. Off 


E. I. du Pont de Nemours & Co. (Ine.) 
Textile Fibers Department 
Wilmington 98, Delaware 


*Dacron” is Du Pont's registered trademark for its polyester fiber. 
Du Pont makes fibers, does not make the fabric or uniform shown here. 
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provide on the road 


AUTOMATIC 
POWER LUBRICATION 


Here’s proper protection while your “‘pay-loads”’ roll! Only 

Lincoln Multi-Luber provides the simplest, most depend- 

able method for positive, periodic lubrication of all bear- 

ings, automatically, while your equipment is operating! 

One fleet owner reports Multi-Luber extends inspection 

time up to 150,000 miles . .. and savings up to 90% per 

single overhaul. But that’s not all! Look how a low cost 
investment in Multi-Luber increases operating efficiency 
..cuts maintenance costs! 

1. MULTI-LUBER eliminates man-hours and equipment 
down-time required for conventional chassis lubrication. 
MULTI-LUBER increases operating efficiency of equip- 
ment to a uniform maximum. 

. MULTI-LUBER increases service-life of bearings and 
moving parts... reduces cost of replacing bearings dam- 
aged due to inadequate lubrication. 


4. MULTI-LUBER reduces stocks of replacement parts. 





NOW! THREE TYPES OF 


MultHLuber" 


SYSTEMS TO MEET 


ALL YOUR REQUIREMENTS. 


AIR-OPER ATED — Designed for use wherever 
compressed air is available as motive power. 
Applications include Trucks, Trailers and Buses 
equipped with air brakes, May be actuated 
automatically (for example, with every brake 
application) or manually at the operator’s dis- 
cretion. 
VACUUM-OPER ATED—Ideal for equipment 
ranging from light trucks and automobiles to 
fork-lift trucks. Installation for manual or 
automatic operation. Where manual actuation 
is preferred, as on vehicles equipped with hy- 
draulic brakes, a control panel is 
with push button and signal light to indicate 
completion of the cycle. 
MANUALLY-OPER A TED— Designed for use where 
neither compressed air nor vacuum is available. 
Applications include Farm Implements and 
electrically driven Fork-Lift Trucks. At the push 
of the handle, an exact amount of lubricant is 
applied to each bearing. 


. MULTI-LUBER prevents waste and contamination 
of lubricant ... sealed System assures application of 
refinery-clean lubricant eachtime Multi-Luber is cycled. 


“writes Mr. Orval J. Lindell, Superintendent of Maintenance, 
CONSOLIDATED FORWARDING COMPANY, Inc., St. Levis, Mo. 
“Of primary importance to us is the fact that the Multi-Luber System 
guarantees uninterrupted lubrication when the trailer is interlined. 
Our minds are at ease because we know that all bearings are being 
properly lubricated when the trailer is away from ‘Home Base’.” 


LINCOLN ENGINEERING COMPANY 

5701 Natural Bridge Ave., St. Lovis 20, Missouri 
Please send me my free copy of Bulletin 528 giving complete 
details on Lincoln Automatic Power Lubrication Systems. 





LINCOLN ENGINEERING COMPANY 


5701 Natural Bridge Ave . St 
IMAGINATION 


BUS 
TRANSPORTATION 


Louis 


20, Missour 
On ay Cen eer.) Benes, | 


OVER 300 FLEETS ALREADY USING THE LINCOLN MULTI-LUBER. 
NATIONAL SALES AND SERVICE THROUGH LEADING WHOLESALERS 
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VARNISH HERE 


it 
































You can prevent harmful engine varnish, sludge, and carbon 
deposits in your Diesel or gasoline engines! Refill with one of the 
Sinclair TENOL® Motor Oils .. . they’re specially engineered to 
combat the effects of high temperature, over-loading, and 
yntinuous stop-and-go service. Experience has shown that these 
ne quality oils keep equipment on the job longer — 
h less wear and fewer repairs! 


or positive protection and true economy, use the 
ENOL grade best suited to your service requirements: 


CLAIR TENOL —for severe duty in gasoline 
nes, and moderate duty in Diesels. 


LAIR SUPER TENOL — for the more-severe-than- 
al operating conditions in both gasoline and Diesel engines. 


LAIR TENOL EXTRA — for extremely severe 


yperating conditions in Diesel engines. 


| now with Sinclair TENOL Motor Oils. Contact your local 
clair Representative or write Sinclair Refining Company, 
fechnical Service Division, 600 Fifth Avenue, 
New York 20, N. Y . There’s no obligation. 


i -Vi-a TENOL MOTOR OILS 


BUS 
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This handsomely illustrated 


is packed with 
helpful data* like this .. . 


Write for your copy today. Use your letterhead. 
Give title or department, please. Supply is limited. 


AIR FILTER INFORMATION 
PUROLATOR PRODUCTS, INC. 


Rahway, New Jersey and Toronto, Ontario, Canada 


and ‘‘Micronic,’’ Reg, U.S ; ‘ “" Ae 
+ US: Bat. ’ OS Py istics % 
Lf seta * ; y 
EN Se aE apt OL 
‘are i 
Co 


AIR CONSUMPTION TABLE AIR CONSUMPTION TABLE 


FEET OF AIR PER MINUTE REGUIRED FOR 4 CYCLE GASOLINE ENGINES FEET OF AIR PER MINUTE REQUIRED FOR 4 CYCLE DIESEL ENGINES — Continued 
USING VOUUMETRIC EFFICIENCY OF 75% USING VOLUMETRIC EFFICIENCY OF 80% 





PEVOLUTIONS PER MINUTE 
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MAN BAND 


eo} no} mon d-ren drole 
Ver-Uhal-3 am i-t-0.e-lel-8 


-sealing weather strip 


PATENTED) 


7") INLAND MANUFACTURING DIVISION 
Py General Motors Corporation, Dayton, Ohio 


a part of the ral Motors Master Plan for Greater Highway Safety through Better Engineered Products! 


os 


, bis 4 Z —~ == 
- — + | — 
a — = £ (e9) PE otame 
Whatever ee —— - 
the DESIGN... Transportation Industry 
We can make it 
WATER-TIGHTI 


Marine Applications Over-the-road Equipment Commercial Structures 





There's more 


o building a battery 


than writing 
a warranty! 
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battery warranty alone—no matter how impressive—won’t 
budge your truck an inch. The battery must be quality built 
all the way through . . . built to live up to its warranty. Delco Extra-Duty 
batteries now carry a written warranty for four years. This is a new 
warranty for an entirely new battery . .. and not just an old warranty 
rewritten for an old battery. 


This was an unprecedented move for a nationally advertised, 

nationally used battery. It followed years of battery development, 

testing and proving—under rugged fleet conditions—and through the 
combined engineering facilities of both General Motors and Delco. 

And when these two names stand unreservedly behind a warranty, 

you can be sure the battery is every bit as good as the warranty says it is. 


So remember, when next you buy batteries for your fleet, you’ll get the 
lowest cost per mile of operation from either a wet or dry charge Delco 
Extra-Duty battery. And best of all, Delco batteries are 

available everywhere! 


EASILY STORED 


Delco dry charge batteries can be stored indefinitely and still give you 
instant, factory-fresh power without any initial electrical charge. 


6- AND 12-VOLT MODELS 


There’s a right Delco battery built for every specific application and 
type of service, including the new 12-volt group for 12-volt 
electrical systems. 


SUPERIOR RUBBER SEPARATORS 


Delco’s hard rubber separators offer a new high in resistance to 
vibration, acid attack, peroxidation, and severe temperature ranges. 


ZIP-CLIP-POUR 


That’s how easy it is to fill a battery with Delco’s new electrolyte 
package that’s safe, convenient and disposable. 


AVAILABLE EVERYWHERE THROUGH DELCO BATTERY DISTRIBUTORS 


Spectacular “Wide Wide World” on NBC Network. 
ON RADIO... Lowell Thomas Newcast on the CBS Network. 
See local listings for time and station. 


TUNE IN 





when you install ADLAKE 


+ 
- 


you say goodbye to window sash roubles 


Your passengers want ADLAKE windows, ecause they’re free 
from drafts, leaks, and rattles. And even your elderly lady 
passengers can raise and lower the windows easily! You (and 
your comptroller) will want ADLAKE windows because they 
put an end to costly maintenance. 


For more information about ADLAKE Aluminum Sash, write 
The Adams & Westlake Company, 1154 N. Michigan St., 
Elkhart, Indiana. No obligation, of course. 


The Adams & Westlake Company 


Estabiished 1857 « Elkhart, Indiana « New York « Chicago 
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Dominion of Canada 
PERATION: Bus line 

lo get efficient engine 
temperature and better 
interior coach heating 


NDIX-WESTINGHOUSE 
HERMATIC FAN DRIVE 


Por Gallon in 


More Heat 
in Canada 


CASE #2 


LOCATION: State of Louisiana, 
SS. A: 
TYPE OF OPERATION: Truck line 


PROBLEM: To get more miles per 
gallon of fuel 


SOLUTION: BENDIX-WESTINGHOUSE 
THERMATIC FAN DRIVE 


Louisiana 


Aa 


The cards abov 


case histories tak 


concerned a ( 
whose problem 
diesel engines 


temperatures al 


heat to keep p 
during the winte 
case involved 


the southern Un 


more common | 


usable horsepow 


economy from it 
companies solve 


installing Bendi 
operated Therm: 


Here’s how. 


Drive System kee 


engine coolant t« 


engages the fan \ 


required or diser 


Generac! 
Branches—Berk 


BUS 
TRANSPORTATION 


ntages of Thermatic Fan Drive 


1g proved to more and more users! 


esent two recent 
mm our files. One 
n bus company 
re keeping its 


ficient operating 


btaining enough 
vers comfortable 
nths. The second 
ing company in 
States with a far 
m—to get more 


ind greater fuel 


sel engines. Both 


ese problems by 
estinghouse air- 
ran Drives! 


Thermatic Fan 
onstant track of 
iture and either 
more cooling is 


s it when engine 


r Brake Company 
xd factory—Elyria, Ohio 


f. and Oklahome City, Okla. 


coolant temperature falls below the de- 
sired operating temperature. Because 
the fan is lbs) 298 to 90 per cent 
of the time, more engine horsepower is 
actually delivered and greater fuel 
mileage is realized. In the case of the 
Louisiana trucking company, this 
amounted to an average increase of 
2/10 M.P.G. By the same principle, the 
Canadian bus company was able to 
raise its engine operating temperatures 
and improve coach heating. 

Chances are a Thermatic Fan Drive 
System could improve your operation, 
too. Mail the coupon or check with 
your authorized Bendix-Westinghouse 
Distributor. 


Bendix-W esting 




















Dept. D 
Elyria, Ohio 


Please mail me your free booklet giving complete details of the 
Thermatic Fan Drive System. 


tive Air Brake Co. 


Se SR 


~“ 
Ww 





The Engineers 
Field Report 


RPM DELO Oil protects engines of huge Arctic 
Sno-Freighter— even at 68 below zero 


— 7 


IGHT LINES uses RPM DELO Oil in engines 
LeTourneau Sno-Freighter for opera-— 
first overland supply route to the 
During winter months, when tempera-— 
68° below zero, the two 400 hp. Cum-— 
run 24 hours a day to prevent freez-— 

er a year of such service, crew members 

PM DELO Supercharged-1 Lubricating Oil 

mpletely satisfactory for all weather and 

nee conditions. 

"RPM DELO" lubricants, exclusively 

he job, giant six-car train hauls 200- 
ton loads over 600 miles of 
frozen tundra from Circle, 
Alaska, to the Beaufort 


and 


For More Information about 
this or other petroleum 
products of any kind, or 
the name of your nearest 
distributor, write or call 
any of the companies below. 


AND DESIGN 


COMPANY OF CALIFORNIA, San Francisco 20 


CASE HISTORY 


RPMP alo Oils 


LUBRICANT 











Sea. Decks of Sno-Freighter are 84 feet off the 
ground, with all cars waterproofed to a height of 
six feet for fording streams. Engines drive gener— 
ators which supply current to electric motors in- 
side each of the 24 wheels. Operator steers only 
two front wheels; each unit automatically tracks 
car ahead. 


Why RPM DELO Oils prolong engine life 


Special com- 
pounds stop 
corrosion 


Anti-oxidant 
resists lacquer 
formation 


Detergent 
keeps all 
parts clean 


Metal-—adhesion qualities keep oil on parts in 
running or-idle engine—inhibitor resists foaming 


STANDARD OIL COMPANY OF TEXAS, E! Paso 


1A OIL COMPANY, Perth Amboy, New Jersey « THE CALIFORNIA COMPANY, Denver 1, Colorado 
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Fare Box 


Continue from page 53 
for 45 cents to | iol 
school tokens fror 
10 for $1. 


65 cents, 
for 75 cents to 


Key System Transit Lines, Calif. 
® Seeks permissio eliminate five 
tokens for 95 cents East Bay line, 
leaving flat cash f »f 20, 30, and 
35 cents, dependii zone. 


Springfield Ave 
Lines, N. J. e | 
panies seek incr from 10 to 12 
cents for one zo! and from 15 
to 17 cents for tw es. 


independent 


separate com- 


Safe Bus Company, N. C. e Ap- 
plied for an incr straight cash 
fares from 10 to |] ts. 


Metropolitan Coach Lines, Calif. 
® Asked an incr n all interur- 
ban lines from « maximum of 
five cents. 


Increases Granted 


St. Louis Public Service, Mo. e 
Granted an in on price of 
weekly passes f1 » to 9O cents 
and express pass $1 to $1.15. 


Community Tractic 
been given appr 
from 18 to 20 cer 


>n, Ohio e Has 


raise fares 


Grey Bus Lines, Canada e Was 
authorized to inc adult tickets 
from 12 for $1] 0 for $1 with 
children tickets for five for 25 
cents instead of s 25 cents. 


Monongahela Inclined Plane Co. 
Pa. e Increased 
eight to 10 cents 
from 20 to $1 to 


ish fare from 
ets will go up 
r $1.25. 

Des Moines. Transit 
Granted an incre 
from six for $] 


lowa e 
tokens fare 
for 95 cents. 


Philadelphia Suburban Transpor- 
tation Co. Pa. « Has approval to 
raise fares fron 20 cents and 
cost of tokens fi: » for 35 cents 
to five for 90 c 


Public Service 
Transport N. J. « 
crease to a flat 12 
rides and five c: 
sive zone. Ten 


Coordinated 
eceived an in- 
s for first zone 
I each succes- 
veekly permits 
were eliminated 


Jacksonville Coach, Fla. 
been authorized t 


e Has 


rease its fares 


five cents for riders in a one-mile 
travel zone beyond the city limits. 


Scarsdale Bus Corp. N. Y. ¢ In- 
creased fares from 20 to 25 cents in 
second zone on the Scarsdale-White 
Plains route. 


Badger Bus Lines, Wisc. ¢ Granted 
an increase from 2.3 cents to three 
cents per mile. 


San Diego Transit System, Calif. 
* Increased the price of tokens from 


TUNG-SOL 
UNIVERSAL 
SIGNAL FLASHERS 


Just about nine out of every ten service 
jobs that necessitate replacement of 
the signal flasher can be handled with 
this one Tung-Sol Universal Flasher. 
The special mounting bracket takes 
the place of ten screw-terminal and 
attached-bracket types of mounts— 
seven in passenger cars and trucks with 
6 volt circuits and three in 12 volt 
trucks and busses. In addition, both 
the 6 and the 12 volt Universal Flasher 
can be stripped down to replace the 
respective plug-in types. Universal 


For 85% of 


four for 70 cents to four for 75 cents. 


Old Pueblo Transit Co. Ariz. « 
Has been given permission to in- 
crease its fares and divide its first 
zone into two zones. Old rates on 
zones from one to four were 10 to 25 
cents. New rates on zones one to four 
are 10 to 25 cents, but five cents ad- 
ditional per zone after zone four. 


Tucson Rapid Transit Co., Ariz. 
e Won approval to raise fares to a 
flat ten cents in all zones. 


all Signal 
Flasher 
Replacements 











Flashers P229D (6 volt) and P241D 
(12 volt) are supplied with mounting 
brackets and special wiring connector 
screws and nuts. Order from your 
regular supplier. 


TUNG-SOL ELECTRIC INC. 
Newark 4, N. J. 
Seles Offices: Atlanta, Chicago, Culver City, 
Melrose Park, Ill, Dallas, Denver, Detroit, 
Newark, Philadelphia, Seattle. Canada: Montreal 





run a more profitable 


power ‘em with 
the new Cummins 175 h.p. 





Here's Cummins new, lightweight Turbodiesel 
that delivers 175 diesel horsepower— more 
power than is currently available in gasoline or 
diesel powered 33-39 passenger buses. 
Cummins JT Turbodiesel weighs only 9.2 lbs. 
per horsepower—as much as 800 lbs. Jess than 
other diesels of comparable horsepower. Cum- 


mins Turbocharging provides this amazing low- 


weight power. Exhaust gas energy normally 
wasted supercharges the engine without adding 
any mechanical parasitic load! 

The JT is unmatched for-fuel and mainte- 
nance economy, too! Cummins exclusive PT fuel 


system is simple and trouble-free. It meters fuel 
quickly and accurately . . . assuring the engine 
burns no more than necessary to do the work. 
It is easier to maintain and service than gasoline 
or other diesel fuel systems. 

Cummins rugged, heavy-duty design aie 
maintenance costs to a minimum. Such proven 
features as 4-cycle operation, open-type com- 
bustion chambers, lightweight metals and al- 
loys, mean more time between overhauls. . . 
less in-between maintenance . . . less un- 
scheduled downtime. 


TCD cies ive you the big plus MORE PROFIT 
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Fitzjohn 


For more information, mail coupon today! 


ngine Company, Inc. 


hs Name 
[Indiana 








me, without charge or obligation, full details Position 


IT Turbodiesel. Company 





: interested in using the JT in new buses. Address 








n interested in repowering my present buses. City. 
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SPARK YOUR FLEET WITH 
USE AC COMMERCIAL 


BALANCED HEAT DESIGN 
GIVES 
TOP PERFORMANCE! 


[op performance is the key to top profits in your 
rucks! Modern motor trucks with their higher- 
horsepower, higher-compression engines work 
best with spark plugs that are specially designed 
their use. Here’s how the balanced heat 
lesign of AC Commercial Spark Plugs contributes 
: good profit picture in fleet operation. Bal- 
nced beat means proper heat range for a particu- 
lar application . . . highway long-haul transport 
f city stop-and-go delivery. Two exclusive AC 
features — Conductaseal and the Hot Tip — hold 
heat at the firing end, where it’s most useful! 
Chat’s balanced heat and that means longer plug 
life, higher plug efficiency! 


Standardize on AC Commercial Spark Plugs — as 
so many fleet operators are doing — discover the 
difference balanced beat can make in your fleet! 


@) coNDUCTASEAL 


The world’s first spark plug seal of 
fused metal and ceramics gives two 
pluses to AC Commercial Spark 
Plugs . . . high conductivity and 
perfect sealing. High conductivity 
assures a full, fat spark to burn 
every drop of fuel for peak engine 
efficiency and performance. Perfect 
sealing eliminates harmful blow-by 
and loss of compression for the long 
lifetime of the AC Spark Plug. Only 
the AC exclusive Conductaseal gives 
you peak performance, 


AC SPARK PLUG Re THE ELECTRONICS 
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BALANCED HEAT 
SPARK PLUGS! 


@uotr tip 


The deeply recessed insulator tip is 
the famous AC exclusive Hot Tip. It 
heats up fast to prevent fouling and 
burns off carbon deposits as soon as 
they can form, deposits that could 
cause misfiring, logy engines — costly 
loss of fuel and power. The tip cools 
fast, too, to prevent power-wasting 
pre-ignition. AC Commercial Spark 
Plugs with the exclusive Hot Tip save 
you much — kee r you the economy 
and performance originally built into 


your equipment 


DIVISION OF GENERAL MOTORS 


GENERAL 


TOR 
sorons 


Watch WIDE WIDE WORLD 
and BIG TOWN « NBC-TV 








it’s what’s Inside 
that counts 


ee, 


PATENTED PROCESS 


PACK 


HAS NEVER 
BEEN EQUALLED 





STANDARD of the INDUSTRY 
SINCE 1936 


DON’T BE MISLED 
BY PRICE ALONE! 


There is no substitute fer DIESELPAK’S 
Patented Filtering Process for H.0. Com 

oils AT ANY PRICE. The DIESELPAK cleans 
more oi! faster—keeps it CLEAN ionger—and 
gives more service and better engineered 
protection than any other filtering element. 
It PAYS to get the BEST! 


V Protects engine 

The DIESELPAK is designed to remove 
not only ABRASIVES but also CONTAM- 
INANTS such as moisture, carbon, acid, 
etc., from oil, and is engineered to keep 
the filtering media and the removed contam- 
inants from migrating back into engine. 


v Extends periods betweendrains 
The DIESELPAK collects and holds even 
the most finely dispersed contaminants 
without affecting or removing compound 
additives from the oil. A glance at the 
dip stick will show that the oil is CLEANER 
—symbo! of better lubrication and longer 
oil life enjoyed only by Luber-finer users. 


v Takes less oil 

The DIESELPAK because of its engi- 
neered construction requires 2 to 4 quarts 
less oil than spongy substitute filter 
elements being offered for use in the 
Luber-finer housing. This is an addi- 
tional saving enjoyed when using the 
DIESELPAK 

LUBER-FINER PACKS AVAILABLE: 


2. REFINING PACK —Introduced to 
the public in 1935 for use with straight 
mineral oils, fuel oils, hydraulic oils, and 
inhibited industrial oils. 
2. DIESELPAK—First made available 
in 1941, the DIESELPAK was primarily 
designed for use with H. D. detergent 
compounded oils and has also achieved 
outstanding results when used with fuel 
oils and straight mineral oils. 

Write for complete information to Dept. 


LUBER-FINER, Inc. 
2514 5. Grand Ave., Los Angeles 7 








Bay Area Tax Needs $31 Million 


These sources of revenue were 
examined: 


1. Fares @ Financing by fare rev- 
enues would be “almost ideal.” This 
method should be used as fully as 
possible, although fares must be kept 
low enough to compete with privately- 
operated vehicles. But fares alone 
cannot do the job. Annual operating 
revenues from the first stage are 
estimated at $29 million, less than 
half the total required for combined 
operating and financing costs. 


2. Bridge Tolls ¢ Revenues from 
San Francisco-Oakland Bay Bridge 
amount to some $9 million a year, 
above maintenance and operating ex- 
penses. The report suggests using 
these funds, which at present are 
restricted to highway uses, for the 
rapid transit system. The bridge has 
retired the original bonds which fi- 
nanced its construction, and its rev- 
enues now are pledged to support 
bonds for additional bay crossings. 
There is some justification for using 
these tolls, the report continues, be- 
cause the tube to be built under the 
Bay as part of the system would al- 
low switching two traffic lanes on the 
bridge from rail to highway use. It 
also would modify the need for a 
new southern bridge crossing, ac- 
cording to the engineering study. 


3. Property Taxes @ Regional 
property taxes would be necessary 
to give security to regional bonds. If 
all property in the nine counties were 
taxed uniformly at 67 cents per $100 
assessed valuation, the yield would be 
about $31 million. An alternate idea, 
which might be more equitable than 
a uniform rate throughout the area, 
is a differential tax on property 
within a certain distance of the trans- 
it system—for example, within four 
miles. 

Although sufficient funds could be 
raised from property taxes alone, the 
report suggests that part of the sup- 
port for the project should come 
from other sources, since property 
owners would not be the only bene- 
ficiaries. 


4. Sales Taxes @ A regional sales 
tax would produce a high yield and 
would require very little extra ad- 
ministrative work. A tax of 8 of 1 
per cent on retail sales in the nine 
counties would bring in more than 
$33 million a year. Tax rate could be 
lower if this source of income were 
combined with one or more others, 
the report said. 


Continued from page 51 


5. Gasoline Taxes @ Under state 
law, gasoline taxes are restricted to 
highway use, so it was suggested that 
the transit organization might not 
find this tax “one of the most likely 
source of support.” If it can be done, 
however, a special 4% cent gal tax 
on Bay Area sales would produce $5 
million a year; 3 cent gal tax would 
yield $30 million. 


6. Others e Income taxes, gross 
receipts taxes and payroll taxes were 
labelled costly to administer region- 
ally, and not appropriate except as a 
last resort. 


Although the system could be 
financed without state or federal aid, 
the door was left open. Many officials 
in the nine counties have been ad- 
vocating use of state funds to help 
finance the project. 

While SRI, a fact finding agency, 
made no recommendations, it implied 
that creation of a rapid transit dis- 
trict embracing the entire region 
would be more advantageous than an 
authority. A district, with approval 
of voters, can issue general obligation 
bonds, which can be secured by 
property within the district. It also 
gains a strong credit rating by its 
power to tax. 

On the other hand, an authority 
usually can issue revenue bonds, but 
has no taxing power and cannot be 
rigidly limited geographically. It is 
sometimes favored,- because it is less 
hampered by political and govern- 
mental controls. But, the report 
states, even this feature can be ob- 
jectionable when carried to extremes. 

A district usually has local rep- 
resentatives and is set up so “neither 
an obstinate majority nor a populous 
county” can block its function. 

That it is feasible to build a rapid 
transit system—both from an engi- 
neering and an economic viewpoint— 
is now established. And no one denies 
a real need for fast, mass transporta- 
tion in the Bay counties. Neverthe- 
less, it will take a big selling job to 
convince the voters that they want 
to buy such a costly project, and 
then to determine the best way to ad- 
minister and pay for it. 


Name Change Announced 


e White Industries, wholly-owned 
subsidiary of Mack Trucks, Inc., has 
become Mack Electronics Division, 
Inc. White was acquired by Mack 
early in 1955. No personnel changes 
were made with the name change. 
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500 More SCENICRUISERS for Greyhound 
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...... making 1,000 with MICKER ° 
HYDRAULIC POWER STEERING 


Performance of Vickers Hydraulic Power 
Steering on 700 Greyhound Highway Traveler 
Coaches brought about its use on the first 
500 Greyhound Scenicruisers. Experience 
with these Ultra-Modern Coaches induced 
Greyhound to order 500 more . . . making 
1,000 Scenicruisers with Vickers Hydraulic 
Power Steering. 

Greyhound uses Vickers Hydraulic Power 
Steering because of its contribution to 
MAXIMUM SAFETY and smoothness of 
operation . . . and because it combines 
dependability with long trouble-free life. 
“Finger-touch” control eases the driver's 


job . . . keeping him fresh, alert, efficient, 
safe. Front wheel shock from obstructions is 
automatically absorbed by the power mech- 
anism . . . there can be no kick-back at the 
steering wheel. The advantages of extra 
steering power and quick maneuverability 
have been proved under emergency condi- 
tions . . . on city streets as well as the 
open highway. 

Vickers Hydraulic Power Steering is easily 
applicable to new and existing vehicle de- 
signs .. . usually with very minor alteration. 
Get additional information by asking for 


Bulletin M-5106. 


VICKERS INCORPORATED 
DIVISION OF SPERRY RAND CORPORATION 
ADMINISTRATIVE and ENGINEERING CENTER 
Department 1408 @ Detroit 32, Michigan 


A pplication Engineering Offices: ATLANTA « CHICAGO « CINCINNATI ¢ CLEVELAND 

DETROIT « HOUSTON + LOS ANGELES AREA (El Segundo) « MINNEAPOLIS «+ NEW 

Pars , YORK AREA (Summit, N.J.) « PHILADELPHIA AREA (Media) ¢ PITTSBURGH AREA 

— (Mt. Lebanon) « PORTLAND, ORE. « ROCHESTER « ROCKFORD «+ SAN FRANCISCO 

HICKERS AREA (Berkeley) « SEATTLE + ST. LOUIS « TULSA *« WASHINGTON + WORCESTER 
: IN CANADA: Vickers-Sperry of Canada, Ltd., Toronto 

Hydraulic P er 


Has Been Ste: 


Motor Vel 
Engine-driven Vickers 
For More T! Balanced Vane Type 
Pump supplies the power 
25 YEAR for steering. This ex- 
tremely compact pump 
has integral volume con- 
trol and relief valves, and 
oil reservoir. 





Vickers Hydraulic Power Steering Booster 
does the actual work of steering. It can be 
furnished to provide any desired steering 
wheel rim pull. 


7374 Engineers and Builders of Oil Hydraulic Equipment Since 1921 
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GENERAL MOTORS LEADS THE WAY 
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You can gel 


more earning hours 


in passenger service 
with Delco-Remy heavy-duty 
electrical equipment 


Delco-Remy’s hard-working heavy-duty A.C. gener- 
ators are tailor-made for dependable crosscountry or 
crosstown busses with extra-heavy electrical loads. 


Desirable performance characteristics include cut-in 
at low generator rpm . . . maximum output of 180 
amperes at low to medium speeds. With companion 
rectifiers and regulators these new generators can 
supply both alternating current for fluorescent light- 
ing and direct current for the heaviest electrical 
loads coupled with lengthy engine-at-idle periods. 

















Impressive features of the new generators are their 
light weight, very high output capacity, and ability 
to operate over a wide speed range with greatest 
efficiency. 


Delco-Remy also makes other heavy-duty electrical 
units, including the new longer life Delco batteries. 
Whether you’re modernizing old vehicles or ordering 
new ones, be sure to specify Delco-Remy heavy-duty 
electrical equipment. 


DELCO REMY «+ DIVISION OF GENERAL MOTORS + ANDERSON, INDIANA 


STARTING WITH Delc emmy ELECTRICAL SYSTEMS 





-Stop 
Brakes 


i as 


Smoother Stops... 
Longer Lining Life 


rRU-STOP disc-type mechanical 
rakes have long been recognized as 
he outstanding emergency brakes for 
buses, tractors and heavy trucks. 
Advantages include: 
Controlled, uniform braking pressure 
As illustrated above, a pull on the 
brake lever causes the disc to be 
tween the flat surfaces 
of the brake shoes. Pressure is uni- 
form all over the lining. Gives 
smoother stops and longer lining life. 


squeezed be 


Air cooling gives longer lining life 
rRU-STOP’s air-cooled design quickly 
dissipates heat. Most of the disc 
(shown above) is exposed to the air 
even during braking. A jet of cooling 
1ir circulates between the disc blades 
und carries off heat. 

TRU-STOPS are provided in 2 or 

4-shoe models in dise sizes from 

il” to 16”. Qualified engineers 

are available to assist in all brake 

application problems. 


Write for TRU-STOP 
preliminary information | 


and ' Emergency 
complete design detaile ‘Tan 


ACCcOoO 
ce Automotive and Aircraft Division 
. _AMERICAN CHAIN & CABLE 





601 Stephenson Bidg., Detroit 2 
th Garfield Ave., Los Angeles 22 + Bridgeport 2, Cona, 





Continued from page 48 


WHAT'S NEW 


Master Disconnect Switch... 


. . . designed to prevent tampering 
by cutting off all electrical power at 
its source, is now in production. 

It features a mechanically balanced, 
lever-operated switch operating on 
ball bearings for “easy quick action” 
with “finger tip positive reset.” Con- 
struction is of steel or brass, with 
heavy-duty copper contacts for 6- 
and 12-volt systems and silver inlaid 
contacts for 24-volt systems. Cole- 
Hersee Co., 20 Old Colony Ave., 
Boston 27, Mass. 


Subfractional Motor... 


. in a three in. diameter frame is 
being produced. 

This size constitutes an interme- 
diate size between the 24% in. and 
334 in. frame. The majority of the 
new motors will be of the single- 
value capacitor type. The efficiencies 
of the various ratings run over 30 
per cent. 

These motors have stainless steel 
shafts and new rotor construction. 
The rotor is completely cylindrical 
with no irregularities or slot open- 
ings. This is said to promote a more 
uniform torque and quieter opera- 
tion. 

The stator has slotted construc- 
tion with distributed windings. My- 
lar insulation is used in the stator 
slots. End caps are of die-cast alu- 
minum. Either ball or sleeve bearings 
are available. The standard mechani- 
cal construction provides face mount- 
ing by means of the motor’s own 
frame screws. For bulletins contain- 
ing complete data, write: Holtzer- 
Cabot Motor Division, National 
Pneumatic Co., Ine., 125 Armory St., 
Boston, Mass. 


Anti-freeze Fire 
Extinguisher ... 


. is a one-hand operated stored 
pressure unit with all action at the 
top. 

The “Redi-Jet” filled with 2% gal 
water or anti-freeze solution, is pres- 
surized with air or nitrogen to 100 
psi. Discharge is accomplished with 
a one-hand squeeze-grip operating 
lever located at the top of the ex- 
tinguisher. This lever also serves as 
a carrying handle. Squeeze-grip ac- 
tion instantly releases the pressur- 
ized water or anti-freeze charge in a 
stream that carries 35 ft or more. 
With anti-freeze solution, the extin- 
guisher is effective from —40 F to 
plus 120-F. Stop-Fire, Inc., 125 Ash- 
land Place, Brooklyn 1, N.Y. 


New Type Head Lamp... 


. with a built-in safety-aim has 
been placed on the market. 

Key feature of the new lamp is three 
glass knobs, called “guide points” 
cast into the lamp’s face or lens. A 
plane laid across these three calibrat- 
ed points would form a surface at 
right angles to the axis of the light 
beam. The plane formed by these 
three points thus positions the head- 
lamp when it is installed by means of 
a special aimer. With use of the aim- 
er the installation of the head lamps 
can take as little as eight minutes. 
Guide Lamp Division, General Mo- 
tors, Anderson, Ind. 


Cylinder Sleeves... 


... are now being manufactured with 
a process said to give extra long life. 
The new process, ultizing centrif- 
ugally cast type “A” graphite iron, is 
said to assure a perfect hardness of 
240 Brinell. The improved sleeves are 
also said to meet, and in some cases 
Continued on page 87 
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new 


clutch 
Is 
adaptable 
- 

“all 


torque 
heeds 


Vv 

By varying the number of 

springs in multiples of 
three, Lipe can adapt the five 
sizes of its new Direct Pressure 
Clutch to all engines develop- 
ing from 300 to 1300 ft-lb of 
torque. For example: depend- 
ing on its service, a 15” DP 
can be furnished with its full 
complement of 27 springs .. . 
or only 24, 21, 18, or 15. 


The advantages of this unique Lipe feature 
are obvious. Manufacturers will find it may be 
possible to standardize on a single clutch size 
to meet all torque requirements. Fleet Owners 
will notice the significant reductions in main- 
tenance since clutches won’t be under- or over- 
loaded. 


Write for full information. 


T1030 8 


, 4 
Manufacturers of Automotive Clutches & Machine Teels Et PE = Q 0 L F Ww Q v 
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For 24 consecutive years Blackhawk is the 


MOST PREFERRED 
JACK LINE 


PLACKKAWe wy 


Wiwavnce gg wie 


Wis 


WORLD’S LARGEST 
MANUFACTURERS OF 
HYDRAULIC TOOLS 


Here’s the “Jack Box Score” that 
really spells out the reasons why — 
for twenty-four years in a row — 
Blackhawk Jacks have been the 
“Number One” choice of shops re- 
ceiving Bus Maintenance efficiency 
awards. It’s a feature-by-feature com- 
parison that puts it right up to you. 
If you want the right jack for every 
job . . . the jack with unequaled stam- 
ina to handle bigger loads, and greater 
lifting spans . . . the jack with long- 
er, low-cost life and trouble-free per- 
formance . . . the jack preferred above 
all others . . . then you want a Black- 
hawk. Tell that to your nearest auto- 
motive distributor! 





HERE'S WHY 
BLACKHAWK 
1S FIRST CHOICE 


MACHINED STEEL 
PUMP HOUSING — 


Blackhawk 





Guarantees longer life 
because pump cups 
operate within a 
smooth micro-finish 
steel cylinder (NOT inte 
a hole bored in the 
base casting). Pump- 
on-side design allows 
load to center on base. 











MALLEABLE IRON TOP 
CAP—Greater strength 
to withstand off-cen- 
ter loading — gives 
rigidity to entire jack 
— prevents leakage. 


CROSS-MILLED HEAT- 
TREATED SADDLE — A 
safe, sure grip on 
greasy, icy axles. Teeth 
stay sharp as ahound's 
tooth — never wear 
smooth like ordinary 
saddles. 


REPLACEABLE PUMP 
ASSEMBLY—The parts 
that get the most 
wear. Complete cost 
only $2.06 — quickly 
replaced in the field 
with ordinary wrench. 
(Pump not part of 
costly base casting.) 


68% INTERCHANGE- 
ABILITY OF WORKING 
PARTS — Applies to 
all models 11 to 20 
tons. Lower mainte- 
nance costs, faster ser- 
vice if repairs become 
necessary. 


























BLACKHAWK 


BLACKHAWK MFG. CO., DEPT. 11246, MILWAUKEE, WISCONSIN 





Honolulu Riding Increases 


e For the first time in 11 years, bus 
travel in Honolulu, T.H., increased 
in 1955, the McGraw-Hill Pacific 
Coast News Bureau reports. 

Honolulu Rapid Transit Co. reports 
it carried 1.46 per cent more passen- 
gers in 1955 than in 1954, putting it 
back to about its 1953 businesss level, 
and breaking a downslide which had 
seen business fall off about six per 
cent annually from 1944 on. 


Report Compares Rear Doors 


e General Manager Walter J. McCar- 
ter of the Chicago Transit Authority, 
in a bus door accident report to the 
Chicago Transit Board, said that in 
1954, the first full year CTA used 
push-type doors on a number of its 
vehicles, the accident frequency rate 
was .54. This compares with a rate 
of .74 for treadle-operated doors. In 
1955, the rate was .39 for the push- 
type doors and .86 for treadle-oper- 
ated units. 


KCPS Adds Night Stops 


e Trolley cars and buses of the Kansas 
City Public Service Co. will hereafter 
make night stops at all intersections, 
permitting patrons to board or alight. 

G. H. Freiling, vice president of 
the firm, said the extra service is be- 
ing adopted especially to protect 
women passengers who otherwise 
would have to walk through dimly- 
lit sections of the city. 


_ Wilder Takes Over NH Line 


e Community Bus Lines, owned by 
Frederick A. Wilder, has taken over 
the service in the Nashua-Milford- 
Peterboro area of New Hampshire 
previously conducted by the Boston 
and Maine Transportation Co., which 
gave up the operation because of 
financial losses. 

Wilder, who has more than 30 
years in the bus business, believes 
the line can make money because of 
lower overhead. He plans to use three 
buses, each seating 29 passengers. 

Wilder has been operating a school 
bus and charter bus service until now. 


Keeling Leaves Assn. Post 


e After more than 20 years of service 
to the West Virginia Bus Association, 
Ralph Keeling has resigned as secre- 
tary and will make his home in Flor- 
ida. He has been in poor health for a 
number of months and has decided to 
go to Florida until such time as he 
feels well enough to return to busi- 
ness activities. 
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WHAT'S NEW ROCKWELL 


ifications of the | ELECTRIC 
manufacturer. | FARE R E G | ST E RS 


obtainable cut- 
available for all 
engines. Dur 1 Engine Parts 
Company, 71 a Verde Avenue, 
Palo Alto, Ca 


exceed, the exa 
original equ 
“Dura-Cast” 
to-length, are 


Meacure your revenue 
.-. Protect your Frotits 





New Luber-Finer Model... 


; designe ! 
and marine 
‘ ranke ase ca 
This new 
1 line of new 
diesel, gasoli 
gines with 
from three t 
The new 
positive seall 
that assures | 
all operatins 
one-plece ext 
mounting bra 
An outstar 
be the screw 
a positive pa 
the possibilit 
the pack. Lu 
Grand Aven 


jorria 


obile, stationary 
s with up to 4-gal 
s announced. 
363-C_ completes 
strial models for 
natural gas en- 
se capacities of 
allons. 
incorporates the 
ring type gasket 
of lid closure at 
es, and the same 
teel housing and 
sign. 
ature is said to 
pack that assures 
and eliminates 
ever by-passing 
Inc., 2514 S. 
ingeles 7, Cali- 


Torque Converter 
Heat Exchanger... 


. for GM ¢ 
91 has been 
coolers. 

The heat 
do a better 
fluid temps 
lengthening 
life, and de I 
The heat is a 
taster warn 


and engine 


odels V. 90 and 
ed to replace air 


er kit is said to 
keeping converter 

low, thereby 
ssion and fluid 
naintenance cost. 
engine water for 
d warmer coach 
itures in winter. 


inued on page 88 











LOCKED 
VAULT 
TYPE 


A TYPE TO FIT ANY AUDITING SYSTEM 


Made in two models—the locked vault type (shown) and 
the type which returns coins to driver after registration. 
Both machines total pennies, nickels, dimes and quarters 
on a single cash counter. Two.sizes of tokens register in 
units on separate counters. Newly designed, wide angle 
inspection area provides utmost visibility. Mutilated coins 
and foreign objects are automatically trapped and re- 
jected. Precision made, fully guaranteed. Write for literature. 


Manufactured by 


ROCKWELL MANUFACTURING COMPANY 
Register Division Pittsburgh 8, Pa. 


Nationally Distributed by 


John D. McGuigan 
616 So. Michigan Ave. Chicago 5, Ill. 














WHAT'S NEW 
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According to the manufacturer, this 
| often eliminates the need for booster 
| heaters, resulting in increased winter 

engine temperatures and improved 

performance. 
More efficient cooling by water in- 
stead of air permits longer maximum 
| power draw through transmission 
| without danger of overheating. Tran- 

sit Products, Inc., Prairie View, Ill. 


MOTO GARD WILL HELP YOU 
CUT REPAIR BILLS 
REDUCE ROAD FAILURES 


4 Moto Gard installed on your vehicle will protect your 
motor against damage from an oil failure or overheating. 
It automatically stops the motor ahead of any damage if the 
oil pressure runs too low or the motor gets too hot. Moto 
Gard is guaranteed to work satisfactory or your money back. 


REASONABLY PRICED ... EASILY INSTALLED 
Full Information on Request 
“Don't Buy Motors—Buy Moto-Gard" 


THE MOTO-GARD COMPANY 


Box 2425 
— North Carolina 











_ Magnetic Inspection 
Device... 


. that requires no electrical power 

has been recently introduced. 
| Since electric arcing is impossible, 
| the YM-5 makes practical the inspec- 
| tion of critical parts or welds in 
hazardous area. It eliminates the need 
| for disassembly, heavy equipment, 
| and electric power, and is said to 





MOTORITE 


DIESEL COMPRESSION TESTER 


pensable for servicing 

s, trucks, farm tractors, 
ors’ machinery, drill- 
s and other mobile 
powered equipment. 


Connection of MOTORITE 
to engine is by means of 
interchangeable adapters re- 


placing t e fuel injector in 
the cphinaes. “Universal” 
adapter illustrated at left is 
adjustable for use on more 
than 100 popular makes and 
models of Diesels. Addi- 
tional adapters ave available 
from stock for all Diesel en- 
gines listed at right. For 
other Diesel engines 
special ada ogg are 
made to o 


Allis-Chaimers 
Buda 

Caterpillar 
Cletrac 
Cockshutt 
Continental 
Cummins 
Fordson ‘*Major’’ 
General Motors 
Gray Marine 
Harnischfeger 
Hercules 

Intern. Harvester 
J. |. Case 

John Deere 
Leyland 

Mack 
Massey-Harris 
Minneapolis-Moline 
Murphy 

Oliver 

Packard 

Perkins 
Shephard 
Waukesha 


| greatly increase the efficiency of these 


regular inspections. The YM-5 finds 
surface and fatigue cracks in mag- 


| netic parts. 


The new kit comes complete with 
a metal storage and carrying case, 
and weighs 22 lbs. The yoke legs are 
hinged and the angle-cut tips rotate 
so that magnetic contact can be made 


| on almost any shape part. Magnaflux 


Corporation, 7300 West Lawrence 


Avenue, Chicago, Ill. 





[ BACHARACH INDUSTRIAL _ COMPANY 
7301 Penn Ave., Pittsburgh 8, Pa. 


| 
(] Send me FREE copy of your Service Manual Bul. 692 | 
{-} Send me Product Leaflet 646 on the MOTORITE 
COMPRESSION | 
PRESSURE | 
wv 
Key te | 
Diesel 
Efficiency 


eur. 692 
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Heavy duty service jack... 


| . . . said to lift anything that rolls 
is now on the market. 

Called the Ten-Tonner, the new 

a new improved swivel 
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First Aid Treatment 


for Burns... 


. . called First O 
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Bullard Co., 275 I 
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Rev Up Bus Washing 


with the Oakite Foam-Spray Unit 


Hitch an Oakite Foam-Spray Unit to your air supply, spike it with 
Oakite detergent, and you're really rolling when it comes to bus 
washing. The Foam-Spray Unit throws a blanket of suds over the bus 
in no time at all. A light brushing where necessary, and when you 
rinse off the suds, off come soils and road film, and the bus dries 
down sparkling clean. 


As you’d expect, this fast, mechanized cleaning pays off in time saved. 
Did you know it saves detergent cost, too? Here’s why. Lather a bus 
with the Foam-Spray Unit, using Oakite detergent, and it stays 
lathered. Wastage by drip to ground is practically eliminated. Wastage 
between brush and bucket is completely cut out. So you get far better 
coverage per pound of detergent. 


The Oakite Technical Service Representative near you will be glad to 
demonstrate the Foam-Spray Unit and 

show you how mechanized cleaning 

actually costs less. Cal! him, or write 

for more information to Oakite 

Products, Inc., 16C Rector Street, 

New York 6, N. Y. 


The Oakite No. 511 
Foom-Spray Unit 


Technical Service Representotives in Principal Cities of U. $. ond Conode 





EVERY 2 WEEKS, USERS OF OTHER 
FARE BOXES SWITCH T0 Granta! 


*Average over a period of years 


WOULD YOU LIKE TO KNOW THE REASON? WRITE, WIRE OR PHONE TODAY 


THE TRANSIT INDUSTRY CONTINUES TO BUY MORE Grant FARE 
BOXES THAN ALL OTHER MAKES COMBINED — BY A BIG MARGIN! 


WIRE, PHONE OR WRITE FOR FACTS ON: 


Lock box Machines 


Lock Box Machines 
Ticket-Coin Machines 
Registering-Ticket Machines 














(Srant- MONEY-METERS CO. 
1117 Douglas Ave., Providence 4, R.I., U.S.A. 


Pick EARLL 


and you... 
Can't 
Go 

Wrong 


TROLLEY 
RETRIEVERS 


ren have learned from years of use that EARLL Trolley 
d Catchers are needed for better service! 
the Retriever and Catcher are made with precision accuracy 
ined Bh built-in ruggedness and strength, make them 
»momical in operation. 
nection quietly, require a minimum of care and attention, 
g-lasting. For further details, write us today. 


REIGN AGENTS CANADIAN DISTRIBUTORS 
NATIONAL GENERAL RAILWAY & POWER ENGINEERING 
ELECTRIC CO. CORPORATION, LTD. 

570 LEXINGTON AVE. TORONTO, ONT. 


re I EARL COMPANY, Inc. 


YORK, 








REBORE CONNECTING RODS 
IN YOUR OWN SHOP 


GREEN LEE 
HYDRO-BORER 


Assures precise alignment. 
Accurate to .0003” T.LR. 
Fast precision boring. 


For any size rods. 
A money-maker in 
every engine shop. 


GREENLEE BROS. & CO. 
2184 MASON AVENUE 
Rockford, Illinois 








ST 


Sealastic protects you against road calls and disrupted schedules 
caused by tube, tube fitting, and hose failures. Sealastic effects 
substantial labor and cost savings in P. M. work. 


THE Beusacte ELASTIC 
SR mee, ace 


TUBE FAILURES AND LEAKS 
CAUSED BY VIBRATION ON 
OIL, FUEL, AIR, WATER LINES 


Write for literature and prices 


MARION H. HEUSTIS COMPANY 


541 Divers« 


y Parkway © Chicago 14, Illino 
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Heavy Duty Oil Filters ... 
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mounting on bus¢« 
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The WF-750-( 
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Double center-tu 
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y, 42-02 Ver- 
} 


Do-It-Yourself Ton Press... 


. .. has recently been offered to the 
public. All material including pins, 
bolts, spacers, ram holding plate, 
channels and angles are pre-cut to 
size and shipped broken down. 

All you do is drill the prick 
punched holes, paint and assemble. 
The press is 58 in high, 231% in wide 
and requires a floor space of 28 in x 
271% in. Width between the uprights 
is 20 in and between table channels 
5 in, distance between adjusting holes 
is 33g inches. Weight of the press is 
180 lbs. Owatonna Tool Company, 
339 Cedar Street, Owatonna, Minn. 


Portable extinguisher line... 


. which includes pressurized and 
brass container units has been placed 
on the market. 

Portable extinguishers in the new 
wet chemical line include a 24% gal 
pressure operated combination water 
and anti-freeze extinguisher. It is 
completely non-corrosive and may be 
charged with either clear water or 
anti-freeze solution. The extinguisher 
has an “on-off” squeeze type of valve 
and a pressure gage built into the 
side of the valve. 

The containers of the 21% gal pres- 
surized operated water and anti-freeze 
extinguishers, the 24 gal soda and 
acid extinguishers, the 24% gal foam 
extinguishers, the l-gal carbon tetra- 
chloride and the 1-gal chlorobromo- 
methane extinguishers, are of mono- 
dome construction which eliminates 
dome and side seams necessary in 
constructing stainless steel containers. 
Walter Kidde & Co., Inc., Belleville, 
NJ. 


Four new metal patterns... 


... have recently been placed on the 

market. 
Pattern 1-SB (Shadow Box), pro- 
duced in a 7°4 in width, is recom- 
Continued on page 93 





Precision made 


NE 


sary fc 


parts are neces- 
restore worn shock 
absorbers to guaranteed 
dependable performance. 


CLE-DRAULIC 


| BBLB 
MACK 
FORD FRONTS 
BUS 


Practical economy-wise maintenance 
men are taking advantage of our fast 
reliable service. 


All new parts are manufactured by us to 
obtain the high standards we employ in 
remanufacturing your shock absorbers. 
Precision assembling assures depend- 
able performance. We are completely 
equipped and qualified by experience 
to render the prompt service you need. 
Send your worn shocks to us and save 
dollars. 


National Transport 
) Supply, Ine. 


SHOCK ABSORBER, STARTER 
DRIVE AND WATER PUMP SERVICE 


562 E. WARREN DETROIT, MICHIGAN 





| Se ne 


UNIFORMS 


FOR EVERY NEED 


Every Uniform Custom-Tailored Cus- 
tom-Fitted to Every Individual Size 


r-Lavaty Uni- 
r the 

im OUT 

ready 

off 


nvestment + 
ppearance 
est last 
ssion- 

r-Lavaty 


COMPANY 
UNIFORMS 


315 S. Peoria St., Dept. BT-4, Chicago 7, ill. 





\\'' 47 ONE-PIECE 
SAL FRESH WATER PUMP 
pee @: 14:10), BY aU 
& SPRING ASS’Y. 


for GM Model 71” DIESELS 
USING 5151411 or 5172819 IMPELLERS 


J yeavt mark \ 
7 REGISTERED », 


pA cS 


get Sale Price 
; SAVES YOU 25° 


er 1 t9 40% 


IMPROVES 

ON ORIGINAL 
Why “fiddle 
around” fitting five 
pieces together like 
e@ jig-saw puzzle? 

SEALS 3 WAYS 
The SACO Seal 
Assembly seals 3 
ways—on each end 
and all around the 
shaft as well. 


SAVES TIME 
OF INSTALLATION 
You can install the 
SACO one-piece 
Seal Assembly in 
just about one-half 
the time. 


ONE PIECE 


INSTEAD OF 
FIVE PARTS 





SACO Smee INEERING 
2637 COTTAGE GROVE AVE. CHtt 


New Literature 
(WTUUVUNUTVLUUNTUUTOGULUTLLALREOLLLLUARAULLL EAL LAAT h) 


_ Metal Flexible Hose Data... 


. are offered in this manual which 
describes the various uses and ap- 
plications of this project. 

This reference manual, Universal 
Catalog U-333 is directed to en- 
gineering and maintenance personnel 
who require information about these 
bronze, carbon steel, monel, nickel 
or stainless steel hoses. Copies are 


| available from: A. M. Younger, sales 


manager, Universal Metal Hose Co., 
2133 South Kedzie Ave., Chicago 


— 23, Ill. 


Cold Solder Pamphlet... 
. . is available which describes the 


uses of a synthetic metal in putty or 


| liquid form. 


This material in putty form is 
known as Cold Solder and can be 
applied straight from the container 
with a putty knife. It dries in minutes 
into an extremely hard synthetic 


_ metal which will not crack, peel or 


| 
| 





chip and which can be machined, 
polished or sanded to a feather edge. 

The same product in liquid form, 
Hydralloy, possesses the same qual- 
ities and can be applied by dip, spray 
or brush method. A. L. Okun Co., 


PROTECT 
REVENUE with 


Allocated * 


METAL FARE 
pe). 43, 


multi-fare and frac- 
tional fare systems. At- 
tract riders. Speed fare 
handling. Eliminate change- 
making delays. Assure accu- 
rate sorting, counting and 
wrapping by maintenance of 
identical size. An investment 
..+ not an expense, for 
they wear indefinitely. 


* 


Allocated ...an 
exclusive M & W 


~ turing metal fare tokens indi- 
igned for each 


especia 
Federal - protection. 
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MEYER & WENTHE, Inc. 


| includes a 
| together with instructions and method 
| of balancing brakes. Grey-Rock Div., 
| Raybestos-Manhattan, Inc., Manheim, 


| 9940 Freeland Ave., 
| Michigan. 


109-02 Van Wyck Expressway, So. 
Ozone Park, Long Island, N. Y. 


V-Belt Maintenance 
Manual... 


. which offers some pointers on 
how a maintenance man can detect 
trouble in V-belt drives before it 
begins, is available. 

The manual advises that when a 
V-belt is not functioning properly the 
trouble can usually be seen or heard. 

Hear are some of the suggestions 
provided in the manual: when a 
V-belt squeals or howls, slippage is 
indicated. The belt is possibly too 
loose or overloaded. To determine if 
belt tension is right, simply slap it. 
If it feels dead, it probably is loose. 
If it has no give, it is too tight. But 
it is just right if it feels alive and 
springy. The manual can be obtained 
from: Dayton Rubber Co., Dayton, 
Ohio. 


Brake Specialist's 
Brochure... 


. outlines the factors which deter- 
mine the differences in quality and 
performance of different brake lin- 
ings. 

This four-color brochure describes 
the sort of brake lining which con- 
sistently yields a better performance. 

Included in the booklet are illus- 
trated pages describing the com- 
pany’s complete line of brake linings, 
blocks and clutch facings for auto- 
motive use. World Bestos, New 


Castle, Ind. 


Brake Service Manual... 


. . containing complete data on 
brakes, brake systems and brake sys- 


| tem components for buses is now 
| available. 


The manual is illustrated with dia- 


| grams and drawings fully explaining 


Also 
chart. 


the brakes and adjustments. 
“trouble shooting” 


Pa. 


Gage Application 
Brochures ... 


. illustrates and describes a variety 
of standard and special gages and 
measurement control methods. 

The brochure contains photo- 
graphic representations of special 


_ and built-up gages, special air gage 


mmm fixtures and unusual air gage appli- 


cations designed, engineered and 
built by the Freeland Gage Company, 
Detroit 27, 


April, 1956 
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DISINFECTS, 
DEODORIZES 


COMPARE! 
> COSTS V3 LESS 


this steam cleaner saves hard cash 
on dozens of tough maintenance jobs 


You’ll save HUNDREDS—of dollars and man-hours 
—with a Vapor Upgrader Jr. Steam Cleaner. Its 
initial cost is one-third lower than comparable 
machines. Compact, portable. One man and the 
Upgrader Jr. can do 95% of all steam-cleaning jobs 
is less time, at lowest cost. Pressures up to 125 p.s.i. 
Controllable output, 100 g.p.h. It’s safe, simple— 
easy to transport, to use. Write today. 


VAPOR HEATING CORPORATION 
Also manufacturers of high-volume, forced-air WAIKIKI Heaters 
80 E. Jackson Boulevard, Chicago 4, Illinois 
Vapor Cor Heating Co. of Canada Ltd., 65 Dalhousie St., Montreal 3 


VAPOR HEATING CORPORATION, 80 £. Jockson Bivd., Chicago 4 Ill. DEPT. 0-6 
Please send me free new Bulletin on: 

((] UPGRADER JR., [] Waikiki Heaters 

[_] Send me information about your Time Payment Plon. 

Individual ___Title__ 

C 








r : 


Street 
City 











The Year Advertising Helped 


N 1954 we had a business recession in the 
United States. Sales fell about 4% during 
the year. If management had followed the his- 
toric pattern of business ups and downs, adver- 
tising volume would have fallen much further. 
But in 1954 the volume of advertising did not 
fall. It increased over 5%. Every effort was made to 
timulate sales when sales were needed to sustain 
prosperity. 

This was something entirely new under the 
sun. It had a powerful influence in making the 
recession of 1953-54 one of the mildest on 
record. It helped greatly to speed business on 
to the record-breaking levels it has attained 
today. 

There are several reasons why America’s 
business management attacked this decline in 
sales with more advertising. One of them grew 
out of the greatly strengthened position of the 
American consuming market. Consumers’ in- 
come after taxes has been rising an average of 
over $10 billion a year since 1946, and this 
rising income is more widely distributed than 
ever before. Furthermore, consumers have piled 
up reserves of about $215 billion in cash or its 


equivalent. These reserves offer a new and 
powerful inducement to increased selling and 
advertising effort even in the face of a possible 
decline in consumer income. 


Taking the Longer View 


However, the principal reason why a sales de- 
cline was attacked with increased advertising 
is management’s new-found conviction that 
good advertising is essentially an investment 
in the development of a market. Successful 
development requires sustained investment. 
The inclination of business management to 
take this longer view, is, of course, motivated 
by the fact that the American market, with 
over 3 million consumers being added annu- 
ally, is growing at a prodigious rate. 

Ten years ago only a handful of companies 
had plans for investment in new producing 
facilities extending beyond the current year. 
Today almost all leading companies have in- 
vestment programs running some years ahead. 
And keeping pace with these long-range 
business investment plans has been the devel- 
opment of sales and advertising programs to 


» McGraw-Hill 


HEADQUARTERS FOR 


PUBLISHING COMPANY, INC. 
330 West 42nd Street, New York 36, N. Y. 


BUSINESS INFORMATION 
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which, in all of its forms, we are now investing 
about $9.2 billion annually—clearly is of cru- 
cial importance to our continued prosperity. 

In performing its key role in past years, 
American advertising never realized its full 
potential. It successfully promoted sales. But 
it never was Called upon to promote an overall 
economic stability as a direct outgrowth of 
increased sales. 

By successfully promoting both sales and 
economic stability, as it did in 1954, advertis- 
ing surely has added new strength to the 
American economy. It has also added a great 
new and constructive dimension to advertising 
itself. This accomplishment gave great signifi- 
cance to the celebration of the first National 
Advertising Week in February, 1956. 








One of the surest means of expanding 
your sales volume in today’s $150 billion 
industrial market is through dominant 
advertising in the publications directly 
serving your major customers and pros- 
pects. 

McGraw-Hill’s business and technical 
publications can give you quick access to 
the men who initiate, specify and approve 
the purchases of industrial products and 
services. Because all are leaders in their 
respective fields, you are assured a maxi- 
mum return on your investment when you 
specify a McGraw-Hill publication to 
carry your advertising to your most im- 
portant markets. 




















WHERE TO BUY 


Specialties and services for economical operation and maintenance of buses 














BUS SEATS 


Complete line of reciiner seats 


@ CITY SERVICE 

@ METROPOLITAN 

@ SCHOOL BUS SEATS 
ther types made to your specifications 
ALL WORK GUARANTEED 


For fell detolis & prices call or write 
AMERICAN WICKER WORKS 


H. A. Gass 
1316-B Harmon Pl., Minneapolis 3, Minn. 





STOLEN FARES? 


By operators “knocking down" 
or by passengers “stealing 
rides." Practical Perey Turnstile 
Systems efficiently get more 
fares. 


Install PEREY TURNSTILES 


106 EAST 41st ST.. NEW YORK 17, N.Y. 











BUS AGENTS 
U.S.A.—CANADA—ALASKA 
MEXICO 


SCHEDULE INFORMATION 
CORRECTED MONTHLY 


Russell's Official National 
Motor Coach Guide 
$12.50 per year, 12 issues— 
Published by 
RUSSELL'S GUIDES, INC. 
Cedar Rapids, lowa 
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EMPLOYMENT «+ BUSINESS 


UNDISPLAYED RATE: 
line, minimum 3 lines. To figure 
payments, count 5 average words 


20 a 
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as a line 


POSITION 


t 





WANTED AND INDIVID- 
JAL SELLING OPPORTUNITY WANT- 
D undisplayed advertising rate is one-half 
f above rate, payable in advance. 
ROPOSALS, $1.20 a line an insertion. 


OPPORTUNITIES . 


INFORMATION: 
BOX NUMBERS orant as one additional 
line in undisplayed ads. 
DISCOUNT of 10% if full payment is 
made in advance of four consecutive in- 
sertions of undisplayed ads. 
EQUIPMENT WANTED OR FOR SALE 
Advertisements acceptable only in Dis- 
played Style. 


EQUIPMENT—USED or RESALE 


DISPLAYED RATE 
The advertising rate is $9.50 per inch for 
all advertising ae on other than a 
contract basis. ontract rates quoted on 
request. 


AN ADVERTISING INCH is measured 
% inch vertically on one column, 3 col- 
umns—30 inches—to a page. B.T 


END NEW ADVER TISEMENTS_ or yr Inquiries to Classified Advertising Division of Bus Transportation, 330 W. 42nd Street, New York 36, N. Y. 

















FOR SALE: BUS LINE 


ng established bus company located in 
usiness and industrial area, near 
C. and Baltimore, Md. Ex- 
rights and built up charter 


top rated b 
Washington 
nsive charter 


uding lucrative race track serv- 
. Property 


Ousiness in 
ncludes 20 modern inter-city 
parts and office 
equipment, etc. Equipment in highest state 


buses, shop equipment, 
f maintenance and repair. Company en- 
oys excellent credit rating and highly 
favorable insurance rate. Rights and prop- 
erty held by corporation and transfer can 
made without delay. Owner would be 
annual $20,000.00 net income. 


Substantial financing available te respon- 


assured an 


For full information write 


BO1121 BUS TRANSPORTATION 
330 W. 42nd St., New York 36, N. Y. 


ble parties. 








REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 
CHICAGO: 520 N. Michigan Ave. (11) 

SAN FRANCISCO: 68 Post St. (4) 


POSITION VACANT 


President and General Manager wanted for 

suburban 40 bus operation, Chicago area. 
Must be fully experienced in management, 
service operations, scheduling, labor and 
personnel administration. State experience 
and salary expected. Box 510, Maywood, 
Illinois. 

















POSITION WANTED 
Maintenance manager, consistent M.E 

Award Winner—25 years bus and truck 
experience. Excellent labor relations—low 
cost maintenance—shop efficiency, PW- 
9081, Bus Transportation. 








BUS LINE FOR SALE 


Growing bus line operating from 
small Indiana University town to 
heavily industrialized towns. Good 
charter business with no competi- 
tion. 4 buses in good condition. Or 
will trade 2—1947 Aero Coaches 
for 4 Cylinder, 37 Pass. G.M. 
Diesels. Reply. 


BO1086 Bus Transportation 
520 N. Michigan Ave., Chicago 11, Ili. 





Transit Executive. Eleven years top man- 
agement, administration, public relations, 
purchasing, maintenance, labor negotiation. 
commission hearing experience transit and 
interstate. PW-1180, Bus Transportation. 








BUSINESS OPPORTUNITY 
Wanted small bus operation Northern N. Y. 
with ICC rights. Also small operation in 
South, prefer Fla. Write BO-1293, Bus 
Transportation. 








WANTED—DISCARDED 
GM7! Old Style & HV Series 
Injector Parts. Top Money Paid. 


Cassidy, 7120 Carnegie Avenue 
Cleveland 3, Ohio 








BUSSES WANTED 
Also Junkers 
Reply 
W115! Bus Transportation 
330 W. 42nd St., New York 36, N. Y. 





New Advertisements 
received by April 24th will appear in the 
May issue subject to limitations of space. 

Classified Advertising Division 

BUS TRANSPORTATION 
330 West 42nd St. New York 36, N. Y 











WANTED 
2—Beck Steeliners, 28 pass, 1948 or later model 
QUICK-LIVICK, INC. 


233 No. Central Ave., Staunton, Va. 
Dial 5-3560 





April, 1956 * 


TRANSPORDATION 








ONE 
SHOP 
ONE 
STOP 
DOES 
ALL 





Anything 
Your Bus 
Needs.... 


Yes—“B & E” Ser- 
vice will do ANY 
AND ALL bus body 
and engine work, in- 
cluding diesel con- 
version and do it 
fast and well and 
guarantee results. 
Investigate this 
proven way to save 
time and money. 
reday! 


Bus & Equipment Service Corp. 





BAUCO 
COVERS 
KEEP BUSES 
LIKE NEW! 


Bus interiors look new and stay that way 
longer, for less money, when you use Bauco Re- 
placement Seat Coverings. Riders stay happier, 
too. Bauco wears like iron, sheds dirt. All type 
seats, zippe, snap or tack on. All transporta- 
tion fabrics, color schemes. Phone or wire 
Geneva 8-8900 for quotations. 


SEARCHLIGHT SECTION 


Southern TRailways is another happy user of 
the new BAUCO Headrest Cap—the cap thot 
LASTS! Made of Dupont Fabrilite, nylon-sewed 
throughout. Ali seams welted. Just wipe to 
clean. Nen-porous. Resists cigarette burns. Non- 
abrasive to seat upholstery. Tailored to your 
coaches. 

NOW—A sful dry cleaning service for 
recliner coach seat zipper coverings. Ask us 
about it! 





MOUNTAIN BLYD., WARRENVILLE, N. J. 
P.O.: PLAINFIELD, N. J. 
PL 5-5420 


BERGEN AUTO UPHOLSTERY CO. 
26 GLEN RD., RUTHERFORD, N. J. 


BAUCO 


NATIONAL COACH BODY REPAIR, Inc. 
FROM LOSS TO PROFIT 


Why tie up your wrecked coaches for months? Let 
us take your worry off your mind. We quickly give 
vas skilled repair of accident damage. All work by 
lactory trained men. No job is too big or too small. 
We will send references on request. 

We also install or remove exit doors on coaches. 
We will send a wrecker anywhere in the U.S.A. 


3121 W. Huron, Pontiac, Michigan 
Mor. J. W. Kuklinski 
Phone Pontiac, Bus: FE 4-7943 Res: FE 2-7448 











CRANKSHAFTS 


Hard Chrome Plated 


CAMSHAFTS REGROUND 


[ Madde (dma Seed gi — Ay 10S 


Connecting Rods Rebuilt 


Rotary Process Hard Chrome—Mag- 
nafluxing—Electric Heat Treating. 
Serving National Railroads, Bus and 
Truck Companies, including Diesel 
Equipped. 
CLEVELAND HONE & MFG. CO. 
8816 Harkness Rd., Cleveland 6, Ohio 








FOR SALE 


GOOD CONDITION 
6—THREE-SECTION ARTICULATED RAPID 
TRANSIT CARS AND SPARE MOTORS, TRUCKS 
AND PARTS. 

Meximum passenger capacity: 318 (84 seated, 234 
standing). 

Total weight of car equipped (without load 
Ib. 


FARE BOXES 
FOR SALE 


ALL TYPES 
ELECTRIC AND MANUAL 
Excellent Condition 
IMMEDIATE DELIVERY 








CYLINDER HEAD REBUILDING SERVICE 80 ft 
ed Ready to install @ 
0 @ Caterpillar @ Buda 
@ Gas & Diesel 


Length of three-section car over couplers 
4 in. 


FRANK M. JUDGE 
& COMPANY, Inc. 


7010 Empire State Building 
New York I, N. Y. 
LO. 5-7372-3 


Cracks Repaired @ M Width over side plates: 9 ft 10 in 

Truck centers: end sections, 21 ft 
section, 22 ft., 10 in 

Truck wheel base: 6 ft., 0 in 

Track gage: 5 ft., 8% in 

Wheel diameter: 26 in 

Number and type of motors 
Type GE-1198 

Balancing speed (550 volts, seated load 39 mph 

Maximum accelerating rate 4 mphps with seated 
load. 

Maximum braking rate: service, 4 mphps 
5% mphps with seated load 


Pressure & Magnetic T 
@ G.M.C. @ Interna ete 
CHAPIN CYLINDER HEAD COMPANY 


Phone =3—9 miles we eksonville, in Chapin, Il. 8 per car 




















SCHOOL BUSES dimegenes 
We Have On Hear At All Times A Large 
Selection Of New & ed Buses For Immediate 
Delivery. All Guaranteed 

WOLFINGTON BODY CO. INC. 


58th & Lansdowne Ave., Phila. 31, Pa. 
GReenwood 7-6225 


COMPLETE STOCK OF SPARE PARTS FOR 
GMC PDA 2903 
GMC PD 3702-3 
AEROCOACH 
FOR SALE AT a DISCOUNTS 
Virginia Stage Lines, Central Purchasing 
ment 
12th and Kemper Streets, Lynchburg, Virginia 


For information apply to 


NEW YORK CITY TRANSIT AUTHORITY 
Purchasing Department 
370 Jay Street, Brooklyn 1, N. Y. 
Tel. Ulster 2-5000—Ext. 4139 

















The largest selection of used 
SCHOOL BUSES 
IN WESTERN NEW YORK 
Let us know your need. 


HObert 3000; day or ai 
BUFFALO 24, NEW YO 


COTTRELL BUS SERVICE, INC. 


FOR SALE 
PEREY TURNSTILES 


Takes dimes and 650 tokens. Excellent condition. 
Priced right for quick sale. 


SUPERINTENDENT OF MAINTENANCE 
Avenue B & East Broadway Transit Co., Ine. 
235 Cherry Street Beekman 3-6080 
New York 2, New York 


FOR SALE 


2—1948 Kalamazoo Cruisers, 29 passenger 
2—1947 GMC 2904 Gas, 29 Passenger 
1—1947 Aerocoach P-37 Gas, 37 Passenger 








All coaches maintained by a “ME” award 
winner, and are extra clean, complete, 
and ready to run. 





FOR SALE 
5—1952 TD H3612 GMC 
471 Diesel Transit Busses—Execellent Condition 
10—1946 S96HTD Reo Busses 
31 Passenger Transit Type 
Continental 86427 Engines 
About $8,000.00 Worth of Body and engine parts. 
CITY OF VALLEJO BUS LINES 
80 Ryder St., Vallejo, Calif. 


FINANCE COMPANY 


model 3702 GMC 

4 cyl. Diesel Motor, 

947 Poney Cruiser, In- 

Deluxe Seats $1250.00. 
FS1298 BUS TRANSPORTATION 

330 West 42nd Street, New York 36, N. Y. 


Wishes to sell used 
Cruiser, 37 pass. ¢ 
good tires $2150.00 
ternational motor, 23 5 


Peoples Rapid Transit Corporation 
235 Cooley Street 
Kalamazoo, Michigan 
Ph. 3-5721 
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ANNOUNCING 


a New Service to the Industry 


NATIONAL BUS PARTS CO. 
1104 MORTON AVE., CHESTER, PA. 
PHONE: CHESTER 4-2552 


BUS PARTS CENTER 
new and used parts available for 


31S 
365 MACK 


ACES ALSO Gmc” 
FORD 
TWIN 


We Will Buy Your Surplus —. 
Aen Us Your List and 
Your ae Inte Cash. wine 
or Call 


FOR SALE 
1 VAN NORMAN PISTON GRINDER 





For Sale 


Grant Electrofarer 
fare boxes 


2 yrs. old 
Excellent Condition 


FS1230 Bus Transportation 
330 W. 42nd St., New York 36, N. Y. 








FOR SALE: 
.. ee 477 S engines, 
5 0O each, plus tires. 
3- Db. 702s 471 diesel, 

$2000.00 each, plus tires. 
ALL COACHES ARE IN GOOD CONDITION 
Central Swalhae Cos Lines, tee. 
724 Nerth bw ar ve., ao 4, 

Telephone: ME 4-546 








BUSES FOR SALE 


|}6—IC-4| ACF 37 Pass. Recliners—Air Conditioned 
9—IC-41 ACF 37 Pass. Recliners 
|—PDA 3703 GMC Diesel 37 Pass. Recliners— 


Air Conditioned 


2—P-37 Aerocoach 37 Pass. Recliners 


VIRGINIA STAGE LINES, INC. 


P. O. Box 951, Charlottesville, Virginia ° 


Phone 2-9181 


MARMON HERRINGTON BARGAINS 


Twe 27 pass. 8MB coaches with new tires. In 
storage over 2 yrs. | will take the bi 

Both for the price of one. See these re 
you buy. 


J. E. OSBORNE, Lewis, Wisc. 











I—PG-3302 GMC Parlor Coach, 1945 model, 
good condition, $1,250.00 less tires. 


Large stock PG-3702, 477 parts, our cost less 
40%, list on application. 
OKLAHOMA TRANSPORTATION 
COMPANY 
1206 Exchange Ave., Oklahoma City 4, Okla. 








40 - FOOT BUSES 
Eight Mode! FL 40 Gasoline 
Twin Coaches 
Late 1952 


52 Passenger Suburban 
Coaches 


New Jersey, New York & ICC 
Specifications 


PRICE REASONABLE 
SOMERSET BUS CO., Inc. 


P.O. Box 659 Westfield, N. J. 
WEstfield 2-2030 


1952-51 GM PD 4103 4! pass. air cond. 

1949 GM 4101 41 pass. 

1951-50 Fixible 29 pass. Air cond. 

1945 GM PD 3702 37 pass. 

1948 GM PD 3704 37 pass. air cond. 

1947-46 ACF 37 & 41 pass. air cond. 

1951-48 Beck 37 pass. 

ee Aerocoaches, diesel, gas & air 
cond. 

1947-46 Fitzjohn Duraliner 28 pass. & 30 pass. 

1955 Fitzjohn Roadrunner 37 pass. 

1948-47-46 Fixible 29 pass. 
Let us know what you need and what you 

have to seil. 


BRICKERT OIL CO. 


Phone 283, Farmville, Va. 





FOR SALE 
1—1951 Mack, Diesel C 37 D.T., 38 Passenger, 
Excellent Condition, City or Suburban Type. 
Bus Used Only as a Reserve 
JOHN WERNICKI 
40 West 38th Street, Bayonne, N. J. 
Tel. FEderal 9-9128 




















FOR SALE OR TRADE 
2—Aerocoach 45—37 Pass. 
I—Aerocoach 45—33 Pass. 
Il—Aerocoach 47—37 Pass 
All with osipedensd 450 Red Dia. 
i—Fixible 47—29 Recliner, Buick Powered. 
Will take cars, trucks or aircraft on trade. 
sos - SERVICE, INC. 
R.D. No. 1, Rensselaer, N. Y. 








ATTRACTIVE BUYS 


947 G.M.C. TDH 4507 Transits 

949-50 GMC TDM 4509 Transits and Suburbons 
GMC TDH 3610 Also TDH 3612 Transits 

949 Fixible, 37 pass 

1946 G.M.C. TDH 4007 Transits 

947-48 A.C.F. Mode! C44, 45 passenger 

1947 Becks, 37 passenger, Full Silversides 

PD 4101-2-3-4 G.M.C. Diesel Cruisers 

944 G M.C. Transits, TOM 3606 

1949 G.M.C. Transits, TDH 3610-One-Door 
Greyhound 4! pass. PDG Cruisers, Silversides 
1948 Dodge Schoo! Bus, 42 poss. 


FS1296 BUS TRANSPORTATION 
330 West 42nd Street, New York 36, N. Y. 


BUSES FOR SALE 


on makes and B.. ye- puase @ vor 
reconditioned, good tires, 

Avelichle for immodicne delivery." 
CHICAGO USED BUS ‘MART 
5345 Cettage Grove A Chicage 15, Ill. 

Midway 3-110 sy 














FOR SALE 


1948 model Buick Fixibles 33 passenger transit 
type seats, excellent condition 


- Price $3,600.00 each without tires. 


Consolidated Traliways Bus Lines, inc. 
2004 Princeton Avenue, Bluefield, W. Va. 








IF 


there is anything 


you want... 
that other readers 
of this paper 
can supply 

or-—— 

something 

you don't want 


that. other readers 
can use, 
advertise it in the 


SEARCHLIGHT 
SECTION 
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56 
CHEVROLET 
STAGEWAY COACHES 
Hotter Than Ever 
4 New Models 

12 Passenger Sedan Coach 
9 Passenger Sedan Coach 

12 Passenger Station Wagon 

15 Passenger Carryall Suburban 
"Finest Small Coaches Ever Built” 


For Information 
Call, Write, Wire: 


QUEEN CITY CHEVROLET CO. 
Nationa! Distributors 

6th and Sycamore Pa—1-4880 

Cincinnati, Ohic Night, Myrtie 7-2604 








WANT TO SAVE MONEY? 


Purchase Y Next Buses From Us 
Let Us Know Your Needs 


McLaughlin Bus & Equipment Co. 


1224 Ne. Main St., Previdesce 4, R.1. 
MAanaing 1-5852 PAwtecket 2-6493 


LATE MODEL vseo BUSES.. 


GMC—PD 4103—4-cylinder Diesel—41 pass. Parlor Coach 
GMC—PD 3703—4-cylinder Diesel—37 pass. Parlor Coach 
GMC—PD 3702—4-cylinder Diesel—37 pass. Parlor Coach 
PD 3701—6-cylinder Diesel—37 pass. Parlor Coach, fully 


silver sided 
@ The coaches listed above are all in excellent 
condition and equipped with new Tires. 


PD 2903 GMC 4-cylinder Diesel—29 pass. Parlor Coach 

P 46 Aero Coaches with 477 Gas Engines—37 pass. Parlor 
Coach 

TG 3609 GMC—477 Gas Engines Transit 


@ These coaches are all in good shape and 
equipped with used tires. 








| 
WE ALSO CARRY LARGE QUANTITIES OF USED PARTS | 





HAUSMAN BUS SALES, INC. 


4921 South Damen Avenue, PRospect 6-0204, Chicago 9, Illinois 








FOR SALE 


-1947 Fixibles 25 po 
power. Very 
$3,000 worth 
to purchaser 

1950 Chevrolet 
general coach 


with aisle seats 248 GMC 
>aches and have about 
ts for them. Will give 

f both coaches. 


I! pass. New engine, 
dition is good. 


very clean and still 
0 mile total coach miles. 


ARROW COACH LINES 
OTTUMWA, IOWA 
Home—Murray 4-7464 
Office—Phone Murray 4-8504 


1-1945 Aerocoach 
under the 206 








3—1949 Mar-Herringte 
2—1949 Fixible, 37 
3—1952 Superior Set 
2—1951 G.M.C In 
4—1952 12 Pass. A 
FS1213 Bu 
330 West 42nd St 


shers, 61 pass 
| Bus, 60 pass 
Streehed Cars 
Transportation 
New York 36, N. Y. 


For Sale—G MC Buses 


19—TDH-4507—1 947-45 passenger 
4—TDA-3703—1947-37 passenger 
6—PDG-4101—1941-41 passenger 


¢ USED BUSES ~ 


RHODES BUS & 
EQUIPMENT CO. INC. 


1475 BROADWAY NEW YORK 36, N. Y. 


Phones BRyant 9-2584, 2585 














FOR SALE 
Aerocoaches and G.M.C. Coaches 


5—Aerocoaches, 37 passenger, 1944 to 1946, 
$1,500.00 and up, including tires. 

5—743 G.M.C. coaches 
motors. 


with diesel and gas 


All buses now be 
and can be see 


i in chartered service 
address below 


G.M.C. model 743 parts including rears and 
transmissions. Axles, transmissions, rears and 
many other parts for Fixibles. Also, aero- 
coach parts. 


THE BALTIMORE MOTOR COACH COMPANY 
619 West Biddie St., VErnon 7-5666 
Baltimo 1, Maryland 








LATE MODEL DIESELS 


A REAL BARGAIN 


3—GMC PD-4103 Parlor Coaches, 6-7! Diesel Engine, Priced $17,000.00 each. 
10—Model 348 Twins, double door, Very Clean, $2,000.00 15-1948 Beck Mainiiners, 37 passenger parlor coach, 
each. reclining seats, Int'l Diamond 450 engine. 


10—1946 Fixible, Model 90, parlor coach, 29 passenger, 


20—ACF-Grill, 50,000 mi. like new, eity transit, 2 
doors. excellent condition. 


20 1550 Mack Diesels, Model C-50, Transit Type, 50 
Passenger. 


1—PD-3703, 1947 GMC Diesel Parlor coach, Reeslining 
seats, exesilent condition, air conditioned. 


2—GMC TG-2708 Hydramatic, priced very reasonably, 
with tires. 


2—GMC TG-3609 very clean, priced tow, with tires 


Call or Write, inquiries Will Receive Immediate Attention: 


GEORGE P. KEENA 


NORTH PARK HOTEL BLDG. 1936 NO. CLARK ST., CHICAGO 14, ILL., Phone: MOhawk 4-3200 











FOR SALE 
1—1949 Mack C-33G 
2 Doer. Gas Hydr 
ellent Conditio 
GEO. C. KREBS INC. 
144 Old Bergen Rd., Jersey City, N. J. 


Passenger. City Type, 
use till Feb. 1956. Ex- 








USED BUSES 
i—1952 61 passenger, Superior Pusher 
i—1958 Ford Superior 48 pass. 


i—PD4104 delivered 7-1-54, $27,500 
1—1949 Fixible $4,500 26.306 
s—Pesvo2 $2.00 sack _ 3—Superior Pushers, |\—47 pass., 2—53 pass 
I—PG3301. $1.750 each 3—Ford Superior bedy, |—43 pass., 2—49 pass 
: aye me i—White Penn Yan body, 55 passenger 
All equipment in daily use and air conditioned. ack P 
Above prices without tires. 


Missouri, Kansas & Oklahoma Coach Lines 
Cincinnati at Fourth Tulse 3, Okiahoma 


i— ‘enn Yan body, passenger 
Twe Buiek powered Fixibies, 25 & 29 pass. 
One red diamond Acrosoach, 35 pass. 
GENESEE BUS LINES, 597 Main St., 
East Aurora, N. Y., Phone 500 
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New) 
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Equipment 
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When it comes to reducing 
air brake maintenance costs, here’s 
what other bus operators say about 


WAGNER ROIAKY AIR COMPREGLORS 


‘ , : These are some of the good reasons 
. . ‘last longer . .. over 200,000 miles so many leading bus operators every- 


without any repair or failure.”’ where look to Wagner to fulfill their 
air brake needs. For Wagner Air 
_ a, —_ Brakes are complete and offer more 
a 2 worthwhile maintenance economies 
and provide maximum safety protec- 
tion—important factors for you to con- 
sider in your bus operation. 


The “heart” of every Wagner Air 
Brake System is the Wagner Rotary 
Air Compressor. Its high volumetric 
efficiency assures an adequate supply 
of air pressure at all times regardless 
of terrain, or the frequency of stops. 


The new fully automatic Wagner 
Moisture Ejection Valve is especially 
designed to keep air tanks clean and 
moisture free. It cannot “freeze” in 
open position and as a result the time 
delays usually encountered in building 
up air pressure during cold weather 
. ‘have long service life .. . are minimized. 


are economical to operate.’’ Wagner Brake Application Valves 
ROLAND M. WRIGHT. Suot. of Equip provide smooth, easy stopping control 
taal Transit. Compony for the operator while Wagner Relay 
Cincinnati, Ohio Quick-Release Valves eliminate the 
movement of large volumes of air 
through long air lines. And for straight 
air systems Wagner offers you a choice 
of nylon and neoprene diaphragm 

brake chambers or power cylinders. 


Yes, look to Wagner for all your air 
brake needs—so many other safety- 
minded bus operators do. Send today 
for your free copy of Wagner Bulletin 
KU-201 ... it contains full details and 
data on complete Wagner Air Brake 
Systems and precision engineered 
Wagner Air Brake Controls and 
Valves. 

Nothing beats the controlled safety pro- WAGNER ELECTRIC CORPORATION, 6461 PLYMOUTH AVENUE + ST. LOUIS 14, MO., U.S.A. 


Glin dt eal aad ¢ en ‘ame’ > Sut 


ath QOTARY AIR ¢ 


Fee gaem 


LOCKHEED HYDRAULIC BRAKE PARTS and FLUID * NoRol * CoMaX BRAKE LINING * AIR BRAKES * AIR HORNS * TACHOGRAPHS © ELECTRIC MOTORS * TRANSFORMERS © INDUSTRIAL BRAKES 
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NO matter how small your motor coach fleet may be, you can depend upon 


lropic-Aire-Carrier for the finest in air conditioning equipment. Five designs 

adaptable to nearly any coach make or model. Either gasoline or diesel 
powered. Road-proven performance. Installation facilities in Chicago and 
foledo. And you’ll be surprised at the low, low cost of complete, year-round 


lropic-Aire-Carrier air conditioning! 


TROPIC-AIRE, INC., 5201 W. G5th Street, Chicago 38, Illinois 


Tropic-Aire, Inc. is a subsidiary of McGraw Electric Co. 
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Approved by Scientific Test... 


YOUR BEST BUY! 


Metcalf Serges, Tropicals, Elastiques, and Twist Gabardines are the 
only bus drivers’ uniform fabrics that are tested and certified by 
United States Testing Co., America’s leading impartial scientific 
laboratory. 

When you specify Metcalf, you know that your fabrics have been 
tested and approved for: 

* Color uniformity * Atl Wool Construction 

* Durability * Strength 

* Shrink Resistance to Dry Cleaning 

* Resistance to Abrasion 

* Color Fastness to Light, Perspiration, and Dry Cleaning 
Take this scientific approach to your fabric buying ... and you can 
be sure you are getting the market's best buys! 


METCALF BROS. & CO., INC. 


Write our Uniform Fabric Department for information and samples. 
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How Evanston Bus Company uses STANOLUBE HD-M 
Motor Oil and gets 325,000 miles between overhauls 


One motor oil does the 
job for all equipment 
—gasoline and diesel 


Evanston Bus Company operates 63 pieces 
of equipment over seven high traffic den- 
sity routes. Routes total 27.4 miles yet these 
buses put in 135,000 miles per month oper- 
ating 20% hours a day. Rolling on this kind 
of schedule requires a PM program that is 
closely followed and a top quality motor 
oil. Evanston Bus uses STANOLUBE HD-M. 


Bus operations are in a compact population 
area. All bus routes but one go into the 
heart of the shopping area and channel 
into a single thoroughfare. This means a 
lot of start and stop operation which places 
a heavy stress on the motor oil. STANOLUBE 
HD-M Motor Oil stands up to this service 
so well that engines average more than 
325,000 miles between major overhauls. 


You can get this kind of performance from 
STANOLUBE HD-M Motor Oil just as 
Evanston Bus Company does. Ask your 
Standard automotive lubrication specialist. 
There is one near you in any of the 15 
Midwest and Rocky Mountain states. Or 
write, Standard Oil Company, 910 South 
Michigan Avenue, Chicago 80, Illinois. 


\ STANDARD 


STANDARD OIL COMPANY 
(Indiana) 


Quick Facts About 
STANOLUBE HD-M Motor Oil 


STANOLUBE HD-M Motor Oil is refined from 
high quality, solvent extracted base stocks. 
STANOLUBE HD-M contains specialized additives 
that prevent bearing corrosion, reduce piston 
varnish and keep rings free to seal against 
blow-by. 


STANOLUBE HD-M contains still other additives 
that reduce wear of heavily stressed parts. 


Standard men are interested in top management's problems, work 
with management to get top economy of operation. B. J. Toale (left) 
chief automotive engineer for Standard’s Chicago Division discusses 
equipment lubrication with Evanston Bus Company executive vice 
president and general manager Grant C. Bergsland. Barney Toale 
has been working with bus operators on lubrication problems for 18 
years. He has completed Standard’s Sales Engineering School. 


One of Standard’s most ex- 
perienced automotive engi- 
neers on lubrication and techni- 
cal service is Jim Phelps (left). 
Jim has more than 29 years 
service with Standard. Experi- 
ence includes aviation as well 
as automotive. Jim and Evans- 
ton Bus garage foreman Henry 
Peterson get into the back of 
GM diesel in discussion of 
engine lubrication. 


Tom Farrell of Standard (left) 
and Don Sterling, superintend- 
ent of equipment, get down to 
dip stick inspection in the shop 
at Evanston Bus. Tom Farrell 
has six years service as an 
automotive lubrication special- 
ist with Standard. He has an 
engineering degree and has 
completed the Standard Sales 
Engineering School. 





